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HOT  TYPE 


Cubans  fly 
via  Pan  Am 

At  the  Pan  American  Games  in 
Winnipeg,  Manitoba,  more  than  20 
nations  are  competing  in  a  dozen  sports  — 
and  the  local  paper  is  playing  mind  games 
with  Cuban  President  Fidel  Castro. 

Even  before  the  games  started.  The 
Winnipeg  Sun  angered  Castro  and  Cuban 
sports  officials  with  a  July  21  article 
detailing  how  Canadian  police  and  immi¬ 
gration  authorities  would  handle  the 
inevitable  defections. 

“We  have  never  seen  so  many  tricks,  so 
much  filth  in  the  Pan  American  games,” 
Castro  said  during  his  annual  speech  at 
the  July  27  Revolution  Day  ceremonies  in 
Cienfuegos,  Cuba.  The  Sun  reported 
Castro’s  comments  —  in  an  article  that 
ran  right  below  an  entry  form  for  a 
“Count  the  Defectors”  contest. 

“We  like  Cuba  and  don’t  want  any  hard 
feelings,”  the  form  reads,  “so  we’re  send¬ 
ing  a  lucky  reader  to  the  island  this  win¬ 
ter.  The  winner  receives  airfare  and  one- 
week  hotel  accommodations  for  two. 
Cigars  not  included.  All  you  have  to  do  is 
correctly  guess  the  number  of  defections 
before  the  Pan  Am  Games  end.”  The 
games  run  from  July  23  to  Aug.  8. 

In  the  article,  publisher  Gordon  Norrie 
said  the  story  on  handling  defectors  was 
simply  good  journalism.  “To  say  we  incit¬ 
ed  Cubans  to  defect  is  certainly  untrue 
and  one  hell  of  a  leap,”  he  said. 

At  the  time  the  paper’s  contest  began, 
the  defector  count  was  at  four.  Ironically, 
as  Castro  blasted  the  news  media  for  sup¬ 
posedly  encouraging  athletes  to  defect, 
one  of  the  first  Cuban  defectors  was  a  Jour¬ 
nalist:  sports  reporter  Lisette  Cepero  of 
Radio  Rebelde.  —  Mark  Fitzgerald 

M,  40s,  successful, 
sks.  ‘nice’  F,  25-35 

It  might  not  surprise  some  people  that 
millionaire  musician  Mike  Oldfield  is  hav¬ 
ing  trouble  finding  a  perfect  mate.  After  all, 
the  46-year-old  composer  is  best  known  for 
writing  music  used  in  “The  Exorcist”  — 
not  exactly  a  romantic  comedy. 

But  that  has  not  stopped  the  renowned 
songwriter,  whose  credits  include  the  1973 
classic  album  “Tubular  Bells,”  from  taking 
his  efforts  to  Europte’s  personal  columns. 

After  running  an  ad  in  the  British 
Sunday  Times  that  failed  to  produce  a 
suitable  mate,  according  to  Reuters, 


^ [^UOTEoftfieWEEKrX 

“I  should  have  paid  atten- 
i  tion  to  where  the  funding 
I  was  coming  from.  I  didn’t, 

!  and  it  is  my  fault.  ...  This 
has  been  a  good  lesson.” 


—  Jeff  Greenfield 
CNN  analyst 
(Page  9) 


i) 


Oldfield  took  his  search  to  Sweden.  I 
There,  the  tabloid  Expressen  published  an 
ad,  at  no  cost,  that  says  Oldfield  wants  a 
“faithful,  wonderful  woman  aged  25-35 
for  a  romantic  life  together.”  Oldfield,  in 
Stockholm  last  week  for  a  concert,  told 
the  tabloid  that  the  most  important  crite¬ 
ria  for  his  search  is  that  “any  potential 
partner  must  be  nice.”  —  Joe  Strupp 


Times  is  mad, 
but  not  stupid 

Since  late  May,  when  The  New  York 
Times  fired  off  an  angry  letter  to  Ama¬ 
zon.com  demanding  that  the  Web  site 
1  stop  using  the  Times'  coveted  “Best 
I  Seller”  list  on  its  Web  pages,  the  two  : 
sides  have  been  at  odds  over  the  issue. 

But  that  hasn’t 
stopped  the  Times 
from  selling  space 
to  Amazon.com  in 
its  weekly  Book 
Review  for  an  ad 
that  uses  the  same 
disputed  “Best 
Seller”  list. 

“The  dispute  is 
in  relation  to  the 
Web  site  and  has  nothing  to  do  with  their 
ad  in  the  newspaper,”  says  Lisa  Carparelli, 
a  Times  spokeswoman.  “They  [Amazon. 

!  com]  went  through  the  proper  channels  to 
t  license  the  ‘Best  Seller’  list  in  the  ad,  but 
not  on  the  Web.”  Times  officials  say 
Amazon.com ’s  use  of  the  list  hurts  an 
:  agreement  the  newspaper  has  with 
Bamesandnoble.com  that  allows  that  Web 
site  to  promote  the  Times'  best  sellers. 

'  The  conflict  has  led  Amazon.com  to 
!  seek  a  court  mling  for  permission  to  use  the 
j  list.  Carparelli  says  both  sides  are  in  dis- 
i  cussions  that  will  hopefully  lead  to  a  settle¬ 
ment  of  the  conflict  soon.  —  Joe  Strupp 


Panama  gags  on 
press  law  ‘reform’ 

If  only  all  international  press  freedom 
lobbying  were  this  easy:  Panama’s  gov¬ 
ernment  dropped  its  controversial  gag 
law  “reform”  proposal  July  26  —  the 
same  day  the  latest  protest  letters  were 
sent  by  the  Inter  American  Press  Asso¬ 
ciation  (lAPA)  and  the  Committee  to 
Protect  Journalists  (CPJ). 

Panamanian  and  international  jour¬ 
nalists  have  long  loathed  the  govern¬ 
ment’s  Law  No.  11,  which  gives  the 
Ministry  of  Government  and  Justice  the 
authority  to  close  down  media  outlets. 
But  the  proposed  reform,  which  would 
apply  only  to  newspapers  and  maga¬ 
zines,  was  even  worse,  the  lAPA  and 
CPJ  complained. 

While  eliminating  the  provisions  to  shut 
down  a  print  property,  the  new  law  would 
have  quadrupled  to  $10,000  the  fine  for 
publishing  information  about  someone’s 
“personal  life  or  handicap,”  and  it  proposed 
giving  justices  of  the  peace  —  who  serve  at 
the  pleasure  of  municipal  mayors  —  the 
authority  to  levy  the  fines.  In  a  statement, 
the  government  ministiy  said  the  proposal 
was  being  withdrawn  to  be  replaced  by 
something  “in  accordance  with  the  current 
trends.”  —  Mark  Fitzgerald 

Post  flip-flops  on 
editorial  positions 

At  The  Washington  Post,  they’re  not 
known  for  flip-flopping  when  it  comes  to 
the  editorial  pages.  But  when  some  read¬ 
ers  opened  their  copies  of  the  July  28 
issue,  that’s  exactly  what  they  saw:  flip¬ 
flopping  on  the  editorial  pages. 

Instead  of  editorials  being  on  the  left 
side  and  Op-Ed  columns  on  the  right  side 
of  the  two-page  spread  —  a  look  routine¬ 
ly  employed  by  the  Post  and  many  major 
dailies  —  the  layouts  had  been  switched. 

“It  was  not  a  change  in  policy  or 
some  new  trend;  it  was  just  a  mistake,” 
says  Lisa  Jaczko,  a  Post  spokeswoman, 
who  blamed  the  switch  on  a  production 
error.  “It  wound  up  in  the  first  edition 
that  includes  the  regional  and  national 
editions.” 

Among  the  782,000  copies  constitut¬ 
ing  the  Post's  regular  weekday  circula¬ 
tion,  Jaczko  says,  78,300  copies  carried 
the  mistake,  which  was  caught  and  cor¬ 
rected  before  the  second  and  third  edi¬ 
tions  were  produced.  —  Joe  Strupp 
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A  contemptible  charge 

Press  rights  may  be  wronged  in  Santa  Cruz  case 


by  Joe  Strupp 

Press-rights  advocates  say  that  the 
pending  contempt-of-court  charge 
against  a  California  reporter  who 
revealed  details  of  a  case  being  heard  in 
Juvenile  Court  could  hurt  the  future  ability 
of  reporters  to  gather  news. 

“It  would  be  a  major  blow  and  have  a 
chilling  effect  on  our  essential  news  gather¬ 
ing  process,”  says  Tim  Graham,  president 
of  the  Northern  California  chapter  of  the 
Society  of  Professional  Journalists  who 
commented  on  the  case  involving  a  Santa 
Cruz  County  Sentinel  writer.  “I  hope  it  is 
just  an  isolated  case.” 

The  case  centers  around  reporter  Robin 
Musitelli,  who  was  charged  with  contempt  of 
court  after  revealing  the  information  in  a 
story  about  an  infant  taken  from  her  parents 
and  placed  in  foster  care.  A  Santa  Cruz 
County  Juvenile  Court  judge  began  a  hearing 
on  the  contempt  charge  July  30.  As  of  E&P's 
press  time,  no  decision  had  been  made  by  the 
judge  about  whether  to  uphold  the  charge, 
and  none  is  expected  until  this  coming  week. 

“It’s  bad  enough  when  a  parent  cannot 
tell  the  public  under  pain  of  contempt  that 
the  government  has  taken  away  his  child,”  ‘ 
says  Terry  Francke,  general  counsel  for  the 
California  First  Amendment  Coalition. 
“But  when  a  newspaper  cannot  report  that 
fact,  then  the  First  Amendment  is  really 
being  challenged.” 

Juvenile  Court  Judge  Kathleen  Akao 
issued  the  civil  contempt-of-court  charge 
July  9  against  Musitelli,  the  Sentinel,  and 
the  infant’s  father,  Mark  Mendez.  If  either 
Musitelli  or  Mendez  is  found  in  contempt, 
the  sentence  could  be  up  to  five  days  in  jail,  j 
a  $1,000  fine,  or  both. 

“I’d  be  willing  to  [go  to  jail],  but  I  don’t  i 
think  it  will  happen,”  says  Musitelli.  “It 
seems  like  quite  a  stretch.” 

Akao  declined  to  comment  on  the  con¬ 
tempt  charge,  her  spokesman  says. 

The  case  stems  from  a  story  written  by 
Musitelli  and  published  in  the  Sentinel  June 
24.  The  article  described  the  ordeal  that 
Mendez  and  the  infant’s  mother,  Rhonda 
Mastropaolo,  went  through  when  their 
child  was  taken  from  their  custody  and 
placed  in  foster  care  shortly  after  her  birth 
May  11.  The  baby’s  father  claims  in  the 
story  that  the  county  Child  Protective 
Services  lied  to  court  officials  that  the 
infant  had  been  bom  heroin-addicted  and  ! 


had  been  receiving  methadone  injections. 

The  infant’s  fatlier  says  the  baby  had  been 
bom  with  methadone  in  her  system  because 
her  mother  had  been  taking  the  dmg  for  a 
knee  problem.  He  acknowledges  that  the 


mother  had  taken  dmgs  in  the  past,  but  says 
she  has  not  used  heroin  for  several  years. 

After  the  story  ran,  Akao  issued  the  con¬ 
tempt  charge,  claiming  the  paper  had  pub¬ 
lished  information  about  the  case  from  court  i 
records,  which  is  prohibited  in  juvenile  cases.  ! 

Sentinel  editor  Tom  Honig,  who  has  ; 
worked  at  the  newspaper  since  1972,  says  he 
was  amazed  that  such  a  charge  could  be  ; 
issued.  “I’m  absolutely  incredulous,”  says  I 
Honig,  who  took  the  editor’s  post  in  1992. 


by  Mark  Fitzgerald 

In  a  ruling  with  implications  far  beyond 
its  state  boundaries,  California’s  Su¬ 
preme  Court  declared  unanimously  that 
the  press  and  public  have  a  constitutional 
right  to  attend  civil  trials. 

“The  First  Amendment  right  of  access 
applies  to  civil  proceedings  as  well  as  to 
criminal  proceedings,”  Chief  Justice 
Ronald  George  wrote  in  the  68-page  deci¬ 
sion  released  July  17.  “The  public  has  an 
interest,  in  all  civil  cases,  in  observing  and 
assessing  the  performance  of  its  public 
judicial  system,  and  that  interest  strongly 
supports  a  general  right  of  access  in  ordi¬ 
nary  civil  cases.” 

The  public’s  access  to  criminal  trials  has 
been  repeatedly  upheld  by  the  U.S.  Supreme 
Court,  but  this  is  believed  to  be  the  first  time 
a  state  supreme  court  has  mled  that  civil  tri¬ 
als  must  also  be  open.  First  Amendment 
attorneys  say  the  unusually  detailed  decision 
—  which  includes  step-by-step  procedures 


“Something  is  way  off  with  this  action  and 
how  it  relates  to  the  First  Amendment.  Any 
government  that  finds  us  in  contempt  for 
publishing  information  we  find  seems  to  fly 
in  the  face  of  freedom  of  the  press.” 

Attorney  John  Gallagher,  who  has  rep¬ 
resented  the  newspaper  for  10  years,  also 
sees  no  basis  for  a  contempt  charge.  “It’s 
totally  permissible  for  a  news  organization 
to  use  typical  investigative  techniques, 
such  as  interviews,  to  gather 
information,”  he  says.  “I  think 
juvenile  courts  are  particularly 
sensitive,  but  1  don’t  think  con¬ 
tempt  under  these  circumstances 
is  justifiable.” 

Honig  and  Gallagher  would 
not  comment  on  whether  the 
newspaper  had  obtained  copies 
of  court  records  or  if  the  informa¬ 
tion  from  such  records  had  been 
received  in  other  ways,  such  as  through 
interviews  or  second-hand  knowledge. 
Honig  says  the  newspaper  sought  to  respect 
the  anonymity  of  the  infant  and  did  not  print 
the  child’s  name  in  the  original  story. 

Musitelli  says  she  is  surprised  by  a  such  a 
reaction  from  the  court  since  the  majority  of 
her  story  came  from  the  child’s  parents.  “The 
whole  reason  for  confidentiality  is  to  protect 
the  parents,”  she  says.  “But  they  were  the 
ones  who  walked  in  with  the  story.”  H 


judges  must  use  in  determining  whether  part 
!  of  a  civil  trial  can  be  closed  —  is  likely  to  be 
i  followed  by  courts  outside  of  California. 

“I  don’t  see  how  any  other  state  could 
decide  the  issue  if  it  were  squarely  faced,” 
says  Neil  Shapiro,  a  San  Francisco  media 
lawyer.  The  decision,  he  adds,  was  not  only 
based  primarily  on  the  U.S.  Constitution’s 
First  Amendment  rather  than  California 
state  law,  it  also  “lays  out  every  possible 
objection  and  tells  why  each  does  apply.” 
j  The  case  at  issue  was  the  highly  publicized 
I  lawsuit  that  actress  and  director  Sondra  Locke 
i  brought  against  her  former  live-in  compan- 
i  ion,  actor  Clint  Eastwood.  The  trial  court 
!  judge,  saying  he  feared  the  jury  would  be 
tainted  by  reports  of  inadmissible  evidence, 
barred  the  public  and  reporters  from  the 
courtroom  any  time  the  jury  was  not  present. 

So  thorough  was  the  banishment  that 
reporters  from  the  Los  Angeles  Times  and  the 
local  NBC  station  could  not  attend  the  hear¬ 
ing  where  their  companies’  lawyers  argued 
for  greater  access. 


Santa  Cruz  County  .  ^  h 

Sentinel 


CPS  lied  to  judge,  parents  say 

Hearing  9A  on  return  of  methadone-depeiident  infant  ' 

k*ep^ 


Go  ahead,  make  my  day 

Locke  vs.  Eastwood  case  leads  to  landmark  decision 
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CNN  analyst  forgoes 
$1  OK  moderating  fee 


“We  had  no  say  on  who  the  moderator 
was,”  Lawlor  explains  to  E&P.  “We  went 
to  Fred  Friendly  [Seminars],  and  they 
picked  the  people  they  wanted  to  partici¬ 
pate.” 

Kilberg  discloses  that  he  informed 
Greenfield  “several  weeks  before  the  con¬ 


fey /\//an  Wolper 

CNN  senior  analyst  Jeff  Greenfield  is 
forgoing  a  $10,000  fee  for  moderat¬ 
ing  a  U.S.  Department  of  Defense- 
funded  conference  on  the  interaction  be¬ 
tween  journalists  and  public  officials  dur¬ 
ing  a  bioterrorism  attack. 

“1  should  have  paid  attention  to  where 
the  funding  was  coming  from,”  Greenfield 
says.  “I  didn’t,  and  it  is  my  fault.  I  don’t 
even  do  USIA  [U.S.  Information  Agency] 
stuff.  This  has  been  a  good  lesson.” 

Earl  Casey,  CNN’s  vice  president  of 
public  affairs,  says  Greenfield  violated  the 
cable  TV  network’s  stringent  ethics  policy 
by  accepting  a  fee  from  an  organization  the 
network  covered. 

“We  don’t  accept  money  from  people  we 
report  on,”  Casey  explains.  “We  try  to  avoid 
even  the  appearance  of  a  conflict  of  inter¬ 
est.  Jeff  did  the  right  thing  by  giving  the 
money  back.” 

Greenfield  decided  to  return  the  $5,000 
advance  he  had  received  and  forgo  the  rest  of 
his  fee  after  E&P  questioned  him  about  it. 

The  CNN  analyst  was  paid  for  moderat¬ 
ing  a  90-minute  socratic  dialog  July  26 
entitled  “Reporting  on  Weapons  of  Mass 
Destruction;  Responsibility,  Reliability, 
and  Readiness.”  The  panel  included  Jour¬ 
nalists,  Pentagon  officials,  law-enforce¬ 
ment  officers,  and  public-health  adminis¬ 
trators. 

The  all-day  conference,  held  at  the 
University  Club  in  New  York,  was  produced 
under  a  $35,000  Department  of  Defense 
contract  with  Fred  Friendly  Seminars  Inc.  of 
the  Columbia  University  School  of 
Journalism,  and  the  International  Advisory 
Group,  which  specializes  in  seminars. 

Richard  Kilberg,  executive  producer  of 
Fred  Friendly  Seminars,  says  the  U.S. 
Army  had  nothing  to  do  with  selecting 
Greenfield  as  the  moderator. 

“We  had  used  Jeff  before,  and  he  was 
very  good,”  Kilberg  explains.  “He  was  the 
only  one  who  was  paid.  We  always  pay  the 
moderator  because  he  has  to  work  with  us 
on  producing  the  program.  We  pay  for  the 
expenses  of  the  panelists.” 

Bradley  Graham,  the  Pentagon  corre¬ 
spondent  for  The  Washington  Post,  and 
Michael  Oreskes,  the  Washington  bureau 


chief  for  The  New  York 
Times,  told  the  conference 
producers  a  month  ago  they 
could  not  accept  any  ex¬ 
pense  money  because  the 
Defense  Department  was 
funding  the  seminar. 

“They  offered  to  pay  for 
my  plane  trip  and  a  hotel,” 

Oreskes  tells  E&P.  “But  I 
told  them  The  New  York 
Times  would  pay  for  my 
expenses.” 

Graham,  citing  the  same  Jeff  Greenfield 
ethical  considerations  as 
Oreskes,  explains  that  his  newspaper  for¬ 
bids  accepting  any  kind  of  payment  from 
government  agencies.  “We  are  not  permit¬ 
ted  to  do  that,”  he  says. 

Brig.  Gen.  Bruce  M.  Lawlor,  who  pro¬ 
posed  the  conference  last  January,  says  the 
Army’s  only  input  involved  money  and  mil¬ 
itary  advice. 


ference”  that  his  fee 
would  be  paid  under  a 
Department  of  Defense 
contract.  Greenfield  ac¬ 
knowledges  that  Kilberg 
had  briefed  him  on  the 
manner  in  which  the  con¬ 
ference  was  funded. 

“I  am  not  saying  they 
didn’t  tell  me,”  Greenfield 
says.  “1  am  saying  that  I 
wasn’t  paying  attention  to 
what  they  told  me.  When 
it  was  first  brought  to  my 
^  attention,  I  figured,  ‘Fred 

Friendly  Seminars,  what 
could  be  better?”’ 

Casey,  the  vice  president  of  public  affairs, 
says  CNN’s  ethics  committee,  chaired  by 
David  Kohler,  CNN’s  chief  counsel,  must 
clear  all  paid  and  nonpaid  appearances. 

“Jeff  didn’t  bring  this  to  us  because  he 
thought  he  had  prior  clearance  to  do  all 
Fred  Friendly  Seminars,”  Casey  says.  Hi 


Peace  in  eur  lime... 


N.Y.  mayor  and  media  agree 

fey  Allan  Wolper 

New  York  Mayor  Rudolph  W. 
Giuliani  and  a  coalition  of  news 
organizations  have  come  to  an 
agreement  that  reporters  hope  will  allow 
them  to  cover  street  activity  without  wor¬ 
rying  whether  police  will  take  away  their 
press  cards  or  force  them  to  stand  behind 
barricades. 

Giuliani  approved  the  pact  after  return¬ 
ing  from  a  U.S.  Senate  campaign  trip  to 
Arkansas  aimed  at  first  lady  Hillary 
Rodham  Clinton,  his  presumptive  oppo¬ 
nent  in  next  year’s  race  for  the  New  York 
seat  currently  occupied  by  retiring  Sen. 
Daniel  Patrick  Moynihan. 

Journalists  say  that  Giuliani’s  sudden 
decision  to  accept  the  agreement  after  two 
months  of  talk  was  aimed  at  avoiding  a 
fight  with  the  press  that  could  affect  his 
campaign. 

Among  the  organizations  in  the  news 
coalition  are  the  New  York  Daily  News, 


on  policy  to  halt  harassment 

The  New  York  Times, .  Newsday,  The 
Associated  Press,  and  the  New  York  Press 
Club,  which  includes  journalists  from 
radio  and  TV  in  addition  to  newspapers. 
The  New  York  Post  was  not  invited  into  the 
group  because  the  paper  was  perceived  as 
being  too  close  to  Giuliani. 

The  details  of  the  new  agreement  will  be 
!  read  to  police  officers  at  the  start  of  con¬ 
secutive  eight-hour  shifts,  and  a  new 
I  course  on  press  relations  will  be  included 
'  in  the  curriculum  of  the  police  academy  for 
I  new  recruits. 

Eve  Burton,  a  vice  president  and  coun- 
i  sel  of  the  Daily  News,  says  the  agreement 
'  will  be  implemented  as  a  police  depart¬ 
ment  policy  statement  that  could  be  used  in 
a  future  lawsuit  if  the  police  violate  it. 

“Will  this  solve  the  problems  of  the  last 
j  four  years?”  asks  Burton.  “I  don’t  know. 

(  But  the  important  thing  is  that  there  is 
;  nothing  in  it  that  precludes  a  lawsuit.” 

Burton  and  Gabe  Pressman,  president  of 
the  New  York  Press  Club,  had  convinced 
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lawyers  of  the  news  coalition  to  write  a 
legal  brief  detailing  police  interference 
with  news  coverage  in  preparation  for  the 
filing  of  a  lawsuit.  In  many  instances,  the 
police  would  force  photographers  to  shoot 
pictures  of  parades  behind  barricades  that 
were  a  block  away.  Spectators,  meanwhile, 
were  allowed  to  roam  unimpeded  around 
city  streets  taking  as  many  pictures  as  they 
wanted  to.  The  coalition’s  lawsuit  became 
moot  when  Mortimer  B.  Zuckerman, 
chairman  and  co-publisher  of  the  Daily 
News,  met  secretly  with  Giuliani,  angering 
the  coalition  and  forcing  it  to  settle  for  a 
written  police  promise  to  behave. 

The  only  caveat  in  the  agreement  is 
an  undefined  restriction  on  reporters 
during  “extraordinary”  circumstances, 
which  reporters  are  taking  to  mean 
explosions  such  as  the  one  that  rocked 
Oklahoma  City. 

Pressman  voiced  cautious  approval  of 
the  new  pact,  but  says  the  Press  Club 
“will  continue  to  monitor  it,”  an  indica¬ 
tion  that  the  Press  Club  would  file  its 
own  lawsuit  against  the  city  if  the  police 
once  again  interfere  with  reporters.  H 

Employment  ads 
take  a  tumble 

The  Conference  Board’s  Help- Wanted 
Advertising  index  fell  to  84  in  June, 
down  5  points  from  May,  the  Business 
Wire  reports. 

The  May  level  of  89  is  the  same  level  it 
was  the  year  before. 

In  the  last  three  months,  help-wanted 
advertising  declined  in  every  region 
except  New  England,  where  it  climbed 
1 1.6%.  Steepest  regional  declines  were  in 
West  South  Central,  down  8.9%;  East 
South  Central,  down  8.1%;  and 
Mountain,  down  8%. 

“Labor  demand  dipped  this  summer,” 
says  Ken  Goldstein,  an  economist  with 
the  Conference  Board.  “The  last  time  that 
the  volume  of  job  advertising  was  this 
low  was  in  May  1977.  But  unless  the 
labor  market  weakens  dramatically  in  the 
.second  half  of  the  year,  which  is  very 
unlikely,  this  latest  labor  market  pause 
could  prove  to  be  temporary.” 

The  Conference  Board  surveys  help- 
wanted  advertising  volume  in  51  major 
newspapers  across  the  country  each 
month.  The  survey  reflects  changes  in 
the  supply  of  jobs  at  the  local,  regional, 
and  national  levels  because  ad  volume 
has  been  shown  to  gauge  labor  market 
conditions.  —  Joe  Nicholson 
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StailNewSf  editor  calls  it  quits 

Caperton  will  retire  after  15  years  in  Indianapolis 


by  Lucia  Moses 
and  Joe  Strupp 

In  a  year  that  has  seen  the  death  of  its 
longtime  publisher  and  the  pending  loss 
of  its  afternoon  newspaper.  The 
Indianapolis  StarINews  took  another  hit 
this  week  as  veteran  editor 
Frank  Caperton  announced 
his  retirement. 

Caperton,  62,  served  in  a 
top  editorial  post  at  the 
newspapers  for  15  years, 
first  as  managing  editor  of 
the  News,  starting  in  1984, 
then  as  executive  editor  of 
the  combined  staff,  starting 
in  1995. 

“He  leaves  some  pretty 
big  shoes  to  fill,”  says 
StarINews  president  and  publisher  Dale 
Duncan,  who  took  over  the  publishing 
post  in  January.  “He’s  got  some  incredi¬ 
bly  broad  newsroom  management  expe¬ 
rience.  He  has  been  through  the  wars  and 
provided  a  steady  hand.” 

Duncan  says  he  posted  the  job  inter¬ 
nally  and  will  conduct  a  nationwide 
search  to  replace  Caperton,  who  agreed 
to  stay  through  the  end  of  the  year. 

Caperton ’s  announcement  comes  just 
two  weeks  after  Duncan  told  the  staff 
that  the  afternoon  News  would  cease 
publication  as  of  Oct.  1;  seven  months 
after  the  death  of  Star/News  publisher 
Eugene  S.  Pulliam,  who  had  led  the 
operation  since  1975;  and  after  corpo¬ 
rate  parent  Central  Newspapers  Inc. 
moved  to  Phoenix  from  Indianapolis  in 
January  1998. 

Caperton  says  neither  the  change  in 
publisher  nor  the  loss  of  the  afternoon 
paper  had  any  impact  on  his  decision. 
He  says  he  simply  wanted  to  concen¬ 
trate  on  other  things,  such  as  his  volun¬ 
teer  work  with  the  Boy  Scouts  and  his 
local  church. 

“I  also  need  to  work  on  my  tennis 
game,”  Caperton  says,  with  a  laugh.  “I 
have  been  planning  to  retire  for  a  while, 
and  I  have  been  able  to  do  it  a  little  ear¬ 
lier  than  I  thought.  I’ve  enjoyed  being 
an  editor  and  reporter  and  want  to  do 
other  things.” 

Caperton,  who  is  married  with  two 
grown  children,  started  his  news  career 
as  a  reporter  at  The  Richmond  (Va.) 


News-Leader,  and  eventually  held 
reporting  or  editing  positions  at  The 
Miami  Herald,  the  St.  Petersburg  Times, 
and  the  Tampa  Tribune.  He  also  served 
as  executive  editor  at  The  Virginian-Pilot 
in  Norfolk  before  moving  to  Indiana¬ 
polis  in  1984. 

“I  have  deep  feelings  about 
the  profession,”  he  says.  “But 
I  am  exhilarated  at  the  chance 
to  do  something  else.” 

Some  staffers  say  the 
announcement  was  expected. 
Marc  Allan,  president  of  the 
Communications  Workers  of 
America/Newspaper  Guild 
local  representing  Star/News 
employees,  recalls  that,  at  the 
last  contract  negotiations  six 
years  ago,  Caperton  said  he 
wouldn’t  be  there  for  the  next  round  of 
talks,  set  for  October  2000. 

Caperton  oversaw  the  merger  of  the 
Star  and  News  staffs  and  reorganized  the 
newsroom  earlier  this  year.  Prior  to  the 
merger,  he  sought  to  raise  the  profile  of 
the  New’s,  adding  investigative  coverage, 
changing  the  layout,  and  creating  zoned 
editions,  staffers  say. 

“He  made  the  News  a  better  paper,” 
veteran  staffer  John  Flora  says.  “He 
sharpened  us  up.” 

Caperton  is  known  for  his  direct,  blunt 
management  style,  which  made  him  pop¬ 
ular  with  some  but  disliked  by  others. 
Staffers  have  a  chance  to  speak  up  about 
his  successor:  Duncan  has  asked  them  to 
suggest  qualities  they’d  like  their  future 
boss  to  have.  !■ 

Judge  will  rule 
in  Jewell  case 

A  judge  will  decide  whether  Richard 
Jewell  was  a  public  figure  when  the 
Atlanta  Journal-Constitution  identified 
him  as  a  suspect  in  the  Centennial 
Olympic  Park  bombing  in  Atlanta  three 
years  ago.  The  Associated  Press  reports. 

Jewell  has  sued  the  newspaper  for 
libel.  If  he  is  considered  a  public  figure, 
he  faces  a  higher  standard  in  proving  his 
case.  Jewell,  who  was  cleared  by  the  U.S. 
Justice  Department,  says  stories  suggest¬ 
ed  he  probably  caused  the  explosion, 
which  killed  one  person. 


Frank  Caperton 
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W'e^re  All  Over 


That’s  what  happens  when  you  win  a  Digital  Edge  Award 
from  the  Newspaper  Association  of  America  for  three  years  running! 

Morris  salutes  its  1999  award  winner,  the  Western  Slope  (Colo.)  Publishing  Group, 
along  with  its  corporate  online  services  division  and  all  Morris  new  media  employees  nationwide. 

Visit  our  sites  to  get  the  edge. 

1999  •  searchcolorado.com  —  Best  Small  Newspaper  Web  Site 
1998  •  augustachronicle.com  —  Best  Medium  Newspaper  Web  Site 
1997  •  augustagolf.com  —  Best  Interactive  Feature 
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Growing  circulation, 
one  copy  at  a  time 


by  Mark  Fitzgerald 

Newspapers  are  finally  getting  the 
message  many  of  their  readers 
have  been  sending  for  decades:  A 
lot  of  people  like  to  buy  their  paper  one 
copy  at  a  time  —  and  nothing  is  going  to 
change  that. 

“Single-copy  is  a  lifestyle  behavior  — 
not  just  a  home-delivery  conversion  oppor¬ 
tunity,”  says  Bob  Sutherland,  Gannett  Co. 
Inc.’s  circulation  operations  director. 

Once  newspapers  accept  that,  he  adds, 
they  have  to  approach  the  mission  of 
increasing  single-copy  circulation  with 
the  same  seriousness  they  put  into  acquir¬ 
ing  home-delivery  subscribers. 

“We’ve  often  said  single-copy  is  the 
stepchild  of  circulation  sales.  It’s  often 
where  we  put  the  person  we  think  can’t 
hack  it  in  delivery,”  Sutherland  says.  “In 
many  of  our  newspapers,  single-copy 
sales  are  operationally  driven.  By  that  I 
mean  we  spend  most  of  our  resources  in 
just  getting  the  copies  out.  Well,  we 
need  to  get  out  of  that  print-and-plop 
syndrome.” 

Gannett  has  just  concluded  experi¬ 
ments  intended  to  increase  single-copy 
sales  at  five  of  its  papers.  The  results, 
Sutherland  says,  suggest  papers  can 
achieve  significant  gains  by  targeting  key 
stores  and  news-rack  locations,  tracking 
sales  carefully  —  and  being  far  more 
flexible  about  revenue  sharing. 

“You  have  to  meet  the  dealer’s  needs 
first,  and  that  means  taking  a  look  at  our 
rate  structure,”  Sutherland  says.  “We 
can’t  expect  retailers  to  jump  up  and 
down  and  welcome  us  with  open  arms 
when  we  offer  them,  in  some  cases,  as 
low  as  2  cents  a  copy.  We’re  going  to  have 
to  share  more  of  the  profit.” 

To  get  into  new  convenience  stores  and 
increase  point-of-purchase  sites  inside 
supermarkets,  the  Rockford  (Ill.)  Register 
Star  offered  deeper  discounts  on  papers 
during  a  three-month  promotion.  In  addi¬ 
tion  to  multiple  sales  locations  in  the 
stores,  the  Register  Star  was  promoted  by 
increased  signage. 

One  convenience  store  chain.  Minute- 
man,  provided  dramatic  evidence  of  the 
effectiveness  of  point-of-purchase  pro¬ 
motion  when  it  inadvertently  stopped  the 


promotion  three  weeks  early,  and  then 
started  it  back  up. 

Daily  sales  out  of  Minuteman  stores 
increased  12%  above  the  year-before 
level,  then  fell  to  just  a  2%  increase  when 
the  signage  was  pulled  —  and  spiked 
back  up  to  14%  above  average  when  the 
promotion  was  restored,  says  Michelle 
Foster,  Gannett ’s  vice  president/market 
development.  On  Sundays,  the  increases 
went  from  1 1%  to  8%  to  20%,  she  adds. 

“To  attract  occasional  readers,  we  have 
to  show  them  why  they  should  read  the 
paper  today  and  create  reasons  why  they 
should  be  reading  the  paper  every  day,” 
she  says.  “We  must  promote  the  content 
as  interesting  —  and  it  must  be  interest¬ 
ing.  It  is  not  interesting,  I  would  suggest, 
to  promote  [on  a  rack  card]  that  you  can 
save  $2.27  with  the  coupons  that  are  in 
the  paper.” 


i  In  South  Carolina,  Gannett’s  The 
I  Greenville  News  targeted  in-store  place- 
i  ment  in  grocery  and  convenience  stores. 

I  With  Bi-Lo  groceries,  for  example,  the 
paper  traded  ad  space  for  floor  space:  The 
News  is  now  displayed  in  every  checkout 
lane  of  the  grocery  chain’s  stores. 

After  three  years  when  it  was  shut  out 
i  of  in-store  sales  in  the  L’il  Cricket  conve- 
I  nience  store  chain,  the  News  first  per- 
j  suaded  management  to  put  papers  in  its 
Greenville  stores  —  and  then  at  all  8 1  of 
its  locations. 

Attitude  was  the  difference,  says 
Terry  Lehman,  L’il  Cricket’s  senior  vice 
president:  “The  approach  before  was, 

I  ‘We’re  the  big  newspaper,  and  here’s 
I  how  you’re  going  to  do  this  —  period.’ 

I  ...  Now  they’ve  shown  me  more  of  an 
i  attitude  to  work  with  us.  We  see  that  by 
I  having  the  newspaper  in  the  store  we  are 
i  going  to  get  the  customer  inside  the 
1  store.” 

Overall,  the  campaign  led  to  a  25.2% 
increase  in  daily  single-copy  sales  and  a 
46.4%  increase  in  Sunday  single-copy 
sales  at  L’il  Cricket  stores  in  Greenville, 
i  Gannett’s  Sutherland  says.  Qi 


As  Simple  as  A-B-C ... 

Penn  State  program  papers  to  count  as  paid  circulation 


I  by  Mark  Fitzgerald 

The  “free”  daily  newspaper  program 
that  dramatically  increased  reader- 
ship  among  Pennsylvania  State  Uni¬ 
versity  sUidents  could  spread  to  campuses 
nationwide  now  that  the  Audit  Bureau  of 
j  Circulations  (ABC)  says  the  papers  distrib- 
i  uted  to  students  qualify  as  paid  circulation. 

[  “I  think  this  could  really  catch  on  — 
I  although  it’s  not  a  slam-dunk  by  any 
i  means,”  says  Henry  Haitz  III,  vice  president 
j  and  chief  financial  officer  of  one  paper  that 
!  will  immediately  benefit  from  the  rule 
change,  the  25,()()0-circulation  Centre  Daily 
Times  in  State  College,  Pa. 
j  Penn  State  buys  local  and  national  daily 
i  newspapers  in  bulk  and  makes  them  avail- 
!  able  to  students  free  of  charge  in  racks 
I  placed  in  campus  dormitories.  A  survey  this 
spring  shows  the  percentage  of  students 
I  reading  a  daily  paper  every  day  or  nearly 
I  every  day  increased  from  15%  when  the 
!  program  started  two  years  ago  to  73%. 

In  creating  the  new  “college-resident” 
!  category,  ABC  also  adopted  its  least  impos- 
i  ing  standard  yet  for  the  accept-or-decline 


decision  that  has  always  been  critical  to  its 
definition  of  paid  circulation.  When  news¬ 
papers  distribute  copies  in  hotels,  for  in¬ 
stance,  guests  generally  must  be  notified 
they  will  pay  for  them  and  given  the  option 
at  check-in  to  decline.  In  the  college-resi¬ 
dent  category,  students  in  residence  halls 
“accept”  the  paper  by  picking  it  up  and 
“decline”  it  by  walking  past  the  rack. 

“One  of  the  things  that  really  helped  was 
[the  ABC  board’s]  understanding  that  you 
can’t  inconvenience  your  business  partner,” 
Haitz  says. 

In  another  significant  change,  the  new 
college-resident  copies  will  be  reported  as 
a  separate  category  of  Newspaper  In 
Education  (NIE)  sales  in  paragraph  1  of 
ABC  statements  —  even  if  the  papers  are 
not  used  in  a  classroom  setting.  The  policy, 
which  will  go  into  effect  with  the  new 
school  year  this  fall,  retains  the  traditional 
requirement  that  newspapers  be  sold  for  at 
least  50%  of  their  basic  price.  At  Penn 
State,  part  of  the  cost  of  the  papers  is 
passed  on  to  students  through  an  additional 
$5  in  their  activity  fees  each  semester. 

Penn  State’s  Residence  Hall  Newspaper 
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Sandy  Republic:  From  desert  to  beach 


In  an  experiment  with  remote  publish¬ 
ing,  The  Arizona  Republic  has 
launched  a  special  “Beach  Edition”  for 
Arizonans  who  visit  the  San  Diego 
area.  The  paper  debuted  on  July  1 8  and 
will  publish  daily  until  Aug.  14. 

The  idea  was  the  brainchild  of  John 
Oppedahl,  the  paper’s  publisher,  who 
often  visits  San  Diego  for  business  and 
pleasure.  Five  thousand  copies  of  the 
paper  are  printed,  with  4,000  being 
inserted  in  The  San  Diego  Union- 
Tribune  and  the  other  1,000  handed 
out  by  hawkers. 

The  Arizona  Republic  prints  thell- 
by-17-inch,  eight-page  paper  on  state- 


of-the-art  equipment  manufactured  by 
the  Xerox  Corp.  —  David  Noack 


-BRIEFS 


Readership  program  has  been  a  circulation 
windfall  for  the  dailies  involved.  Two 
national  papers.  The  New  York  Times  and 
USA  Today,  and  the  student  paper.  The 
Daily  Collegian,  are  available  at  the  main  ^ 
campus  and  all  seven  satellite  campuses. 
As  the  local  paper  serving  Penn  State’s  t 
main  campus,  the  Centre  Daily  Times  says  i 
the  readership  program  has  increased  its  ! 
average  weekday  circulation  2.5%.  | 

“There  are  2.2  million  students  in  resi¬ 
dence  halls  across  the  country,  although 
only  about  10  [schools]  have  more  than 
10,000  on  campus.  So  there  isn’t  a  lot  of  1 
potential  for  abuse,”  Haitz  says.  HI  ; 

ABC  brings  back 
‘event  sales’  rule 

After  surprising  publishers  this 
spring  by  abruptly  ending  its  popu-  i 
lar  “event  sales”  policy,  the  Audit  ! 
Bureau  of  Circulations  (ABC)  once  j 
again  is  letting  newspapers  count 
as  paid  circulation  copies  that  are  ; 
included  in  the  ticket  prices  for  football  ! 
games,  concerts,  job  fairs,  and  other  I 
special  events. 

This  time  around,  however,  the  new  ; 
event  sale  policy  is  loaded  with  qualifiers 
intended  to  prevent  the  complaints  about 
abuse  that  led  ABC  to  cancel  the  program 
barely  a  year  after  it  was  begun. 

Among  the  modifications  is  one  that 
hints  at  those  past  problems:  “No  newspa¬ 
per-only  checkrooms  will  be  allowed.”  At 
some  events  in  the  past  year,  patrons  enter¬ 
ing  an  event  could  dump  their  newspapers  i 
in  “checkrooms.”  A  copy  could  have  been  I 
counted  as  paid  circulation  whether  or  not  1 
anyone  returned  to  pick  it  up.  i 

The  new  rules,  which  go  into  effect  ' 
Aug.  1,  also  require  that  copies  sold  at 
events  “have  content  consistent  with  ! 
newspapers  sold  in  the  same  advertising  \ 
zone  as  the  event  location.”  In  the  past  | 
year,  some  papers  complained  that  com-  } 
petitors  at  championship  sporting  events  | 
were  counting  preprinted  “victory”  news-  | 
papiers  that  had  little  resemblance  to  their  I 
normal  newspaper. 

ABC  is  also  cracking  down  on  just 
what  an  “event”  is.  Under  the  new  rules,  ; 
ABC  must  qualify  all  events  in  advance.  | 
All  signs  with  admission  prices  must  note 
that  the  price  of  a  newspaper  is  included, 
and  patrons  must  be  able  to  get  a  refund  if 
they  choose  not  to  take  a  paper.  ! 

Details  of  the  new  event  sales  rules  are  | 
posted  on  ABC  Web  site  at  http://www.  I 
accessabc.com.  —  Mark  Fitzgerald 


Kansas  City  Star 
seeks  to  end  ban 

The  Kansas  City  Star  Co.  is  appealing 
a  42-year-old  court  ban  that  has  barred 
the  company  from  buying  smaller  publi¬ 
cations  in  the  Kansas  City  area,  the  Star 
reports. 

The  U.S.  Justice  Department  supported 
the  ban,  which  was  aimed  at  preventing 
the  Star  from  monopolizing  the  market, 
but  has  now  changed  its  tune,  filing  a 
brief  saying  that  the  ban  now  appears  to 
be  stifling  competition. 

Gannett  to  shed 
cable  business 

Taking  advantage  of  soaring  cable 
prices,  Gannett  Co.  Inc.  is  getting  out  of  the 
cable  business,  announcing  an  agreement 
to  sell  its  Multimedia  Cablevision  Inc.  sub¬ 
sidiary  to  Cox  Communications  Inc. 

Gannett  says  it  decided  to  sell 
Multimedia  because  the  price  —  $2.7  bil¬ 
lion  —  was  right,  not  because  it  made  a 
strategic  decision  to  turn  away  from  cable. 
The  sale  is  expected  to  boost  1999  earn¬ 
ings.  “It’s  a  grand-slam  deal  for  us,”  says 
Gracia  C.  Martore,  Gannett’s  treasurer 
and  vice  president  for  investor  relations. 

Gannett,  with  74  daily  newspapers, 
including  USA  Today,  had  only  one  cable 
business,  while  Atlanta-based  Cox  is 
rapidly  expanding  its  cable  holdings.  The 
Multimedia  transaction  is  Cox’s  fourth 
cable  deal  in  recent  months.  The  latest 


transaction  would  give  Cox  525,0(X) 
subscribers  in  Kansas,  Oklahoma,  and 
North  Carolina. 

The  deal  is  expected  to  close  early  in 
2000,  pending  regulatory  approval. 

Separately,  Gannett  announced  its 
$1.43  billion  bid  for  British  community 
newspaper  publisher  Newsquest  PLC 
was  accepted  and  that  Gannett  took 
over  the  company  July  26.  Martore  says 
the  Multimedia  sale  was  unrelated  to 
the  Newsquest  bid.  —  Lucia  Moses 


Ad  Tracking, 
and  more... 

Xpance''  improves  every  aspect  of 
ad  production,  from  ad  creation 
through  archiving.  No  other 
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Marketing  and  IT  execs 
‘Net-ting’  nice  salaries 


by  Lucia  Moses 

High-paying  jobs  abound  at  newspa¬ 
pers  —  if  you  happen  to  be  in  mar¬ 
keting  or  information  technology. 
So  suggests  a  survey  by  Exec-U-Net,  a 
Norwalk,  Conn.-based  job  and  career  net¬ 
work  for  senior-level  executives.  Demand 
for  executives  in  the  media/publishing/- 
creative  sector  has  surged  in  the  first  half 
of  the  year,  according  to  the  company’s 
Executive  Market  Demand  Index.  As  was 
the  case  in  other  fields,  the  demand  in 
media  was  greatest  for  sales  and  market¬ 
ing,  general  management,  and  informa¬ 
tion  technology  (IT)  expertise. 

“The  whole  world  is  into  the  notion 
that  we’re  going  to  make  our  living  off 
the  Internet  now,”  Exec-U-Net  executive 
director  David  B.  Opton  explains. 
“When  you  look  at  the  overall  economic 
growth  and  opportunities  people  see  in 
e-commerce,  it  looks  like  there’s  going 


NEWSPAPER  STOCKS 


to  be  continued  need  for  staff  to  create  i  efits  such  as  signing  and  first-year  bonus- 
the  branding.”  es,  stock  options,  contracts,  guaranteed 

Demand  rose  by  27%  for  senior-level  severance  packages,  and  accelerated  rais- 
executives  overall  and  by  38%  for  those  in  es.  The  survey  was  taken  at  the  end  of 

the  media/publishing/creative _ 1998  and  is  based  on 

sector  in  the  second  quarter  of 
1999  vs.  the  same  period  a 
year  ago,  according  to  the  sur¬ 
vey,  now  in  its  fifth  year. 

Demand  was  highest  in  the 
high-technology  and  retail/dis¬ 
tribution  sectors,  where  de¬ 
mand  was  up  61%  and  45%, 
respectively.  Figures  are  based 
on  Exec-U-Net ’s  job  postings, 
which  totaled  nearly  19,000 

over  the  past  1 2  months.  .  , 

“I  know  a  lot  of  newspapers  David  B.  Opton  survey  finds  that  the  top 

are  adding  marketing  people  pay  for  information  sys- 

where  they  may  not  have  had  them  terns  managers  is  $230,000,  bonuses 
before,”  says  Bob  Friend,  director  of  included,  according  to  an  average  of 
research  at  the  Inland  Press  Association,  newspapers  of  all  circulation  sizes. 

“The  IT  people,  there  seems  to  be  quite  a  “I’ve  heard  some  people  go  into  shock 


demand  for  them,  especially  with  this 
Y2K  thing.  I  just  don’t  think  there’s 
enough  good  people  out  there.” 

These  highly  sought-after  executives 
are  commanding  higher  salaries  and  more 
perks. 

According  to  a  separate  Exec-U-Net 
survey,  companies  are  offering  more  ben¬ 
efits  such  as  signing  and  first-year  bonus¬ 
es,  stock  options,  contracts,  guaranteed 
severance  packages,  and  accelerated  rais¬ 
es.  The  survey  was  taken  at  the  end  of 

_ 1998  and  is  based  on 

responses  from  about  850 
companies  and  400  execu¬ 
tive-search  firms. 

“You  expect  those  kinds 
of  things  to  happen  when 
supply’s  not  meeting  the 
demand,”  Opton  says. 

Salaries  are  reaching 
new  heights,  even  if  some 
employers  are  reluctant  to 
pay  them.  Inland’s  1999 
newspaper  compensation 
»ton  survey  finds  that  the  top 

pay  for  information  sys- 


Weekly  stock  prices  of  public  companies  with  significant  newspaper  interests. 


7/28/99 

7/21/99 

7/28/98  II 

7/28/99 

7/21/99 

7/28/98  1 

A.H.  Belo  Corp.  (I\IY)+ 

19.125 

19.563 

20.625 

Lee  Enterprises  Inc.  (NY) 

30.937 

30.500 

27.563 

Central  Newspapers  Inc.  (NY) 

42.000 

41.000 

63.625 

McClatchy  Co.  (NY) 

36.937 

35.375 

36.000 

Dow  Jones  &  Co.  Inc.  (NY) 

50.875 

51.313 

55.750 

Media  General  Inc.  (AM) 

51.562 

52.750 

46.250 

E.W.  Scripps  Co.  (NY) 

52.500 

51.875 

51.125 

New  York  Times  Co.  (NY)+++ 

39.500 

39.625 

33.000 

Gannett  Co.  Inc.  (NY) 

74.500 

76.188 

64.125 

News  Corp.  Ltd. 

34.812 

36.063 

29.813 

Gray  Comm.  Sys.  (NY) 

20.125 

19.875 

32.000 

Pulitzer  Inc.  (NY) 

45.937 

46.313 

85.063 

Harte-Hanks  Inc.  (NY)++ 

25.687 

26.250 

24.813 

Thomson  Corp.  (TSE) 

45.800 

46.400a 

42.000a 

Hollinger  International  (NY) 

11.375 

12.188 

16.438 

Times  Mirror  Co.  (NY) 

61.500 

61.000 

61.438 

Journal  Register  Co.  (NY) 

17.000 

18.438 

17.000 

Tribune  Co.  (NY)* 

88.000 

86.688 

68.500 

Knight  Bidder  (NY) 

54.187 

54.375 

53.188 

Washington  Post  Co.  (NY) 

569.000 

569.500 

556.938 

*  Adjusted  for  2-for-1  stock  split 


+  Adjusted  for  2-for-1  stock  split  as  of  6/5/98 
++  Adjusted  for  2-for-1  stock  split  as  of  3/16/98 
+++  Adjusted  for  2-for-1  stock  split  as  of  7/1/98 


(a)  Canadian  dollars 
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when  they  try  to  hire  Web  people,”  Friend  says. 

All  indications  are  that  the  current  demand  for  top  executives 
in  the  media  and  other  fields  will  remain  strong  in  the  near 
future.  “I  haven’t  seen  anything  to  indicate  it’s  going  to  slow 
down,”  Opton  says. 

L.A.  Times  seeks 
bilingual  readers 

The  Los  Angeles  Times,  in  an  effort  to  penetrate  Southern 
California’s  growing  Latino  community,  will  be  inserted  into 
most  copies  of  La  Opinion,  the  Spanish-language  daily  that  is 
50%-owned  by  the  L.A.  Times'  parent  Times  Mirror  Co. 

The  nine-week  joint  distribution  program,  set  to  begin  Aug.  2, 
is  aimed  at  increasing  ad  revenues  and  circulation  at  both  papers, 
particularly  in  the  growing  bilingual  market. 

The  L.A.  Times  has  increased  its  coverage  of  the  Latino  com¬ 
munity,  but  circulation  growth  hasn’t  followed.  The  paper  hopes 
to  imitate  the  success  it  had  with  smaller-scale  bundling  pro¬ 
grams  with  other  foreign-language  papers,  says  Robert  Magnu- 
son,  L.A.  Times  senior  vice  president.  “This  is  a  huge  reader  seg¬ 
ment,”  Magnuson  says.  “We  see  a  lot  of  potential.” 

The  bundled  paper  will  cost  35  cents,  10  cents  more  than  the 
stand-alone  La  Opinion. 

NAA  in  talks  to  buy 
ad  placement  service 

The  Newspaper  Association  of  America  (NAA)  is  in  talks  to 
buy  the  Complete  Newspaper  Network  (CNN),  a  national  ad 
placement  service. 

CNN,  a  branch  of  the  California  Newspaper  Publishers  Asso¬ 
ciation  that  started  as  a  regional  placement  service  in  1992, 
places  single  ads  in  several  newspapers  at  a  time,  saving  adver¬ 
tisers  the  trouble  of  dealing  with  many  individual  papers.  With 
a  staff  of  46,  it  has  grown  to  an  annual  billing  level  of  $300  mil¬ 
lion,  says  Sharia  Trillo,  CNN  director.  CNN  collects  a  1%  com¬ 
mission  fee  from  the  newspapers. 

In  January,  CNN  started  processing  ads  for  the  Newspaper 
National  Network,  a  spinoff  of  the  NAA  that  sells  ads  in  cate¬ 
gories  that  don’t  normally  have  many  newspaper  ad  buyers. 

NAA  president  and  CEO  John  Sturm  confirmed  that  discus¬ 
sions  between  the  two  organizations  have  taken  place  but  would¬ 
n’t  comment  further.  Trillo  did,  however,  saying,  “I  would  imag¬ 
ine  there  would  be  a  decision  within  about  a  month.” 

Liberty  Group  expansion 

Liberty  Group  Publishing  Inc.  signed  a  letter  of  intent  to  buy 
Ames,  Iowa-based  Midwest  Newspapers  Inc.,  publisher  of  the 
Nebraska  City  (Neb.)  News-Press,  daily  circulation  2,458;  10 
weeklies;  and  eight  shoppers  in  Illinois,  Nebraska,  Missouri,  and 
Colorado.  The  sale  will  leave  Northbrook,  Ill. -based  Liberty 
with  more  than  300  community  newspapers  in  16  states,  includ¬ 
ing  64  dailies. 

Dirks,  Van  Essen  &  Associates  represented  Midwest  in  the 
transaction.  Midwest  was  started  in  1989  by  Iowa  natives  David 
W.  Belin,  Michael  G.  Gartner,  and  Gary  G.  Gerlach.  Craig  S. 
McMullin  is  president  and  CFO. 


HOW  TO  CONTACT  EDITOR  &  PUBLISHER 

■  Mail:  1 1  W.  1 9th  St.,  New  York,  NY  1001 1  -4234 

■  E-mail:  edpub@mediainfo.com 

■  Phone:  (212)  675-4380 

■  Fax:  Editorial/Permissions  (212)  691-7287 
Advertising/Mail  Lists/Reprints  (212)  691-6939 
New  Media/Conferences  (212)  929-1894 

NEWS,  STORY  IDEAS,  PRESS  RELEASES, 

JOB  CHANGES,  OBITUARIES 

i  ■  Please  address  all  news  items  to:  Kimberly  Scheck,  news 

editor.  E-mail:  kimberlys@mediainfo.com.  Fax:  (212)  691-7287. 
Newspeople,  awards  and  obits  should  be  sent  to  Jamie  Santo’s 
attention  or  e-mailed  to  newspeople@mediainfo.com. 

LETTERS/ARTICLE  SUBMISSIONS 

■  Please  include  your  name,  company  affiliation  and/or 
residence,  and  phone  number  (for  verification)  on  letters 
intended  for  publication.  Please  send  to  “Letters 

to  the  Editor”  or  e-mail  them  to  letters@mediainfo.com. 

■  Submit  (nonretumable)  queries  for  “Shop  Talk  at  Thirty”  to 
Steve  Yahn.  E-mail:  shoptalk@mediainfo.com 

E&P  ARCHIVES 

■  Online  access  to  E&P  magazine  archives  and  our  entire  Web 
site  archives  -  Editor  &  Publisher  Interactive  -  is  available  at 
http://archives.mediainfo.com.  Charges  are  outlined  on  our 
Web  site  or  call  our  new  media  division  at  Ext.  505. 

■  Editor  &  Publisher  is  available  in  microfilm  and  electronic 
product  form  from  UMl,  300  N.  Zeeb  Road,  P.O.  Box  1346, 
Ann  Arbor,  MI  48106-1346.  Phone:  (800)  521-0600. 

EDITORIAL  REPRINTS/PERMISSIONS 

■  To  order  reprints  of  articles,  contact  Reprint  Services. 
Phone:(651)582-3800. 

■  To  obtain  permission  to  use  any  part  of  E&P,  contact 
editorial  services  coordinator  Charmaine  Bailey  at  Ext.  231. 

SUBSCRIBER  SERVICES  &  BACK  ISSUES 

■  New  subscriptions,  renewals,  subscription  payments,  change 
of  address,  back  copies,  annual  directories,  billing  questions, 
write  to:  E&P  Subscription  Dept.,  P.O.  Box  3000,  Denville, 
NJ  07834-3000.  Phone:  (800)  783-4903  -  Mon.-Fri.,  9  a.m.- 
9  p.m.;  Sat.,  9  a.m.-4  p.m.  EDT.  Fax:  (973)  627-5872. 

MAILING  LISTS 

■  Editor  &  Publisher  occasionally  allows  selected  companies  to 
send  mail  to  our  subscribers.  If  you  would  rather  not  receive 
these  mailings,  please  send  your  current  mailing  label  or  an 
exact  copy  to  Editor  &  Publisher,  Circulation  Dept. 

■  The  comprehensive  database  of  the  “Editor  &  Publisher 
International  Year  Book”  is  available  in  hard  copy, 

CD-ROM,  and  customized  lists  on  labels  or  disk. 

Contact  our  CD-ROM/database  representative  at  Ext.  172. 

WEB  SITE/CONFERENCES/OTHER  SERVICES 

j  ■  Access  information  about  E6?P  products  and  services 

I  on  our  Web  site.  Editor  &  Publisher  Interactive, 
http://www.mediainfo.com. 

WHERE  YOU  CAN  PURCHASE  E&P 

■  Editor  &  Publisher  is  available  from  selected  book  and 
magazine  sellers  across  the  country.  For  a  complete  list 
of  sales  locations,  please  see  our  E6fP  Web  site, 
http://www.mediainfo.com/getEP.htm. 


www.mediainfo.com 


EDITOR  &  PUBLISHER  /  JULY  31,  1999 


15 


E&?  VIEWPOINT 


Halting  NSI,  other 
Web  robber  barons 

At  the  dawn  of  the  Internet  Age,  a  few  optimists  enthused  that  the  Web  would 
prove  too  vast,  too  anarchic,  and  too  empowering  of  ordinary  citizens  to  per¬ 
mit  the  kind  of  robber  barons  who  arose  at  the  beginning  of  the  Industrial  Age. 
It’s  a  few  years  later  now  —  and  would-be  robber  barons  are  forming  a  line  to  the  right. 

The  most  egregious  example  is  Network  Solutions  Inc.  (NSI).  For  the  past  five  years. 
Network  Solutions  has  enjoyed  one  of  the  sweetest  government-sanctioned  monopolies 
possible  in  cyberspace:  It’s  been  the  exclusive  agent  for  registering  Internet  addresses, 
such  as  those  that  end  in  .com,  .net,  or  .org. 

NSI  has  registered  more  than  5  million  addresses  —  at  $70  a  pop  as  its  current  fee. 
Nice  work  if  you  can  get  it,  and  no  one  should  begrudge  NSI  a  penny  of  its  earnings. 
In  the  unchartered  early  days  of  the  Internet,  it  made  eminent  sense  for  the  govern¬ 
ment  to  pick  one  private  company  to  develop  an  accurate  and  efficient  registration 
system. 

Now  those  days  are  over,  and  the  U.S.  Commerce  Department,  in  another  sensible 
decision,  is  opening  up  Internet  registration  to  competition  that  will  undoubtedly 
lead  to  lower  fees  and  greater  innovations.  The  game  is  changing,  and  like  an  angry 
boy  at  the  sandlot.  Network  Solutions  wants  to  take  the  bat  and  ball  and  play  some¬ 
where  else.  The  problem  is  that  the  bat  and  the  ball  in  this  case  is  the  huge  so-called 
“whois”  database  that  was  assembled  under  government  authority  —  and  it  doesn’t 
belong  to  NSI.  That  information  belongs  to  the  public  that  created  NSI’s  registration 
monopoly. 

But,  as  Commerce  Department  general  counsel  Andrew  Pincus  told  the  U.S. 
Congress  in  late  June,  NSI  has  begun  to  restrict  access  to  the  “whois”  database,  which 
had  previously  been  “widely  and  readily  available  to  the  Internet  community.”  And,  in 
late  July,  NSI  moved  to  commercialize  —  and  perpetuate  —  its  monopoly  position  by 
preparing  to  launch  Dot-Com  Directory,  a  kind  of  Internet  super  Yellow  Pages  taken 
from  the  millions  of  addresses  it  has  registered.  While  creating  an  advertising  vehicle, 
Dot-Com  also  works  to  attract  businesses  to  NSI’s  main  business  through  a  fee  struc¬ 
ture  that  provides  free  domain  registration  along  with  a  listing  while  charging  the  full 
directory  listing  price  to  businesses  that  register  elsewhere. 

Newspapers  are  often  lonely  voices  warning  of  the  danger  of  privatizing  informa¬ 
tion,  so  we’re  heartened  that  the  Commerce  Department  is  not  letting  this  cyberspace 
land  grab  go  unchallenged.  Pincus’  written  testimony  to  Congress  is  a  dense  forest 
of  acronyms  drawn  from  the  linguistic  nightmare  marriage  of  government  bureau- 
cratese  and  propeller-head  Netspeak  —  but  it  has  a  simple  message:  Government 
information  is  public  information. 

When  Network  Solutions  registers  Internet  addresses,  it  is  doing  exactly  what  pri¬ 
vate  companies  do  when  they  run  a  state’s  motor  vehicle  licensing  agency  or  conduct 
a  county’s  auto  inspections  or  do  a  town’s  data  processing.  In  all  those  cases,  the 
public  information  remains  the  property  of  the  people. 

It’s  important  that  would-be  digital  robber  barons  learn  early  on  that  the  same  rules 
apply  on  the  Web. 
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Education  the 
Maynard  way 

I  was  quite  disheartened  to  read  all  the 
way  through  the  article  “From  the  News¬ 
room  to  the  Classroom”  (E&P,  June  19, 
p.  34)  and  find  absolutely  no  mention 
whatsoever  of  the  Maynard  Institute  for 
Journalism  Education  —  not  even  in 
your  list  slugged  “Training  Grounds.” 

The  institute,  named  for  Robert  C. 
Maynard,  the  now-deceased  owner/pub¬ 
lisher  of  The  Oakland  (Calif.)  Tribune  who 
co-founded  it,  has  been  training  editorial 
employees  since  1977,  with  the  main  goal 
of  fostering  diversity  in  the  newspaper 
industry.  It  is  based  in  Oakland. 

From  1977  to  1989,  the  institute 
trained  reporters  in  the  Summer  Program 
for  Minority  Journalists;  the  Editing 
Program  has  been  training  copy  editors 
and  layout  editors  since  1979;  and  the 
Management  Training  Center  for  news¬ 
paper  managers  was  established  at 
Northwestern  University  in  1985. 

In  recent  years,  the  institute  has  devel¬ 
oped  the  Total  Community  Coverage  pro¬ 
gram  to  provide  on-site  training  for  news- 

50  YEARS  AGO... 

NEWSPAPERDOM® 

from  Editor  &  Publisher,  July  30, 1949 

In  the  wake  of  the  Illinois  payroll 
episode  in  which  the  St.  Louis  Post- 
Dispatch  and  the  Chicago  Daily  News 
revealed  51  newspapermen  had  been  on 
the  state  payroll  between  1941  and  1949, 
the  American  Society  of  Newspaper 
Editors’  board  of  directors  unanimously 
“deplored”  and  “condemned”  the  practice 
of  any  government  rewarding  newspaper¬ 
men  and  others  with  state  payroll  jobs. 

The  ongoing  battle  between  the  Soviet 
and  democratic  concepts  of  press  freedom 
was  renewed  when  the  Soviets  recom¬ 
mended  that  countries  adopt  legislation 
and  other  methods  to  fight  “Nazi  and 
Fascist”  propaganda,  and  that  information 
organs  practicing  “war  mongering”  be 
condemned  by  the  UN. 


The  Los  Angles  Newspaper  Guild  has 
served  notice  it  plans  to  implement  the 
American  Newspaper  Guild’s  race  rela¬ 
tions  committee  resolution  to  attempt  to 
procure  jobs  for  African  Americans  on 
newspapers  where  they  are  not  now 
employed,  particularly  in  the  trade  press. 


papers  and  has  also  offered  management 
training  modules  at  major  conferences  for 
journalists. 

The  institute  presented  a  weeklong 
Team  Management  for  Newsroom  Editors 
seminar  in  Los  Angeles  just  this  past 
February,  focused  on  building  high-perfor¬ 
mance  teams.  Similar  smaller-scale  pro¬ 
grams  will  be  offered  next  year,  particular¬ 
ly  for  newsroom  editors  who  want  to  sharp¬ 
en  and  develop  their  management  skills. 

I  don’t  know  how  you  overlooked  the 
Maynard  Institute  for  Journalism  Educa¬ 
tion  (http://www.maynardije.org),  but  I 
submit  to  you  that  it  was  indeed  a  major 
oversight,  especially  in  any  discussion 
about  newsroom  training,  and  was  there¬ 
fore  a  disservice  to  your  readers. 

Denise  Holt  Williams 

professional  development  coordinator 
Virginia  Press  Association 

Watch  your 
language! 

The  letter  from  James  Eric  Justas  pub¬ 
lished  in  E&P,  July  24  (p.  15)  concerns 
the  use  of  “gender”  in  a  previous  issue. 
His  comments  would  be  germane  were  we 
still  living  in  the  1950s. 

The  “Oxford  Modem  English  Diction¬ 
ary”  defines  gender  with  reference  to  the 
sex  or  sexuality  of  persons  in  addition  to  its 
limited  traditional  meaning.  By  this  extend¬ 
ed  definition,  “gender”  issues  are  under¬ 
stood  to  be  issues  of  the  human  sexes,  not 
issues  related  to  the  masculine  or  feminine 
character  of  nouns,  [pronouns,  and  other 
words].  Similarly,  the  “gender”  of  newspa¬ 
per  Web  site  users  refers  to  the  sexual  biol¬ 
ogy  of  the  human  beings  using  these  sites. 

The  lexicology  of  English  shows  that  it 
is  constantly  evolving,  requiring  frequent 
revisions  to  its  lexicon.  In  the  case  cited 
by  Justas,  E&P's  usage  does  not  amount 
to  “sexual”  abuse  of  the  English  language. 

Barth  Myers 
editor 
Upstate  Living 
Syracuse,  N.Y. 

Editor  feels  the 
sting  isn’t  fair 

Gee,  I’m  still  smarting  from  the 
spanking  administered  by  Gregory  Favre 
in  “Shop  Talk  at  Thirty”  [July  10,  p.  46]. 
But  I’ll  try  to  respond.  In  more  than  20 


years  of  laboring  in  the  vineyards  of 
small-town  journalism  on  those  “farm 
teams”  that  prepare  journalists  for  the 
big  time.  I’ve  often  had  the  opportunity 
to  hire  reporters  and  editors. 

In  all  that  time,  I  have  had  two  (count 
’em,  two)  people  of  color  apply.  One  I 
hired  because  she  was  qualified;  the  other 
I  could  not  because  he  was  unqualified.  I 
would  not  hesitate  to  hire  any  qualified 
person  regardless  of  their  ethnic  back¬ 
ground.  If  minorities  fail  to  choose  jour¬ 
nalism  as  a  career,  how  is  that  my  fault? 
The  notion  that  I  am  somehow  racist  or 
bigoted  because  I  have  been  unable  to  hire 
many  minorities  is  abhorrent  to  me,  and  I 
am  deeply  annoyed  by  people  like  Favre 
who  are  so  quick  to  slander  editors  like 
myself  because  we  fail  to  cherish  his 
notions  of  “diversity.”  Accuracy,  concern, 
fairness,  and  a  spirit  of  good  will  appar¬ 
ently  aren’t  good  enough  these  days. 

David  L.  Felts 
editor 
The  Daily  News 
Greenville,  Mich. 

Give  me  that 
new-time  religion 

I  was  glad  to  see  your  coverage  of 
reporting  about  spirituality  and  religion 
(May  15,  p.  28).  An  additional  Web 
resource  for  people  interested  in  this  topic 
is  Faith  and  the  Media,  the  only  site  on  the 
Web  dedicated  to  the  issue  of  how  the 
media  covers  faith. 

The  site  is  the  result  of  the  June  1998 
Faith  and  the  Media  Conference  at 
Carleton  University  School  of  Jour¬ 
nalism  in  Ottawa,  Ontario.  The  site  con¬ 
tains  over  50  articles,  essays,  reflec¬ 
tions,  and  surveys  about  this  interesting 
and  important  issue.  The  address  is 
http://www.faithandmedia.org. 

John  Longhurst 
Faith  and  the  Media 
Winnipeg,  Manitoba 


Correction 

The  story  “Taking  the  Longview,” 
published  July  17  (p.  20)  in  E&P,  incor¬ 
rectly  states  the  previous  employment  of 
Peter  York,  publisher  of  The  Daily  News 
in  Longview,  Wash.  York  had  worked  at 
The  Times-News  in  Twin  Falls,  Idaho, 
prior  to  his  current  position. 
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CALIFORNIA 

Betty  Stewart  to  marketing  ser¬ 
vices  manager  at  the  Daily  Breeze  in 
Torrance,  Calif.,  from  TV  advertising  and 
promotion  manager  at  Paramount 
Pictures.  Stewart  succeeds  Mike  Lynn, 
who  was  recently  named  associate  pub¬ 
lisher  of  the  weekly  Palos  Verdes  (Calif.) 
Peninsula  News. 


CONLON 

CORTLAND 

STANDARD 


GREEN 
THE  WICHITA 
EAGLE 


CHAPMAN 

CORTLAND 

STANDARD 


STEWART 
DAILY  BREEZE 


publisher,  and  executive  publisher  of 
CNC’s  five  publishing  divisions  and  cir¬ 
culation  department.  Goodrich  will 
remain  executive  publisher  for  the  West 
division. 

Pat  Coen  to  CNC’s  vice  president  of 
publishing  technologies  from  manager  of 
information  technologies  in  Needham. 


KANSAS 

Tom  Green  to  money/business  editor 
at  The  Wichita  Eagle  from  nation/world 
editor  at  the  daily.  Green  succeeds  Steve 
Zuckerman,  recently  named  business 
editor  for  the  San  Francisco  E.xaminer. 


FLORIDA 

Stephan  J.  Sosinski  to  editor  of 
The  Key  West  Citizen  and  editorial  direc¬ 
tor  of  the  Florida  Keys  Media  Group. 
Sosinski  last  served  as  publisher  of  the 
Times-Standard  in  Eureka,  Calif.  He  suc¬ 
ceeds  Bernard  Hunt  (see  North 
Carolina  —  Independent  Tribune). 


David  lyier  to  editor  of  the  alternative 
Casco  Bay  Weekly  in  Portland  from  editor 
of  the  Woburn  (Mass.)  Advocate.  Tyler  suc¬ 
ceeds  Laura  Conaway. 

MASSACHUSEHS 

Robert  Edelman  to  senior  vice 
president,  advertising,  for  the  Needham- 
based  Community  Newspaper  Co.  from 
executive  publisher  for  CNC’s  South 
Shore  division. 

Mark  O’Neil  to  vice  president,  market¬ 
ing,  from  executive  publisher  of  CNC’s 
North  Shore  publications. 

Tom  Marquis  to  executive  publisher 
of  CNC’s  North  Shore  publications.  Mar¬ 
quis  will  remain  executive  publisher  of  the 
Northwest  division. 

Chuck  Goodrich  to  vice  president. 


MISSOURI 

Lynn  Tucker  to  advertising  director 
of  the  Hannibal  Courier-Post  from  classi¬ 
fied  manager  at  The  Holland  (Mich.)  Sen¬ 
tinel.  Tucker  succeeds  Robert  Hudson, 
recently  named  general  manager  of  the 
Journal-Advocate  in  Sterling,  Colo. 


ILLINOIS 

Jennifer  Michelle  Strombom  to 

advertising  sales  representative  in 
Chicago  for  Parade  from  media  supervi¬ 
sor  for  Starcom  Media  Services. 

Margaret  A.  Graff  to  advertising 
sales  representative  in  Chicago  for  Parade 
from  partner  of  and  account  media  direc¬ 
tor  for  the  J.  Walter  Thompson  agency. 


NEW  YORK 

Dan  Day  to  general  executive  in  The 
Associated  Press’  newspaper  membership 
department  in  New  York  from  chief  of 
bureau  for  the  AP  in  San  Francisco.  Day 
succeeds  David  H.  Tomlin,  who  was 
recently  named  assistant  to  AP  president 
and  CEO  Louis  D.  Boccardi. 


Bill  Wesselhoff  to  news  editor  at  The 
Hawk  Eye  in  Burlington  from  sports  editor 
at  The  Daily  Chronicle  in  De  Kalb,  Ill. 
Wesselhoff  succeeds  Bill  Draper,  recent¬ 
ly  named  managing  edtor  at  The  Garden 
City  (Kan.)  Telegram. 


Sherwood  “Skip”  Chapman  to 

the  newly  created  position  of  executive 
editor  at  the  Cortland  Standard  from 
news  editor. 

Kevin  Conlon  to  the  newly  created 
position  of  managing  editor  from  city 
editor  at  the  daily. 


Vie  specialize  in  assisting  owners 
in  exploring  and  negotiating  the  sale 
of  their  dai^  newspapers  or  ^ 
non-daily  ney^i^^er  groups 


Steven  A.  Farbman  to  president, 
CEO,  and  member  of  board  of  directors  at 
the  New  York-based  News  Communications 
Inc.,  from  vice  president  and  chief  operating 
officer  of  American  Lawyer  Media  Inc. 
Wilbur  L.  Ross  Jr.,  who  had  been  acting 
as  interim  CEO,  to  the  newly  created  posi¬ 
tion  of  publisher. 


NORTH  CAROLINA 

Bernard  Hunt  to  managing  editor  of 
the  Independent  Tribune  in  Concord  from 
editor  of  The  Key  West  (Fla.)  Citizen  and 
editorial  director  of  the  Florida  Keys 
Media  Group. 


&  Associates 
'  1 T^.  Marcy  Street,  Suite  1 00 
Santa  Fe,  New  Mexico  87501 
Tel:  505.820.2700 
Fax:  505.820.2900 
E-maii:  info@dirksvanessen.com 
www.dirksvanessen.com 
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PhilipMurray 


Stan  Hojnacki  to  editor  of  The  News 
Herald  in  Morganton  from  managing  edi- 
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tor  of  the  Independent  Tribune  in 
Concord.  Hojnacki  succeeds  Bill 
Poteat. 

OKLAHOMA 

Kristi  Fry  to  executive  editor  of  the 
Muskogee  Daily  Phoenix  from  managing  | 
editor.  Fry  succeeds  Dan  Elliott,  who  ' 
resigned  in  June. 

VIRGINIA 

Denise  Holt  Williams  to  profes¬ 
sional  development  coordinator  at  the 
Virginia  Newspaper  Association.  Wil-  i 
Hams  succeeds  Pat  Herring,  who  is 
completing  work  for  a  doctorate. 

ASSOCIATIONS 

Edward  Graves,  vice  president/cir¬ 
culation  director  at  The  Greenvile  (S.C.) 
News  named  president  of  the  Newspaper 
Association  of  America’s  Circulation 
Federation.  Graves  succeeds  Lauren 
Flynn.  Robert  Eickhoff  named  first 
vice  president,  and  Jay  Campbell 
named  second  vice  president. 

Cathy  Davis,  executive  vice  presi¬ 
dent  of  The  Arizona  Republic  in 
Phoenix,  named  president  of  the  NAA’s 
Display  Federation.  Davis  succeeds 
Dwight  Brown.  David  Storey 
named  first  vice  president,  and  Richard 
Tippett  named  second  vice  president. 

Michael  Kane,  special  assistant  to 
the  president  of  Gannett  Co.  Inc.,  in 
White  Plains,  N.Y.,  named  president  of  | 
NAA’s  Market  Development  and  | 
Promotion  Federation.  Kane  succeeds  ! 
Terrie  Robbins.  Mary  Dugenske 
named  first  vice  president,  and  Susie 
Ellwood  named  second  vice  president.  | 

INTERNATIONAL 

Karen  Mullis  to  the  newly  created  ; 
position  of  managing  director,  sales  and 
marketing,  for  Dow  Jones  Asia  from 
managing  director  of  the  Far  Eastern  \ 
Economic  Review. 

Winnie  Wong  to  managing  director  | 
of  the  Review  from  special  projects  i 
director  of  The  Asian  Wall  Street  | 
Journal,  based  in  Hong  Kong. 


OBITUARIES 


Martin  Agronsky,  84,  a  career  re¬ 
porter,  died  July  25.  Agronsky,  who  spent 
the  majority  of  his  career  in  TV  and  radio, 
began  his  journalism  career  as  a  general- 
assignment  reporter  for  the  Palestine  Post 
(now  the  Jerusalem  Post)  in  1936.  Agron-  1 
sky  served  as  a  war  correspondent  on  radio  i 


and  was  a  Washington  correspondent,  for¬ 
eign  correspondent,  and  commentator  for 
U.S.  TV  from  1943  until  his  retirement  in 

1988.  Agronsky ’s  syndicated  TV  program, 
“Agronsky  and  Company,”  ran  for  1 8  years 
and  was  considered  a  pioneer  of  the  now- 
familiar  round-table  discussion  format. 

John  Doohan.  86,  chief  librarian  for 
The  Kansas  City  Star  and  The  Kansas  City 
Times  in  Missouri,  died  July  21.  Doohan 
began  in  1929  as  a  copy  boy  at  the  now- 
defunct  Times,  where  he  worked  as  reporter, 
copy  reader,  feature  writer  and  grain  reporter 
before  becoming  librarian  in  1949.  Doohan 
served  as  librarian  for  nearly  three  decades, 
until  his  retirement  in  1978.  Doohan,  a  fount 
of  local  information,  was  consulted  by 
authors  such  as  Pulitzer  Prize-winner  David 
!  McCullough,  who  began  his  research  on 
Kansas  City  at  Doohan ’s  kitchen  table. 

Bernard  D.  Kaplan,  71,  veteran  for¬ 
eign  correspondent,  died  July  27  from 
complications  arising  from  a  cardiac  arrest 
last  December.  Kaplan,  a  roving  European 
correspondent  for  the  Hearst  Newspapers, 
was  a  fixture  among  the  American  press 
corps  in  Paris,  where  he  was  based  since 
1956.  Kaplan  started  his  career  as  a  foreign 
correspondent  covering  the  Korean  War 
for  the  International  News  Service,  then 
owned  by  the  Hearst  Corp.  Kaplan  began 
his  tenure  in  Paris  working  for  the  North 
American  Newspaper  Alliance,  and 
worked  for  the  Montreal  Star,  Canadian 
Broadcasting  Corp.,  and  NBC  before  join¬ 
ing  Hearst  Newspapers  in  1975.  Kaplan, 
whose  erudition  encompassed  a  broad 
range  of  subjects,  once  contributed  to  the 
columns  of  William  Randolph  Hearst  Jr., 
and  penned  his  last  article,  an  analysis  of 
the  relationship  between  Germany  and 
Russia  over  the  centuries,  Nov.  30. 

John  Patrick  Lynch.  46,  fifth-gener¬ 
ation  newspaperman,  died  July  7  at  his 
home.  After  graduating  from  the  University 
of  the  Pacific,  where  he  was  editor  in  chief 
of  the  campus  newspaper.  Lynch  joined  his 
father,  Robert,  and  two  older  brothers.  Bill 
and  Jim,  at  The  Sonoma  (Calif.)  Index- 
Tribune.  Lynch  served  as  a  sports  and  news 
reporter  for  the  Index-Tribune  before 
becoming  managing  editor.  Lynch  moved 
to  the  Antioch  (Calif.)  Daily  Ledger  (now 
Ledger  Dispatch)  in  1987  and  joined  the 
Marin  (Calif.)  Independent  Journal  in 

1989,  where  he  worked  as  copy  editor,  wire 
editor,  and  editor  of  the  lifestyles  section. 
Lynch  joined  the  San  Francisco  Examiner 
in  1997  as  a  copy  editor. 


Tom  McPhail,  47,  former  head  and 
co-founder  of  the  Ireland  International 
news  agency,  died  July  23  of  cancer. 
McPhail,  who  began  his  career  in  1969  as 
a  reporter  for  the  Drogheda  Independent, 
became  a  news  editor  for  both  the  Irish 
Press  newspaper  group  and  Britain’s 
Granada  Television.  McPhail,  along  with 
three  colleagues,  founded  Ireland  Interna¬ 
tional  in  1982  to  cover  Ireland  for  the 
British  and  foreign  media.  He  retired  in 
April  1998  due  to  illness. 

Norman  “Fred”  Smith.  48,  manag¬ 
ing  editor  of  The  Herald  in  Jasper,  Ind., 
died  July  22  in  a  van  crash  that  also 
claimed  the  life  of  his  15-year-old  daugh¬ 
ter,  Erin.  His  wife,  Diane,  sustained  minor 
injuries  in  the  single-vehicle  accident  in 
Huntingburg,  Ind.  Smith  was  named  man¬ 
aging  editor  for  The  Herald  in  February 
1997  after  12  years  as  city  editor. 

A.  Stanley  Tretick.  77,  professional 
photographer,  died  July  19.  Tretick  pro¬ 
duced  many  lasting  images  over  the  course 
of  his  career,  including  the  widely  dis¬ 
played  portrait  of  John  F.  Kennedy  Jr, 
playing  under  his  father’s  White  House 
desk.  Tretick  began  in  1941  at  The 
Washington  Post,  where  he  worked  as  a 
copy  boy  with  a  lifelong  friend,  Harold 
Treskunoff,  before  entering  World  War  II 
as  a  Marine  combat  correspondent.  Tretick 
reprised  that  role  during  the  Korean  war, 
sending  home  photographs  of  mass  graves 
for  American  troops. 

Tretick  later  served  as  photographer  for 
United  Press  International,  where  his  cred¬ 
its  included  such  shots  as  the  one  of  reput¬ 
ed  mobster  Johnny  Dio’s  fist,  taken  just 
moments  before  it  struck  his  camera. 
Tretick  later  served  as  photographer  for  the 
Kennedy  family  as  well  as  Look  and 
People  magazines. 


AWARDS 


Turkey’s  Journalists’  Associa¬ 
tion,  based  in  Istanbul,  gave  The  Associ¬ 
ated  Press  its  annual  Press  Freedom 
Award  July  24,  the  country’s  Press 
Freedom  Day.  The  AP  was  granted  the 
honor  “for  carrying  reports  about  the 
struggle  for  democracy  and  freedom  of 
the  press  despite  bans  it  faces  from  total¬ 
itarian  regimes  and  the  deaths  of  its 
reporters.”  Also  winners  of  the  award 
were  Fikret  Ilkiz,  managing  editor  of  the 
Cumhuriyet  newspaper;  Melih  Asik, 
columnist  for  the  Milliyet  newspaper;  and 
the  Bartin  newspaper. 
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COVER  STORY 


BY  DAVID  NOACK 


9et  your 
^ne  paper 


newsletters 


When  The  Patriot-News  in 
Harrisburg,  Pa.,  decided  to 
build  a  new  production  facility 
in  a  nearby  office  park,  readers  wanted  to 
know  when  the  newspaper  was  leaving 
its  downtown  location  on  Market  Street. 

The  only  problem  is  that  the  state  cap¬ 
ital’s  newspaper  isn’t  leaving  its  current 
digs.  All  of  its  other  departments  are 
staying  put. 

The  Patriot-News  got  so  many  of  those 
“When-is-the-newspaper-leaving?”  type 
of  questions  that  executives  decided  to 
answer  them  by  telling  readers  about  the 
paper’s  intentions  —  not  only  via  a  rou¬ 
tine  news  story  but  in  a  “reader’s 
newsletter’’  that  further  explained  what 


Newspapers 
find  a  new  way 
to  market 
themselves 

was  going  on,  why  the  paper  was  build¬ 
ing  the  new  printing  plant,  and  what  it 
would  mean  to  readers. 

In  an  effort  to  be  more  useful,  friend¬ 
ly,  and  informative  about  what  goes  on 
inside  their  operations,  newspapers 


around  the  nation  similarly  are  making 
renewed  and  expanded  efforts  to  reach 
out  to  readers  with  a  new  crop  of  so- 
called  “reader’s  manuals  and  guides,” 
each  of  which  is  planned  to  help  put  a 
more  human  face  on  the  newspaper. 

Typically,  these  manuals  and  guides 
include  lists  of  key  editors  and  contact 
phone  numbers,  describe  the  paper’s 
policy  on  wedding  or  engagement  an¬ 
nouncements,  and  even  answer  ques¬ 
tions  about  what  a  new  expansion  pro¬ 
ject  means  to  readers,  as  in  the  case  of 
The  Patriot-News. 

The  Harrisburg  paper  is  just  the  latest 
to  introduce  new  ways  to  communicate 
with  readers.  While  there  are  no  exact 
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figures,  newspaper  officials  estimate  that 
at  least  50  daily  newspapers  produce 
reader’s  guides. 

The  newsletters  come  in  all  shapes 
and  sizes.  Some  are  printed  on 
newsprint;  others  on  paper  stock.  They 
can  be  printed  with  the  newspaper  or 
inserted,  mailed,  or 
handed  to  subscribers.  ^ 

And  they  have  a  variety  T  i  nll^l 

of  titles:  The  New  York  J  ^ 

Times  calls  its  entry, 

“Inside:  The  New  York  \ 

Times,"  while  The  Plain  fC"'*'* 
Dealer  in  Cleveland 
labels  its  guide,  “Getting  1 
the  Most  From  The  Plain 
Dealer.  A  Contact  Guide 
for  Readers.” 

In  a  variation  on  the  same  1  5-t  ^ 

theme  in  reaching  out  to 
readers,  the  Virginian  Pilot  in  ^ 

Norfolk  decided  on  a  differ-  1  S 
ent  method,  instead  running  1 
13  half-page  informational 
ads  featuring  people  who  work  1 
at  the  paper,  explaining  what  iC 

they  do.  I  v 

This  outreach  effort  comes 
on  top  of  other  overtures  many 
newspapers  make  to  retain  read- 
ers.  After  a  subscriber  signs  on, 
some  newspapers  send  out  “Welcome” 
letters  from  the  publisher,  circulation 
manager,  and  maybe  someone  in  the  pro¬ 
motions  or  marketing  departments. 

Marketing  and  circulation  managers  say 
the  manuals  are  a  way  for  the  paper  to  help 
explain  the  policies  and  actions  of  newspa¬ 
pers  and  help  build  closer  ties  to  readers  to 
hopefully  cut  down  on  the  so-called 
“chum”  rate,  which  results  from  old  sub¬ 
scribers  stopping  delivery  and  new  sub¬ 
scribers  starting  delivery. 

The  Patriot-News  began  its  “Press 
Pass”  reader  newsletter  in  April  and 


late  that  moving  the  paper  there  to  an  off-site 
produce  facility.  We’re  not,  and  this  [newsletter] 
was  just  a  chance  outside  our  regular 
shapes  news  columns  to  tell  our  readers  that,” 
ted  on  says  Kirkpatrick, 
k.  They  He  explains  that  “Press  Pass”  is  sim- 
aper  or  ply  another,  albeit 

long-overlooked, 
-■ way  for  the  news- 
T  L0\J\S  ^  paper  to  contin 

ue  a  dialog  with 

nr  readers. 


#/ 


/ 


“We  are  try-  X 

ing  to  look  at  as  many 
avenues  as  we  can  to  talk  to 
our  readers,  and  this  Just  seemed  like 
another  one.  At  the  beginning  of  the  year, 
we  started  this  retention  program  where 
we  send  letters  from  the  circulation  direc¬ 
tor,  two  weeks  later  from  advertising,  then 
from  me,  as  a  way  of  talking  to  readers,” 
says  Kirkpatrick. 

The  guide  is  a  mixture  of  questions 
that  readers  frequently  ask,  the  names  of 
key  personnel  and  their  telephone  num¬ 
bers,  and  even  a  coming-events  column. 


Since  most  readers  don’t  know  how  a 
newspaper  is  printed,  when  The  Seattle 
Times  opened  its  new  North  Creek, 
Wash.,  printing  facility  in  1992,  this  was 
a  good  opportunity  for  the  paper  to 
explain  the  process.  So  it  created  a  pull¬ 
out  called  “North  Creek:  The  Future  of 
Print  Is  Here  and  Now.” 

The  12-page  color  section  gave  read¬ 
ers  an  insider’s  look  at  the  new  print 
facility:  a  handy  layout  of  the  state-of- 
the-art  plant,  what  gets  printed  there,  and 
a  guide  to  how  the  news  is  produced, 
taking  readers  through  the  printing 
process. 

The  Times  also  publishes  a  39- 
page  booklet  called  “Your 
Community  Connection,”  which 
includes  the  paper’s  editorial  policy, 
the  functions  of  its  various  depart¬ 
ments,  and  a  number  of  ways  to  con¬ 
nect  with  the  newspaper,  whether 
through  its  Web  site  or  audio-text  service. 

rThe  Wichita  Falls  (Texas)  Times 
Record  News  started  its  reader’s 
guide,  called  the  “Reporter,”  in  July 
1998  as  an  insert  in  the  newspaper. 

“I’ve  had  the  feeling  for  some  time, 
even  though  I  would  write  an  occasional 
column  that  would  try  to  explain  to  read¬ 
ers  things  in  the  paper,  that  that  was  not 
a  very  useful  or  very  good  way  to  do  it. 
There  are  recurring  questions  about  the 
paper’s  obituary  policy  [and]  wedding 
and  engagement  policies  —  common 
questions  that  come  up  over  and  over 
again,”  says  editor  Carroll  P.  Wilson, 
who  writes  the  “Reporter.” 

Wilson  says  that,  with  Journalistic 
credibility  being  questioned  by  readers, 
he  felt  this  was  a  good  way  to  get  more 
personal  with  readers.  Readers  should 
not  have  to  struggle  to  find  out  basic 
information  about  the  paper,  he  says. 

“We  Just  toss  a  product  out  there  and 
expect  them  to  come  to  it  day  after  day 


intends  to  publish  it  quarterly. 
Executives  created  the  new  guide 
partly  in  response  to  the  questions 
they  were  getting  from  readers  about 
the  paper’s  plans  to  build  the  new 
production  facility,  which  is  slated  to 
house  75  employees  as  well  as  a  new 
Goss  Colorliner  press. 

The  need  to  build  a  new  printing 
plant  away  from  the  main  office  arose 
because  the  only  place  the  paper 
could  have  expanded  nearby  lay  in  a 
flood  plain. 

Editor  and  publisher  John  A.  Kirk¬ 
patrick  says  the  paper  is  not  abandon¬ 
ing  downtown  Harrisburg. 

“We  are  building  a  new  production 
facility,  and  a  lot  of  people,  despite 
all  of  our  stories,  believe  that  we  are 


I  “We  just  toss  a  product  out 
I  there  and  expect  them  to 
I  come  to  it  day  after  day  and 
I  intuitively  know  what’s  going 
I  on  and  what  to  do  if  they 
want  to  have  some  kind  of 
input.  I  have  a  feeling  that 
readers  want  to  know.” 

—  Carroll  P.  Wilson 
Wichita  Falls  Times  Record  News 


and  intuitively  know  what’s  going  on 
and  what  to  do  if  they  want  to  have 
some  kind  of  input.  I  have  a  feeling 
that  readers  want  to  know.  The  ques¬ 
tions  and  comments  that  I  get  repeat¬ 
edly  tell  me  that  they  want  to  under¬ 
stand  why  we  do  what  we  do  and  how 
we  make  decisions,”  says  Wilson. 

While  newspapers  continue  to  pro¬ 
duce  and  improve  reader  guides,  not 
everyone  in  the  industry  is  sold 
on  them. 

Terrie  Robbins,  vice  president  of 
marketing  at  the  St.  Louis  Post- 
Dispatch,  says  she  doesn’t  like  them 
very  much. 

“I  can’t  get  past  the  idea  that  we  are 
giving  a  new  subscriber  a  reading 
assignment.  The  information  is  valu- 
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able,  but  only  when  the  reader  needs  it, 
and  a  booklet  too  often  makes  its  way  to 
the  trash  before  being  appreciated.  I  think 
internal  audiences  often  think  these  are 
wonderful.  I  always  put  myself  in  the  tar¬ 
get’s  place,  and  I  never  read  the  ins  and 
outs  of  the  electric  company  when  they 
send  me  these  things,”  says  Robbins. 

She  says  that  rather  than  force-feed  a 


lot  of  information  about  the  newspaper 
to  readers,  it  should  be  done  in  smaller 
portions.  In  the  case  of  the  Post- 
Dispatch,  Robbins  cited  bill  messages 
and  bill  inserts  delivered  by  carriers  that 
give  updates  on  news  developments  at 
the  paper,  one  four-page  pullout  describ¬ 
ing  the  paper’s  redesign,  and  another 
four-page  insert  explaining  changes  in 
its  Sunday  edition. 

The  Press-Enterprise  in  Riverside, 
Calif.,  has  copies  of  a  ready-made  piece 
that  are  taken  wherever  someone  from 
the  paper  is  serving  as  a  guest  speaker, 
such  as  at  a  senior  citizens  group  meet¬ 
ing  or  a  Kiwanis  Club  luncheon. 

Joe  Frederickson,  vice  president  of 
marketing  at  The  Press-Enterprise,  says 
the  four-page  reader’s  guide,  called 
“Meet  The  Press-Enterprise"  and  print¬ 
ed  in  color,  is  designed  to  make  it  easy 
for  readers  to  understand  the  inner  work¬ 
ings  of  the  paper. 

“We  are  actively  seeking  input.  We  are 
seeking  the  opinions  of  the  people  in  our 
service  area,”  says  Frederickson,  referring 
to  reader  suggestions  to  improve  the  paper. 


The  information  piece  was  started  in  1997. 

In  addition  to  providing  contact  infor¬ 
mation,  the  handout  details  how  to 
request  reprints  and  to  submit  story 
ideas.  There’s  also  a  brief  history  of  The 
Press-Enterprise  and  an  explanation  of 
the  functions  of  different  departments. 

“This  has  become  a  vehicle.  This  is 
designed  to  get  you  to  the  people  you 
want  to  talk  with  as 
soon  as  possible,  and, 
at  least,  to  tell  [them] 
the  basics  of  how 
[we]  operate  with  the 
deadlines.  The  pur¬ 
pose  was  to  place  all 
of  that  in  an  attractive 
printed  piece,”  says 
Frederickson. 

Keith  Anderson, 
retention  manager  in 
circulation  for  Detroit 
Newspapers,  the  joint 
operating  agency  for 
The  Detroit  News  and 
the  Detroit  Free 
Press,  says  brochures 
are  sent  to  new  sub¬ 
scribers  introducing 
them  to  the  news¬ 
papers. 

Each  brochure  for 
the  News  and  Free 
Press  includes  a  mes¬ 
sage  from  the  publish¬ 
er,  along  with  sections 
on  subscriber  services. 
Newspaper  In  Educa¬ 
tion  (NIE)  programs,  and  reader  participa¬ 
tion,  such  as  in  how  to  send  a  story  tip  or 
request  a  correction.  There’s  even  a 
section  that  explains  the  circulation  billing 
process. 

“We  update  them  a  couple  of  times  a 
year  so  they’re  current  and  fresh.  We 
might  have  to  change  phone  numbers. 
We  also  have  a  specific  one  for  Oakland 
County  [a  northern  suburb  of  Detroit] 
readers.  Last  year,  the  Free  Press  beefed 
up  its  editorial  staff  out  there,  so  we’re 
trying  to  target  that  particular  guide  at 
that  reader,”  says  Anderson. 

He  says  the  papers  are  looking  at 
other  ways  they  can  continue  to  commu¬ 
nicate  with  readers. 

“Part  of  the  purpose  of  it  is,  once  they 
make  that  initial  subscription  decision, 
[to]  inform  them  about  another  part  of 
the  product,  [so]  we  can  increase  the 
value  that  they  perceive  from  the  news¬ 
paper.  ...  As  an  industry,  we  need  to  do  a 
better  job  of  packaging  the  product  and 
making  people  aware  that  there’s  a  lot 
more  in  the  newspaper  than  there  was  10 
years  ago,”  says  Anderson.  Hi 


’  Serving  many  ends 

Reader  newsletters  are  designed  to  pro¬ 
vide  a  variety  of  information  of  use  to 
readers.  Some  of  the  main  services  are: 

j  ^  Contact  telephone  numbers  for  editorial,  circu- 
I  lation,  and  advertising  purposes 

^  Tips  on  how  to  get  news  into  the  paper 

^  Information  about  how  to  place  a  display  or 
classified  ad 

!  ^  Selling  newspaper  merchandise,  such  as  books 

and  T-shirts 

^  Newspaper  In  Education  (NIE)  information 

^  Obituary,  wedding,  and  engagement  policies 

Usually,  the  best  source  for  geUing  a  copy  of  a  newsletter  is  a 
newspaper’s  promotion  department. 


Ortando  Sentinel 
guide  geared  to 
Hispanic  readers 

With  the  Hispanic  population 
growing  in  central  Florida,  The 
Orlando  Sentinel  is  changing  with  the 
times  and  has  created  a  reader’s  manu¬ 
al  for  these  new  residents. 

Called  “Bienvenidos,”  the  guide  by 
the  Tribune  Co.  newspapier  is  part  of  an 
attempt  to  capture  this  new  and  grow¬ 
ing  market.  Half  of  the  47-page  guide 
is  in  English  and  the  other  half  in 
Spanish. 

Sentinel  publisher  and  president 
John  Puemer  says  the  Hispanic  read¬ 
er’s  guide  is  just  one  facet  of  an  overall 
strategy  to  reach  this  booming  market. 

In  addition,  the  paper  has  launched  a 
special  two-page  Hispanic  section  on 
Sundays  called  “Impacto!”  It  also  has 
opened  a  full-time  news  bureau  in 
Puerto  Rico. 

Behind  the  strategy  is  the  fact  that 
the  Hispanic  population  around  Or¬ 
lando  grew  to  259,000,  or  15.9%  of 
the  total  population,  in  1998  from 
1 1 1,000,  or  8.2%  of  the  total  popula¬ 
tion,  in  1990. 

“We  are  one  of  the  fastest-growing 
[areas]  in  the  country  with  about 
30,000  news  residents  moving  here 
every  year,”  says  Puemer,  who  notes 
that  appealing  to  Hispanics  is  part  of  an 
overall  effort  to  attract  newcomers. 

“The  Hispanic  market  is  very  impor¬ 
tant  to  us.  It’s  the  fastest-growing  seg¬ 
ment  of  the  market ...  ‘Bienvenidos’  is 
part  of  a  strategy  to  inform  new 
Hispanic  residents  about  the  Sentinel 
and,  importantly,  about  central 
Florida,”  says  Puemer. 

The  paper’s  public  relations  manag¬ 
er,  Colleen  M.  Dykes,  says  the 
Hispanic  reader’s  guide  includes  infor¬ 
mation  about  features  in  the  paper  as 
well  as  local  businesses  and  communi¬ 
ty  groups,  along  with  an  extensive 
phone  directory. 

“One  of  the  things  that  we’re  find¬ 
ing  is  that  for  people  coming  into  the 
community  from  [places]  where 
English  may  be  their  second  language 
that  just  giving  them  a  little  bit  of 
information  —  here’s  where  you  go 
to  get  home  information,  and  here’s 
where  you  go  to  get  this  kind  of  infor¬ 
mation  —  that  is  very  useful,”  says 
Dykes.  —  David  Noack 
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budi 
budded 
budding 

Budapest 
Buddha 
Buddhahood 
buddhi 
Buddie 
buddy 
buddy-buddy 
buddy  system 
budse 
budseree 
budget 
budgetary 
budgeter 
bud  mutation 
budsetnote 
judget  planning 

i 

Invest 
m  Investigate 

m  investiture 

investment  (s) 


•  L® 


budgeter 


et  pla 


shou 


investigate 


ons-term 


investmentcs 


Plannins  your  budget  for  your  next  fiscal 
year?  Excuse  us.  For  your  next  millennium? 

Do  yourself  a  favor.  Get  in  the  habit  now  of 
paying  yourself  first.  Plan  a  budget  that 
includes  a  long-term  investment  in  your 
future.  A  thousand  years  from  now  -  in 
the  next  millennium  -  not  you,  but  future 
generations  of  yours  will  be  thankful.  And 
what  a  legacy! 

Sort  of  like  the  legacy  that  has  grown  out 
of  Editor  &  Publisher’s  Interactive 
Newspapers  Conference  &  Trade  Show. 
''y2K"  is  being  planned  now.  AAark  the  time 


And  plan  now  to  attend.  Save  money  by 
registering  now.  Or  if  it  is  not  already  in 
your  budget,  find  a  place  for  it.  Long¬ 
term  investments  and  capital 
improvement  is  a  good  category. 


If  you  have  attended  in  the  past, 
you  know  this  is  not  the  kind  of 
Conference  you  go  to  once  and 
then  skip  for  a  year  or  two.  There’s 
just  too  much  happening.  Listen:  Would 
you  skip  a  year  investing  money  in  your 
retirement  plan  or  kid’s  college  fund?  We 
didn’t  think  so. 


If  you  haven’t  attended  Interactive 
Newspapers  Conference  &  Trade  Show  - 
What  are  you  waiting  fa'? 

For  more  information  on  speaking  contact 
Kathy  Diamantopoulos  at  212-675-4380 
x503,  or  at  kathyd@mediainfo.com.  To 
register  and  for  regular  Conference 
updates  sign-on  to  our  Web  site 
www.mediainfo.com  -  "conferences."  For 
sponsorships,  exhibiting  and  advertising 
opportun  ities  contact 
Dennis  O’Neill  at  x155  or  - 
denniso@mediainfo.com 


Editor  &  Publisher’s  11*^  Annual 

I  NTERACTI VE 
NEWSPAPERS 
Poo  CONFERENCE 
^>X\AND  TRADE  SHOW 

I  ^lllfEBRUARy  9-12,  2000  •  NEW  ORLEANS,  LA 
Conference:  Hyatt  Regency,  New  Orleans 
Trade  Show:  Ernest  N.  Morial  Convention  Center 
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Internet  newsgroups: 
More  than  just  gossip 


by  Charles  Bowen 

Free-wheeling  Internet  message 
boards  called  “newsgroups”  have 
a  reputation  for  getting  people 
into  trouble. 

When  a  public  official  is  embarrassed 
with  the  disclosure  of  pornography 
stored  on  his  computer,  when  teen-agers 
are  arrested  for  making  pipe  bombs, 
when  a  disgruntled  worker  is  sued  for 
spreading  rumors  among  investors  about 
his  former  employer,  the  Internet  fre¬ 
quently  is  right  in  the  middle  of  things. 
And,  more  often  than  not,  some  news- 
group  is  named  as  the  purveyor  of  the 
dangerous  data. 

This  is  the  Net  at  its  most  nettlesome. 
Even  a  usually  unflappable  journalist  can 
get  edgy  around  bulletin  boards  with 
names  like  alt.fan.unabomber,  net.sexu- 
al.bondage,  and  rec.drugs.psychedelic.  In 
the  more  confrontational  newsgroups, 
the  Internet’s  unregulated,  uninhibited 
speech  has  devolved  into  an  experiment 
in  anarchy. 

Regulars  seem  to  assemble  merely  to 
scream  at  each  other  across  the  digital 
abyss,  all  safely  hiding  their  identities 
behind  cleverly  concocted  screen  names. 
No  one  is  held  accountable  for  what  is 
said,  and  the  line  between  rumor  and  fact 
doesn’t  just  disappear  —  it  never  existed 
in  the  first  place. 

It’s  no  wonder,  then,  that  an  editor  who 
has  no  qualms  about  sending  reporters  out 
to  quote  strangers  on  the  street,  in  the 
supermarket,  and  even  in  a  sports  bar  will 
go  nowhere  near  a  newsgroup. 

And  more’s  the  pity.  The  fact  is  that 
while  everything  you’ve  heard  about 
Internet  newsgroups  is  probably  true,  you 
may  not  be  hearing  the  whole  story. 

More  than  45,000  of  these  lively  mes¬ 
sage  boards  exist.  Many  of  them  have 
operated  for  more  than  two  decades,  long 
before  most  people  even  heard  of  the 
Internet. 

It  is  unfair  to  judge  all  newsgroups  by 


the  actions  of  the  freaky  fringe  that  grabs 
our  headlines.  And  such  a  prejudice 
denies  your  newsroom  a  powerful 
research  tool. 

If  you  exercise  the  same  healthy  skep¬ 
ticism  in  cyberspace  that  you  do  with 
news  sources  on  the  other  side  of  the 
computer  screen,  you  can  use  news- 
groups  wisely.  They  can  help  you  gauge 
public  opinion,  follow  trends,  find 
experts  and  insiders  on  every  imaginable 
topic,  get  story  ideas,  and  locate 
research  sources  online  and  off.  But  to 
do  that,  you  need  a  way  to  search  and 
sort  the  messages  of  these  far-flung,  dis¬ 
organized  communities  in  some  logical, 
efficient  way. 

Since  1995,  the  tool  of  choice  among 
Net  regulars  has  been  Deja  News,  a 
search  engine  focused  exclusively  on 
Net  message  boards.  And  now  that 
famed  utility  has  expanded  into  Deja. 
com,  retaining  its  search  engine  for 
newsgroup  postings  while  adding  a 
number  of  new  features. 

To  use  the  search  engine,  visit  the  site 
at  http://www.deja.com  and  simply  enter 
a  word  or  phrase  in  the  data-entry  box  on 
the  introductory  page.  In  the  adjacent 
drop-down  box,  select  a  target  for  the 
search,  choosing  among: 

•  “Complete”  —  that  is,  Deja.com ’s 
entire  newsgroup  archives. 

•  “Standard”  —  to  search  all  news- 
groups,  except  those  identified  as  adult- 
oriented. 

•  “Adult”  —  to  focus  only  on  adult  mes¬ 
sage  boards. 

•  “For  Sales”  —  to  see  messages  from 
buyers  and  sellers  of  goods  and  services. 

•  “Jobs”  —  to  look  at  employment 
opportunities  only. 

When  you  have  defined  your  search, 
click  on  the  “Find”  button,  and 
Deja.com  searches  out  messages  that 
contain  the  cited  words  either  in  the  sub¬ 
ject  lines  or  in  the  body  of  the  notes 
themselves.  Also,  it  routinely  finds  hits 
in  multiple  newsgroups. 


Suppose  you  are  working  on  a  story 
about  the  dissolving  of  the  Conrail  train 
system  and  you  want  to  sample  public 
opinion  and  perhaps  find  quotable  author¬ 
ities  in  the  railroading  community  and 
maybe  leads  on  new  angles. 

You  could  start  by  entering  “CON- 
RAIL  BREAKUP”  in  the  data-entry  field 
and  “Complete”  in  the  range  list.  Results 
are  likely  to  come  from  a  variety  of  news- 
groups. 

In  my  test  drive,  hits  came  from  five 
groups,  most  of  them  from  alt.railroad  and 
misc.transport.rail.americas.  Subjects  are 
hyperlinked,  so  you  can  click  on  the  high¬ 
lighted  words  to  see  the  actual  messages. 

Other  considerations  for  using  Deja. 
com  in  your  work: 

«  Deja.com  also  has  advanced  options 
■  for  more  detailed  searching.  Click  on 
the  “Power  Search”  link  below  the  data- 
entry  box  on  the  introductory  page.  In  the 
resulting  display,  you  can  enter  a  key¬ 
word  or  phrase,  then  limit  the  search  to 
match  all  or  any  of  the  words,  specify  a 
language,  and/or  designate  specific  sub¬ 
jects,  newsgroups  (called  “forums”  here), 
authors,  or  dates. 

2  For  browsing  the  Deja.com  archives, 
use  hyperlinks  at  the  left  of  the  intro¬ 
ductory  screen,  which  take  you  to  top 
newsgroups  in  fields  such  as  arts  and 
entertainment,  automobiles,  computers, 
health,  money,  news,  people,  recreation, 
sports,  and  travel. 

Among  new  features  added  at 
O  Deja.com  are  user  rankings  in  cate¬ 
gories  ranging  from  colleges  to  cellular 
phones,  laptops  to  political  candidates. 
Most  Deja.com  pages  randomly  ask  users 
to  judge  a  product  or  service  on  a  scale  of 
l-to-5,  then  turn  these  votes  into  rankings. 
As  this  service  grows,  it  may  be  worth  the 
attention  of  feature  writers  looking  for 
sidebar  material  on  new  products.  HR 

Utah  daily  nixes 
print  for  online 

The  Orem  (Utah)  Daily  Journal  says  it 
will  stop  publishing  in  print,  but  will  con¬ 
tinue  on  the  Web. 

The  newspaper  began  publishing  just 
nine  months  ago,  printing  under  8,000 
copies.  Previously,  the  paper  ran  only 
classifieds  online. 
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E-commerce  sets  hot 
pace  for  advertising 


Online  companies’  surge 
in  ad  buys  leads  robust 
results  across  most 
industries  in  1st  quarter 

by  Joe  Nicholson 

Advertising  spending  in  all  forms  of 
media  continues  to  grow  robustly 
across  most  industries,  with  explo¬ 
sive  spending  hikes  racked  up  by  Internet 
companies,  according  to  spending  calcula¬ 
tions  for  the  year’s  first  quarter  made  by 
Competitive  Media  Reporting,  a  leading 
research  firm. 

Advertising  in  all  media  increased  4.6% 
to  $19.1  billion  in  the  first  quarter,  com¬ 
pared  to  $18.3  billion  during  the  same  peri¬ 
od  in  1998.  And  the  spending  during  last 
year’s  first  quarter  represented  a  big  12.4% 
advance  over  the  previous  year. 

The  biggest  spending  jumps  during  the 
quarter  were  those  made  by  companies  with 
online  businesses,  which  climbed  to  $284.2 
million  in  spending,  a  leap  of  183.1%. 

The  top  online  spender  was  AT&T, 
which  forked  over  $32.1  million,  a  fat 
21.9%  increase. 

The  rate  of  growth  in  spending  by  some 
other  online  firms  was  eye-popping; 
America  Online  increased  spending  to  $21 
million,  up  118.8%;  Microsoft  spent  $17.5 
million,  a  jump  of  225.5%;  General  Electric 
anted  up  $15  million,  up  8,118.1%  (no, 
reader,  your  eyes  do  not  lie). 

The  top  online  advertised  brands  were  led 
by  AT&T  Business  Network  On-line  with 
$  1 6. 1  million,  up  4 1 . 1  %.  The  biggest  growth 
among  the  online  brands  was  racked  up  by 
No.  4  Snap.com,  which  spent  $14  million,  up 
7,568.7%. 

The  Internet  Commerce  Briefing,  a  112- 
page  book  which  can  be  ordered  from  inter- 
marketgroup.com,  reports  the  Web’s  top  100 
e-commerce  sites  spent  an  average  of  $8.6 
million  last  year  to  generate  Web  site  traffic 
and  build  their  online  brands. 

The  $195  book,  offered  only  in  print,  lists 
the  top  online  marketing  budgets  last  year; 
Amazon.com  Inc,  $133  million;  E-Trade 
Group  Inc.,  $71.3  million;  and  Bamesand 
Noble.com  Inc.,  $70.4  million. 

The  publication  reports  86%  of  the  e-com¬ 


merce  sites  sites  now  buy  ads  in  traditional 
media.  Many  online  advertisers  used  multi¬ 
ple  off-line  media,  with  55%  using  newspa¬ 
pers,  the  top  choice. 

Economics  teaches  that  what  can  go  up 
can  also  go  down,  and  there  is  evidence  that 
the  maxim  survives.  Stock  prices  of  some 
online  high  fliers  have  dropped,  at  least  tem¬ 
porarily,  from  highs  for  the  year. 

For  example,  Yahoo!  is  down  46%  from 
its  April  peak,  according  to  calculations  pub¬ 
lished  July  28  in  The  New  York  Times. 
America  Online  was  down  44%  from  its 
April  high;  Dell  Computer  declined  23.4% 
from  its  Febmary  high;  and  Microsoft  is  off 
1 1.8%  from  its  July  19  high. 

An  area  of  decline  was  beer.  Leading 
spender  Anheuser-Busch  budgeted  $96  mil¬ 
lion,  down  13.6%.  Second-ranked  Philip 
Morris,  which  slapped  $31.9  million  down 
on  the  ad  bar,  slid  a  steep  42.7%.  ■■ 

New  York  Times 
mines  Web  gold 

The  eye-popping  ad  spending  by  online 
companies,  especially  those  in  e-com- 
merce,  is  providing  one  pot  of  gold  after 
another  for  The  New  York  Times. 

Spending  by  e-commerce  advertisers  has 
jumped  more  than  100%  this  year  com¬ 
pared  with  last  year  at  the  Times,  which 
charges  $83,576  for  a  full-page,  black-and- 


white  daily  technology  ad. 

“Sounds  like  an  explosion,  doesn’t  it?’’ 
says  Jyll  F.  Holzman,  the  Times'  senior  vice 
president  for  advertising.  “This  is  like  noth¬ 
ing  I’ve  ever  seen  before.” 

The  Times  plans  a  special  news  section 
about  e-commerce  Sept.  22.  Section  ad 
sales  will  “certainly”  equal,  if  not  exceed, 
23  pages,  the  record  until  now,  says 
Holzman. 

“Do  you  know  anyone  who  turns  down 
ad  pages?”  asks  Holzman,  laughing  at  a 
question  about  whether  ad  sales  for  the 
Sept.  22  section  will  have  to  be  halted  early. 
“We’ll  find  a  way!” 

“It’s  not  just  that  it’s  100%  growth  [in  e- 
commerce  ad  spending],”  says  Holzman. 
“Everything  is  being  done  very  quickly... 
It’s  not  unusual  for  us  to  get  an  [inquiry 
about]  a  $2  million  campaign.  Thirty-five 
minutes  later,  it’s  done  —  signed  off,  on.” 

Bill  Furlong,  president  of  Chicago-based 
B2B  Works,  a  new  online  business-to-busi- 
ness  advertising  network,  says  online  com¬ 
panies  are  pouring  ad  money  into  both  new 
and  traditional  media. 

E-commerce  can’t  make  a  killing  until  it 
gets  eyeballs  coming  through  the  virtual 
store  door,  explains  Furlong,  the  former 
managing  director  of  Advertising  Age’s 
Business  Marketing. 

Online  companies  are  also  relying  on 
advertising  to  build  brands  and,  some¬ 
times,  to  attract  investors,  says  Furlong, 
who  says  much  of  the  funding  comes  from 
initial  public  offerings. 

Whether  e-commerce  ads  go  on  swell¬ 
ing  depends  on  how  much  business  they 
generate,  says  Furlong,  who  adds  that 
smart  e-commerce  advertisers  are  measur¬ 
ing  the  results  in  each  medium.  H 


Ad  man  David  Ogiivy,  88,  dies 

David  Ogiivy,  88,  who 
applied  common  sense  i 


■■^applied  common  sense  i 
to  advertising  and  built  the 
worldwide  Ogiivy  &  Mather 
advertising  agency,  died 
July  21. 

The  British-born  Ogiivy 
flunked  out  of  Oxford  Uni¬ 
versity  and  took  a  job  as  a 
door-to-door  salesman. 

He  later  worked  for  pollster 
George  Gallup  and  became 


telligence  if  you  assume  that 
a  mere  slogan  and  a  few 
vapid  adjectives  will  per¬ 
suade  her  to  buy  anything. 
She  wants  all  the  information 
you  can  give  her.” 

One  of  many  famous 
Ogiivy  ads  said:  “At  60  miles 
an  hour,  the  loudest  noise  in 
this  new  Rolls-Royce  comes 


_ _ ^ _  from  the  electric  clock.” 

George  Gallup  and  became  *^3'''**  Ogiivy  jjg  ridiculed  ad  jingles  and 

convinced  successful  advertising  requires  warned  that  celebrity  ads  have  subpar 
superior  research.  results.  The  agency  Ogiivy  founded, 

“The  consumer  isn’t  a  moron;  she  is  Ogiivy  &  Mather,  now  has  359  offices  in 
your  wife,”  he  wrote.  “You  insult  her  in-  100  countries. 
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PHOTOGRAPHY 
IN  NEWSPAPERS 

Aiigiisl  21,  1999 


This  special  section  v\ 
bring  the  latest  advances  fn 
photography  into  focus. 

As  many  newspapers 
adopt  digital  photog¬ 
raphy,  professionals 
are  learning  more 
about  its  advantages, 
problems  and  tech¬ 
niques.  This  section  will 
cover  topics  ranging  from 
the  latest  in  digital  photo- 


•• 


# 


graphic  equipment  to  the 

new  techniques  now  in  use 
by  photographers. 

Photographers,  tech¬ 
nicians,  editors  and 
publishers  will  be 
reading  these  reports 
and  your  advertise¬ 
ments  to  stay  abreast 
of  cutting  edge  issues 
and  to  help  them  perform 
their  jobs  better. 


Reach  newspaper  photographers  and  the  key  decision-makers 
who  buy  photography  products 


Space:  August  11, 1999  •  Material:  August  13, 1999 


Howard  Flood,  New  York  -  Tel:  (212)  675-4380  ext^lSO  •  Fax;  (212)  691-6939 
Greg  Lawner,  New  York  -  Tel:  (212)  675-4380  ext.158  •  Fax:  (212)  691-6939 
Betsy  Maloney,  Washington  -  Tel:  (301)  656-5712  •  Fax:  (301)  656-5713 
Ramona  Cox,  Denver  -  Tel:  (303)  333-9840  •  Fax;  (303)  333-2924 
Jill  Martin,  Monterey  -  Tel:  (831)  625-6902  •  Fax:  (831)  625-6911 
Rick  Ferriera,  New  England  -  Tel:  (508)  821-4670  •  Fax:  (508)  822-5039 
Classified  Department  -  Tel:  (212)  675-4380  •  Fax;  (212)  929-1259 


Tribune  forms 
specialty  unit 

Tribune  Media  Services  (TMS)  has 
formed  a  specialty-publications  division 
that  includes  existing  products  and  the 
new  “Soul  &  Spirit.” 

The  On  the  Mark  Media  division  offers 
US/Express  content  packages,  including 
“PopNation,”  “Lifestyle  2000,”  and 
“Main.street”;  “Easy  Special  Sections” 
covering  various  topics;  “KRT  OnePages” 
such  as  “That’s  Racin’”  and  “Millennium 
Notebook”;  and  “KRT  Kids  OnePages,” 
including  “Yak’s  Corner,”  “KidNews,” 
and  “KRTeens.” 

KRT’s  “Soul  &  Spirit”  is  a  weekly 
paginated  page  covering  faith,  values, 
and  spirituality.  It  has  trend  stories; 
reviews  of  religious  books,  music,  and 
magazines;  and  columns  by  the  Chicago 
Tribune's  Steve  Kloehn  (who  examines 
how  religion  is  reflected  in  current 
events)  and  The  Dallas  Morning  News' 
Christine  Wicker  (who,  in  a  feature 
exclusive  to  “Soul  &  Spirit,”  offers  peo¬ 
ple’s  spiritual  stories). 

Former  TMS  specialty  products  man¬ 
ager  Elizabeth  Owens-Schiele  was  named 
executive  editor  and  general  manager  of 
the  Chicago-based  On  the  Mark,  whose 
development  began  in  March  with  the 
relocation  of  US/Express  and  Easy 
Special  Sections  from  Orlando,  Fla. 

Newsmakers  pix 
provided  online 

Newsmakers  Online  Photo  Service, 
which  started  last  year,  is  now  adding  up 
to  100  new  photos  a  day  to  its  Web  site 
(http://www.newsmakers.net). 

Photos  cover  news,  politics,  business, 
travel,  sports,  celebrities,  and  more. 

Newsmakers  is  also  branching  into 
multimedia  content.  It  has  a  photographer 
in  Kosovo  producing  IPIX  360-degree 
images,  some  of  which  were  recently  pub¬ 
lished  on  the  Washingtonpost.com  site. 

The  service,  which  has  more  than  100 
contributing  photographers  worldwide, 
charges  only  for  photos  used.  Clients 
include  newspapers,  Web  sites,  and  others. 
In  addition  to  selling  photos  via  its  site. 
Newsmakers  also  offers  them  through 
PressLink  and  NewsCom. 

Newsmakers,  whose  founders  include 
ex-Reuters  photographer  Richard  Ellis, 
has  over  10,000  images  in  its  archives. 


Mort  Walker 


Major  honor  for 
‘Beetle’  creator 

Mort  Walker,  75,  will  become  the  sec¬ 
ond  creator  in  the  National  Cartoonists 
Society’s  53-year  history  to  receive  the 
organization’s  Gold  T-Square  award  for 
service  to  the  NCS  and  cartooning. 

Walker  —  whose  “Beetle  Bailey”  strip 
turns  50  next  year  —  joined  the  NCS  in 
1950,  served  as  its  president,  wrote  many 
of  its  newsletters,  and  more.  He  also 
founded  the  International  Museum  of 
Cartoon  Art  in  Boca  Raton,  Fla. 

The  King  Features  Syndicate  creator 
will  be  honored  Dec.  4  at  the  NCS 
Christmas  party  in  New  York. 

NCS  founder  Rube  Goldberg  is  the 
only  other  Gold  T-Square  recipient. 

Vine-ripened 
‘Tarzan’  is  70 

As  “Tarzan”  the  animated  film  runs  in 
movie  theaters,  “Tarzan”  the  newspaper 
comic  marks  its  70th-anniversary  year. 

The  United  Feature  Syndicate  strip  was 
first  drawn  by  Hal  Foster  (“Prince 
Valiant”)  and  then  Bume  Hogarth.  It’s 
now  in  only  a  dozen  papers,  most  over¬ 
seas,  but  United  says  it  hopes  the  Disney 
movie  will  increase  interest  in  the  comic. 

Also,  a  “Tarzan”  exhibit  is  being  held 
through  Sept.  19  at  the  International 
Museum  of  Cartoon  Art,  Boca  Raton,  Fla. 

Book  position 
for  syndicator 

Yardscapes  Syndicate  founder  Mia 
Amato  has  joined  Kensington  Publishing 
in  New  York  as  subsidiary  rights  associate. 

Her  duties  include  newspaper  serial¬ 


ization  of  books  such  as  “Ricky  Martin,” 
Kathleen  Tracy’s  look  at  the  popular 
singer.  Future  titles  include  Olympic 
skater  Scott  Hamilton’s  autobiography 
and  Seth  Baum’s  “Total  Guide  to  a 
Healthy  Heart.” 

Most  of  Kensington’s  excerpts  are 
available  electronically,  says  Amato 
(mamato(a)kensingtonbooks.com),  who 
not  only  founded  the  Yardscapes 
Syndicate  but  worked  seven  years  as  a 
free-lance  columnist  for  the  San 
Francisco  Examiner. 

Web  site  offers 
op-ed  drawings 

NewsArt.com  is  offering  op-ed  draw¬ 
ings  to  newspapers  and  other  clients. 

The  site  (http://www.NewsArt.com) 
has  a  searchable  menu  of  over  6,0(X) 
drawings,  including  new  ones  added 
daily.  A  client  with  a  password  can  down¬ 
load  the  art,  or  receive  it  via  e-mail  or  fax. 

NewsArt’s  free-lance  artists  have  done 
work  for  various  major  dailies. 

Et  cetera  ... 

The  Los  Angeles  Times  Syndicate 
(LATS)  has  added  “Ask  the  Baker”  to  its 
FoodStyles  package.  The  monthly  col¬ 
umn  is  by  pastry  chef/author/teacher 
Nick  Malgieri.  ...  Steve  Newman  of 
LATS  has  redesigned  “Earthweek:  A 
Diary  of  the  Planet.”  The  feature  has  bet¬ 
ter  graphics  and  a  more  detailed  world 
map.  ...  Harvard  University  has  awarded 
an  honorary  doctorate  of  arts  to  editorial 
cartoonist  Herblock,  89,  of  The 
Washington  Post  and  Creators 
Syndicate.  ...  React  magazine  won  two 
awards  in  the  Association  of  Educational 
i  Publishers’  EdPress  contest.  ...  Five 
color  “Meg!”  strips  by  Greg  Curfman, 
whose  United  Media  comic  stars  a  soc¬ 
cer-playing  girl,  ran  in  the  Women’s 
World  Cup  soccer  tournament  official 
program.  ...  An  exhibit  on  Jewish  car¬ 
toonists  runs  through  Sept.  3  at  Ohio 
State’s  Cartoon  Research  Library.  ... 
Roger  Armstrong,  81,  who  has  worked 
on  various  syndicated  strips  since  1941, 
will  be  honored  Aug.  21  at  the  Comic 
Art  Professional  Society  banquet  at  the 
:  Friars  Club  in  Beverly  Hills,  Calif.  For 
more  information,  contact  CAPS  presi- 
I  dent  Ed  McGeean  at  (818)  843-1342. 
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Networks  growing 
in  size,  compiexity 


by  Jim  Rosenberg 

A  show  of  hands  in  a  Nexpo  ’99  con¬ 
ference  room  indicated  almost  all  in 
the  audience  were  employed  at  net¬ 
worked  sites,  but  fewer  than  a  third  of  those 
sites  were  networked  in  the  early  ’90s. 

"Chances  are,  if  you’ve  got  a  network  in 
place  today,  that  network  is  going  to  look 
very,  very  different  a  few  years  from  now,” 
Tom  Roche  told  the  group.  Until  recently 
on  the  installations,  upgrades,  and  mainte¬ 
nance  side  of  his  business,  Roche  now  is 
marketing  manager  at  the  GTE  Communi¬ 
cations  Corp.  group  that,  from  its  Austin, 
Texas,  offices,  monitors  the  Atlanta  Jour¬ 
nal-Constitution  network  around  the  clock. 

Participants  in  the  day’s  sessions  of  the 
"Demystifying  Networks”  workshop,  which 
commenced  the  preceding  morning  {E&P, 
June  26,  p.  11),  included  pagination,  pro¬ 
duction,  and  information-systems  person¬ 
nel,  but  no  reporters  and  no  circulation  or 
advertising  staffers,  according  to  the  speak¬ 
er’s  poll  of  his  audience. 

Illustrating  the  speed  of  the  changes 
Roche  predicts,  3Com 
Corp.  network  consul¬ 
tant  and  former  Journal- 
Constitution  staffer 
Derrick  K.  Jones  says 
that  after  14  years  of 
running  dumb  terminals 
cabled  to  a  mainframe, 
the  Atlanta  papers’ 
newsroom  last  year  went 
over  to  networked  com¬ 
puting,  with  worldwide 
access  to  that  network. 

What’s  more,  “now  30% 
of  our  ads  are  already 
done  by  our  customers” 
and  submitted  electronically,  he  says. 

E-mail,  the  broader  Internet  and  intranet 
technologies,  digital  delivery  of  ads,  sub¬ 
scriber  communications,  new  production 
systems,  and  new  classified  and  editorial 
front  ends  —  all  will  involve  systems  man¬ 
agers  with  a  network,  says  Edward  F.  Baer, 
session  moderator  and  the  Atlanta  papers’ 
computer  services  director. 

System  vendors  no  longer  supply  a 
self-sufficient  network.  Today,  says  Baer, 


“You’re  buying  a  network  that’s  going  to 
ride  on  a  network  that  you  build.”  Once 
created,  he  continues,  that  overall  network 
is  critical.  “So  you’ve  got  to  build  a  net¬ 
work  that’s  reliable. 

But  managing  that  single  network,  with 
its  “umbilicals  to  the  outside  world,” 
becomes  “much  more  complex”  than  indi¬ 
vidual  departmental  systems,  wire  feeds, 
and  telephone/fax  lines,  says  Roche. 

That  big  network  supporting  an  entire 
operation  requires  a  greater  number  of 
components  from  several  vendors.  Though 
a  single  vendor  for  that  large  network  “is 
just  not  reality  today,”  says  Roche,  many 
vendors  “are  getting  to  the  point  where 
they  can  provide  everything,”  from  the 
desktop  to  external  links.  But  they’re  not 
there  yet.  At  the  same  time,  Roche  cautions 
that  “every  time  that  you  add  another  ven¬ 
dor,  you  add  another  layer  of  complexity 
onto  the  network.” 

Roche  says  high-speed  networks  will 
soon  run  data,  voice,  video,  and  other  traf¬ 
fic  under  a  common  interface  and  over 
fiber-optic  cables. 

While  Roche  urges 
adoption  of  business 
practices  capable  of 
exploiting  technology, 
Jones  stresses  that  cre¬ 
ation  of  a  network  must 
be  driven  by  business 
needs,  not  the  available 
technology.  To  meet 
those  needs,  however, 
he  lists  five  technical 
matters  that  must  be 
dealt  with. 

Reliability:  Virtu¬ 
ally  no  downtime  is 
permissible,  because  a 
down  network  is  as  bad  as  a  press  that’s 
down.  Full  redundancy  should  be  built 
into  node-level  components  and  func¬ 
tions;  the  network  level  should  have 
resilient  load  sharing,  automatic  switch¬ 
over,  and  redundant  cabling.  Jones  recalls 
that  when  a  ladder  was  leaned  against  a 
wall  in  a  cabling  closet,  it  took  out  the 
cable  and  brought  down  the  newsroom 
network  for  four  hours. 

Performance:  Application  demands  on 


“Some  people 
are  going  to 
have  to  give  up 
responsibility 
they  once  had” 
for  separate  networks. 

—  Derrick  Jones,  3Com  Corp. 
network  consultant 


the  core  of  the  network  may  be  increasing; 
more  bandwidth  is  consumed  as  desktop 
and  server  hardware  speed  increases  and 
users  implement  voice,  data,  and  video. 
Perception  is  important,  Jones  adds.  To  a 
staffer  downloading  an  80-megabyte  file 
during  peak  use  time,  an  otherwise  ade¬ 
quate  network  will  seem  slow,  he  warns. 
Some  consultants  advise  sites  to  support 
100  times  their  planned  bandwidth  needs. 

Scalability:  Similar  to  the  oversupply  of 
bandwidth,  a  planned  network  “should  sup¬ 
port  today’s  ...  as  well  as  tomorrow’s  busi¬ 
ness  requirements,”  says  Jones.  Building  in 
or  providing  for  the  later  addition  of  extra 
carrying  capacity,  he  says,  “preserves  your 
investment  in  the  infrastructure.” 

Manageability:  Just  as  scalability  can 
support  performance,  network  management 
supports  critical  reliability.  “You  must  have 
the  proper  tools  in  place  on  your  network,” 
says  Jones,  to  detect  problems  before  they 
affect  operations.  Network  management 
also  means  using  standards-based  simple 
network  management  protocol  (SNMP) 
devices  (which,  unlike  some  cheaper 
devices,  report  management  information, 
according  to  Jones),  software  to  manage 
and  monitor  the  network  and  applications, 
and  service-level  agreements  with  set 
expectations  understood  by  the  user. 

SNMP  is  used  to  monitor  and  control 
networks  by  using  “agent”  programs  to 
report  activity  in  each  network  device  and 
collect  information  in  a  data  structure  that 
defines  what  is  obtainable  and  controllable 
for  each  device.  SNMP-2  provides  security, 
remote  monitoring,  and  continuous  feed¬ 
back  without  queries. 

Depending  on  the  level  of  management 
sought  and  the  size  of  an  operation,  net¬ 
work  management  gear  can  run  from 
under  $1,000  to  over  $50,000,  says 
Roche.  Performance  monitors,  he  says, 
can  “pinpoint  alarms  within  minutes  of 
receiving  them.”  For  local  area  networks 
(LANs),  there  also  are  “very,  very  sophis¬ 
ticated”  tools  to  check  design  and  specifi¬ 
cations,  track  inventory,  model  networks, 
enter  trouble  tickets,  and  report  problems 
for  specified  time  periods. 

Moving  back  to  bandwidth,  Roche  says 
the  need  to  move  to  a  still-to-be-perfected 
gigabyte  Ethernet  can  probably  be  avoided 
“if  you  have  an  opportunity  to  put  some  of 
the  network-management  tools  in  place.” 
Control  of  the  network,  he  explains,  can 
allow  a  manager  to  switch  more  traffic 
through  10-megabit  ports,  perhaps  giving 
some  high-bandwidth  users  their  own 
100Mbit  lines.  Such  switching,  he  adds,  is 
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preferable  to  creating  network  zones.  says,  still  must  “make  sure  that  all  the  rules  from  the  inside  network  to  the  outside 

In  another  simple  but  serious  example,  are  followed  for  this  to  work  correctly”).  world,  and  asynchronous  transfer  mode 

Roche  says  management  tools  also  can  Beyond  technical  concerns,  including  (ATM)  “is  going  to  be  a  big  name”  in  net- 

detect  a  routine  background  function  that’s  adherence  to  the  standard  seven-layer  work  communications, 

bringing  a  network  to  a  crawl  at  peak-use  model  for  implementing  communications  For  both  LAN  backbones  (competing 
time  because  a  user  incorrectly  set  it  to  run  protocols,  are  matters  of  politics  and  cul-  with  gigabyte  Ethernet)  and  WAN  commu- 

at  1  p.m.  instead  of  1  a.m.  ture.  Jones  advises  securing  support  from  nications,  ATM  supports  real-time  voice. 

Wide  area  networks  (WANs)  linking  the  top,  moving  to  one  network  (separate  video,  and  data  communications  by  rapidly 

operations  at  different,  often  distant  sites  departmental  networks  only  add  complex-  transmitting  chunks  of  data  in  a  smaller, 

require  wide-area  analysis,  cable  testing,  ity  and  have  to  communicate  anyway),  more  uniform  size  than  frame  relay  packets, 

system  connector  management,  reporting,  and  recognizing  that  “some  people  are  Roche  says  information  technology 

and  service  agreements.  Carrier  connectiv-  going  to  have  to  give  up  responsibility  managers  should  consider  the  need  for 

ity  can  be  the  sore  spot  in  finding  and  solv-  they  once  had.”  statistics  and  reporting,  which  he  calls 

ing  problems,  says  Roche,  who  urges  net-  Ignoring  network  needs,  Jones  warns,  “probably  the  key  area”  for  determining 

work  managers  to  spiecify  the  type(s)  and  can  cost  time  (“to  go  back  and  do  things  future  needs;  figure  out  how  to  trou- 

amount  of  traffic  and  avoid  dependence  on  right”)  and  money  (in  downtime),  delay  bleshoot,  anticipate  problems,  predict 

the  local  phone  company;  “It’s  easy  for  net-  product  delivery,  hurt  credibility  (“poten-  spare  parts  that  should  be  on  hand,  and 

work  managers  to  say,  ‘the  telephone  com-  tially  your  job”)  and  the  ability  to  estimate  the  duration  of  a  network  outage 

pany’s  taking  care  of  that.’  The  chances  are,  respond,  and  strain  business  relationships,  that  will  Jeopardize  timely  publication; 

they’re  not.”  Shifting  from  planning  and  infrastruc-  and  ask  themselves  how  long  their  net- 

Maintainability:  The  ture  to  management  work  equipment  will  support  their  needs, 

need  for  continuing  care  H|^ig  gggw  fQ|.  rnanaQGrs  maintenance.  In  the  last  matter,  bandwidth  needs  will 

is  an  “evolving  process”  ^  ^  Roche  addresses  the  likely  drive  a  major  upgrade  in  two  years, 

with  a  shrinking  window  tO  Say,  ‘the  telephone  matter  of  perfor-  according  to  Roche,  who,  for  example, 
for  maintenance  (soft-  _  mance.  Echoing  his  predicts  that  Internet  telephony  improve- 

ware  and  equipment  Company’s  taking  care  own  remarks  about  ments  will  contribute  to  increasing 
upgrades,  backups).  The  chances  benefits  of  net-  demands. 

network  also  needs  a  '  work  management.  But,  “ifyou’re  implementing  a  new  net- 

trained  staff  and  a  sup-  are,  they’re  not.”  he  cautions  that  “the  work,”  says  Roche,  “most  of  the  folks  on 

port  plan”  that  is  not  answer  to  your  net-  your  network  are  going  to  be  resistant  to 

based  on  people,  but  is  —  Tom  Roche  working  problems  that  change.” 

based  on  infrastructure,”  GTE  Communications  aren’t  always  add-  Because  network  skills  are  as  much  a 

says  Jones.  group  marketing  manager  ing  bandwidth.”  factor  as  technology,  decisions  must  be 

Network  managers  He  recalls  one  made  about  which  responsibilities  will 

should  ensure  that  users  site’s  network  being  remain  in  house  and  which  may  be  out- 

get  a  desktop  platform  sufficient  for  a  i  burdened  by  PointCast  push  services  on  sourced  or  “co-sourced.” 
given  business  purpose,  says  Jones,  and  many  PCs  at  about  the  same  time  every  Having  a  network  operations  staff 
keep  in  mind  that  the  desktop  is  “the  gate-  day.  Rather  than  adding  another  Tl,  he  means  hiring  or  training  personnel,  then 

way  to  the  network  for  the  user.”  He  says  says,  a  server  simply  could  have  been  training  them  more  to  keep  current  on  the 

the  desktop  should  support  intranet  and  i  added  to  handle  PointCast  instead  of  mak-  ever-steeper  network  technologies’  leam- 

multimedia  applications,  have  high-per-  |  ing  a  separate  download  to  each  PC.  Baer  ing  curve.  “You’re  going  to  be  forced  into 

formance  server  connections,  be  subject  says  PointCast  “is  eliminated  at  the  fire-  going  up  this  slope,”  Roche  says,  pointing 

to  network  management  and  control,  have  wall”  between  the  outside  world  and  the  to  a  “capability  gap”  expanding  over  time 

access  to  in-house  and  external  resources,  i  company’s  network.  Because  video  can  between  rates  of  technology  introduction 

and  offer  uninterruptible  reliability.  '  slow  the  network  to  a  crawl  and  hurt  pro-  and  its  assimilation.  The  competition  for 

With  four  out  of  five  network  problems  duction,  it  is  no  longer  permitted,  he  says,  i  skills  is  stiff,  he  adds,  with  Cisco-certified 

traceable  to  cabling,  Jones  says  that  while  (A  day  earlier,  Baer’s  colleague  in  job-seekers  gamering  six-figure  salaries, 
redundancy,  choice  of  conductor,  and  the  Atlanta,  security  administration  manager  Co-sourcing  may  mean  assigning  mon¬ 
need  to  plan,  document,  and  educate  are  Mike  Goss,  warned  of  the  system-clogging  itoring  shifts  to  staff  and  to  a  third  party, 

important,  neatness  really  does  count.  The  effects  of  spam  —  commercial  mass  e-  Where  outside  assistance  is  required,  says 

Journal-Constitution  newsroom,  he  says,  mailings.  Just  five  days  before  that,  the  Roche,  “you  don’t  have  to  start  out  super- 

was  hurt  when  it  took  four  hours  to  remove  San  Antonio  Express-News  spammed  expensive.”  But  where  an  outside  organi- 

a  defective  hub  because  the  mass  of  itself,  jeopardizing  its  electronic  data  inter-  zation  is  contracted  to  help  support  mis- 

cabling  that  lay  across  it  in  all  directions  ;  change  for  advertising  transactions  on  a  sion-critical  applications,  he  says,  “you 

had  to  be  removed  first.  shared  router  —  see  E&P,  June  26,  p.  9).  should  know  them  on  a  first-name  basis” 

Just  as  the  general  trend  is  toward  single  Roche  also  warns  that  the  burst  capabil-  and  see  that  their  work  is  sell  integrated 
large  networks,  communication  is  begin-  ity  to  full  Tl  bandwidth  on  a  virtual  line  with  the  newspaper’s  own  IT  staff, 
ning  to  standardize  on  the  Internet  Proto-  reserved  for  vital  services  may  temporari-  Roche  recommends  outsourcing  to 
col,  adds  Jones.  Already,  networks  largely  ly  impair  network  performance.  While  Tl  allow  publishers  to  offload  much  of  the 

have  moved  from  vendor-specific  proto-  maintenance  will  pose  “headaches,”  he  “low-business-value  activities”  while 

cols  to  the  more  generally  implemented  IP,  says,  the  frame  relay  packet-switching  maximizing  staff  in  the  core  content  and 

IPX  and  AppleTalk  (where  managers,  he  protocol  may  provide  the  best  connection  application  development  areas,  m 
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FEATURES 

AVAILABLE 


_ ASTROLOGY _ 

Weekly  or  Monthly  Forecasts 
Free  link  to  our  www  brings  readers 
http:/ /www.time-dota.com 
Time  Data  Syndicate  (8CX))  322-51 01 

AUTOMOTIVE 

WE'LL  DO  the  writing,  you  sell  the  ads! 
Enhance  your  auto  section  and  ad 
sales  with  articles  from  AUTOMOTIVE 
NEWS  and  AUTOWEEK  the  leaders 
in  weekly  automotive  industry  report¬ 
ing.  Crain  News  Service,  Joe  Hanley 
(212)  254-0890  Fax  (212)  254-7646 


_ ENTERTAINMENT _ 

“Hollywood  Behind  the  Scenes” 

Hook  readers  with  insider's  view  of 
what  stars  are  really  doing. 

Rates  and  samples,  (800)  959-9977 

FEATURES  AVAILABLE 

NEW  KIDS  PAGE  -  WORLD  OF 
WONDER.  Monthly  educational  series 
devoted  to  exploring  the  realm  of  his¬ 
tory,  science,  nature  and  technology. 

Call  Laurie  Triefeldt  (703)  548-9038 


MOVIE  REVIEWS 

MINI  REVIEWS.  Essential  information 
for  moviegoers.  Camera  ready.  Star 
photos.  Graphic,  provocative  rating 
system.  Cineman  Syndicate,  P.O.  Box 
4433,  Middletown,  NY  1 0941  ; 

(914)  692-4572  Fax  (91 4)  692-831 1 


I  NEWSMAKERS  PHOTO  SERVICE 
i  Online  photo  resource  for  news, 
I  feature,  sports  and  travel  pictures. 

I  www.newsmakers.net 


Editor  &  Publisher  1  Your  communication  link 
to  the  newspaper  industry  every  week  since  1884. 


ABSOLUTELY  the  finest  in  crosswords 
PUZZLE  FEATURES  SYNDICATE 
Call  (800)  292-4308/(909)  766-761 7 

BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 
(409)  295-5794  Fax  (409)  295-9624 
P.O.  Box  1 972,  Huntsville,  TX  77342 


FAX  your  ad  to 
212  ♦929  4 1259 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


Small,  healthy  company.  Great 
cashflow,  tested  products, 
long-term  subscribers.  Staff  of  3, 
plus  1  part-time.  Activities:  desk¬ 
top  publishing,  marketing,  copy- 
writing,  clerical,  and  printing. 

Call  800441-2931,  M-F,  8:30-5  (Mtn.) 


NEWSPAPER  APPRAISERS 


APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356, 


KAMEN  &  CO.  GROUP  SERVICES 
Appraisers/Management  Consultants 
Specializing  in  weekly  &  monthly  pub¬ 
lications.  NY  (516)  379-2797,  Tampa 
(727)  786-5930.  Fax  (51 6)  379-3812 


WHAT'S  YOUR  PAPER  WORTH? 
Find  Out  Today!  It's  Free! 
www.mediamergers.com 


NEWSPAPER  BROKERS 


NEWSPAPER  BROKERS 

C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)368-4352 
123  NW  13th  St.,  Suite  21 4-7 
Boca  Raton,  FL  33432 


GAUGER  MEDIA  SERVICE,  INC. 
Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560/FAX  (360)  942-9896 


GREGG  K.  KNOWLES 
Knowles  Media  Brokerage  Services 
Nationwide  Sales,  Acquisitions,  Mergers 
(909)  626-6440  Fax  (909)  624-8852 


JMPC,  Est  1983,  sells  community,  sub¬ 
urban,  niche,  daily,  and  weekly  news¬ 
papers  in  90-120  days.  Phone  (614) 
889-9747.  http://www.jmpc.net 


MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fax  (404)  364-6533 
Lon  W,  Williams 


MEL  HODELL  NEWSPAPER  BROKER 
51 96  Benito,  #11,  Montclair,  CA  91 763 
(909)626-6440  Fax  (909)  624-8852 


NEWSPAPER  BROKERS 

MICHAEL  D.  UNDSEY 
Experienced  -  Confidential 
229  Stetson  Dr,  Cheyenne,  WY  82009 
(307)  772-0003  FAX  (307)  772-0004 


PHILLIPS  PROPERTIES,  INC. 
Consultants-Investments 
Management-Brokers 
P.O,  Box  21 9 
Baker,  FL  32531 
Phone  (850)  537-4040 
Fax  (850)  537-4050 


NEWSPAPERS  FOR  SALE 


ESTABLISHED,  twice  monthly,  business 
newspaper  in  Southern  New  York 
State.  Excellent  opportunity  for  new 
owner  to  build  on  a  professional  news 
and  advertising  operation.  Current 
owner  retiring.  Contact  Charles 
Wrubel,  AdMedia  Partners,  Inc.,  444 
Madison  Avenue,  19th  Floor,  New 
York,  NY  10022. 


FORAUSTOF 

Publications  For  Sale  Go  To ... 
wnvw.mediamergers.com 


FOR  CURRENT  USTINGS 
GOTO 
cribb.com 


NEWSPAPER  BROKERS 


BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sole  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  coll 
(727)  733-8053 

or  write  Box  31 29,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


BOUTHO  MEDIA  SERVICE 
Community  Newspaper  Sales  & 
Appraisals.  (580)  421  -9600 


Confidential  Appraisal  |  Bolitho-Cribb  We  have  sold 
for  Estate,  ESOP,  !  ^  A.SSOCi3t6S  !  thousands  of 
Partners,  Bank,  Tax,  I  Publication  Brokerage  I  publishing  companies 

Stock,  Assets  I  a  Appraisals  since  1923  ; 

_ est.1923  ' _ 

Please  call  us  to  discuss  your  options  in  a  sale 


John  Cribb 
406-586-6621 
104  E.  Main,  Suite  402, 
Bozemaik  MT  59715 
jcribbt^mt.net 


Jim  Hicks 
307-684-9407 
336  US  16  East. 
Buffalo,  WY,  82884 
jfhicksi^iib.com 


Tom  Karavakis 
941-403-4133 


For  a  listing  of  publications  for  sale,  go  to  www.cribb.com 


NEWSPAPERS  FOR  SALE 


HAWAII:  Community  monthly 

$160,000;  FLORIDA:  Keys  lifestyle 
magazine  $135,000;  Atlantic  com¬ 
munity  monthly  $1C>0,(XX);  Atlantic 
real  estate  monthly  $1(X),000.  Mayo 
Communications,  (813)  971  -2061 . 


NATIONAL  NICHE  PUBLICATION, 
relocatable,  $800,000  revenue,  11% 
revenue  growth,  $360,000  cash  flow 
to  owner,  consistent  performer, 
newsprint  product.  MIDWEST  FREE 
PAPER,  $1.5  million  revenues, 
$400,000  cash  flow  to  owner,  good 
area.  John  T.  Cribb,  Bolitho-Cribb  & 
Associates.  (406)  586-6621 . 

E-mail  jcribb@imt.net 


TEXAS  county  seat  weeklies,  others. 
Free  list.  Bill  Berger,  ATN,  1801  Exposi¬ 
tion,  Austin,  TX  78703-2833. 

(512)476-3950 


VERMONT  WEEKLY.  Good  newspa¬ 
per.  Good  business.  Box  08894,  Editor 
&  Publisher. 


NEWSPAPERS  WANTED 


EXPERIENCED,  SUCCESSFUL  third- 
generation  newspaper  family  with  subs¬ 
tantial  resources  seeks  large  weekly  or 
small  daily.  All  locations  considered. 
Cash  or  terms.  Correspondence,  dis¬ 
cussions  confidential.  Box  08895, 
Editor  &  Publisher. 


WE  HAVE  BUYERS 
for  Newspaper  and 
Other  Print  Media 

RANGING  FROM  $  1 0OK  to  $  1 OOM 
Knowles  Media  Brokerage  Services 
Gregg  K.  Knowles,  President 
(909)  626-6440  Fax  (909)  624-8852 


NEWSPAPER  BROKERS 


Leader  in  Sale 
of  Community  11 

Newspapers  ju 

Check  our  References 

265-9300  Rickenbacher 

Rickenbacher  Media 

6731  Desco  Dr.,  Dallas,  TX  75225 
www.rickenbacheniiedia.com 
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ANNOUNCEMENTS 

NEWSPAPERS  WANTED 

LIBERTY  GROUP  PUBLISHING  is 
aggressively  seeking  newspapers  and 
alner  print  publication  acquisitions. 
LGP  is  owner/operator  of  approxi¬ 
mately  240  publications,  including  60 
daily  newspapers.  All  correspondence 
and  discussions  are  confidential.  Con¬ 
tact: 

KENNETH  W.  COPE 
Executive  Vice-President 
1  (X)6  W.  Harmony 
Neosho,  MO  64850 
Phone:  (417)  451-1520 


PUBUCATIONS  FOR  SALE 


20  YEAR-OLD  niche  bi-monthly 
grosses  over  1 1,000  part  time.  Poten¬ 
tial  higher.  $3,500  cash  or  $4,000 
terms.  Will  train.  Serious  inquiries, 
please.  (727)  866-9856  or 

boxer55270@aol  .com 


Desperation  is  a  feather  in  your  cap 


Beck 


PUBUCATIONS  WANTED 

ARE  YOU  SELLING  or  thinking  about 
it?  Larry  Ross  Advertising,  Inc.  is  look¬ 
ing  to  purchase  publications  and  direct 
mailing  programs.  Open  to  all  types 
and  frequencies.  Please  contact  Larry 
Ross  at  (732)  679-6488,  or  mail  sam¬ 
ples  to  Larry  Ross  Advertising,  Inc., 
2500  Route  9  South,  Old  Bridge,  NJ 
08857. 


EfirP’s  Classified 

- ►  - 


The  newspaper 
industry’s  meeting 
place.  (2U)  6754380 


It's  a  Classified  Secret- We'//  never  reveal  the  identity  of  an  E&P  box  holder.  If  you  don't  want  your  reply  to  go  to  certain  newspa¬ 
pers  (or  companies),  seal  your  reply  in  an  envelope  addressed  to  the  E&P  Classified  Advertising  Department  with  an  attached  note  listing  the 
newspapers  or  companies  you  do  not  want  the  reply  to  reach.  If  the  Box  Number  you're  answering  is  on  your  list,  we'll  discard  your  r^. 


EQUIPMENT  & 
SUPPLIES 

CAMERA  &  DARKROOM 

SQUeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)  372-0372 

MAILROOM 

ALL  MAILROOM  EQUIPMENT 
MULLER  MARTINI 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax  (256)  997-9656 

BUY -SELL -TRADE 
Contact  Dick  Swaney 
Pioneer  Equipment 
Phone  (21 7)  431-0275 
Fax  (21 7)  431-0273 

LARGE  GROUP  OF  1 992  QUIPP 
CONVEYOR  COMPONENTS 
(stream,  floor,  stackers) 

Muller  227  Inserters/Pockets 
Kansa  480  Inserters 
MID-AMERICA  GRAPHICS,  INC. 
(800)356-4886  Fax  (81 6)  887-2762 

MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)273-5218  Fax  (407)  273-9011 


/tAAILROOM 

PRESSES  i 

NEWSTEC,  INC. 

Specializing  in  SLS/Muller  Martini  and 
Heidelberg  Inserting  Systems 

•Spare  Parts  •Training  •Installation 
•Mailroom  Systems 
•Buy/Sell  Used  Mailroom  Equipment 
Terry  Connors,  Director  of  Sales 

Phone:  (508)  850-7945 

Fax:  (508)  850-7951 

WWW.  newstec  .com 

EXCELLENT  OPPORTUNITY 

5-unit  Goss  Community  SC/SSC 
comprised  of  1  -three  color  unit  (UOP), 

1  stacked  unit,  3  mona  units. 

Very  clean.  Can  be  seen  running. 
Inter-Continental  Graphics  Inc. 
(941)561-6401  inter@sprintmail.com 

METRO,  URBANITE,  COMMUNITY, 

SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528  Fax  (770)  552-2669 

PRE-OWNED  MAILROOM  Equipment 

Bill  Kanipe,  ALTA  GRAPHICS,  INC. 

(770)  428-58 1 7  Fax  (770)  590-7267 

MOST  EXTENSIVE  SELEQION  OF 

USED  NEWSPAPER  PRESSES 

ON  THE  INTERNET  AT 
www.webpresses.com 

PRESSES 

COMMERCIAL  PRESSES  &  AUXlUARIES 
Brush  Dampener  Conversions 
(815)648-4611  Fax  (81 5)  648-2856 

USED  NEWSPAPER  PRESSES.  ‘ 

Call  Henry  Cobb  @  ONE 
(404)  842-01 1 1 

DON'T  SELL  YOUR  PRESS 

Until  You  Contact 

Newman  International,  L.L.C. 

Web  Press  Sale 

“Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses" 

PRESSES  WANTED:  HARRIS  V25  V22 
VI 5A  VI 5D  or  845;  KING  Process 
Color  or  Daily;  GOSS  Cammunity 
Urbanite  Metro;  SOLNA  D30  C96 

Tel:  (913)648-2000 

Fax:  (913)  648-7750 

USED  PRESSES 

Let  us  help  you  through  the  process. 

Sales  •  Rebuilding  •  Cylinders 
Installation  •  Service 

MOUNTAIN  STATES,  INC. 

(800)  257-3045 

WANTED  TO  BUY 

BUYING  news  photos,  sports,  politics, 
personalities,  events.  Any  quantity, 
anywhere.  Call  Jim  1  (800)  872-9990. 

WANTED  TO  BUY 


WANTED  DEAD  OR  ALIVE 
Muller  Martini/Harris 
Inserters  &  Stitcher/Trimmers 
All  Mailroom  Equipment 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax  (256)  997-9656 


WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-5817  Fax  (770)  590-7267 


NEWSRACKS  WANTED.  Want  to  get 
rid  of  your  old  newsracks?  Call  me,  I 
will  buy  them.  John  (305)  225-3742. 


FERAG  EQUIPMENT 


FERAG  MULTI  CELL 
STACKER  COMPLEXES 
FOR  SALE 

Contact:  John  Wills 

Phone:  (516)  843-3003 
Fax:  (516)  843-2280 


MELVILLE,  NY 


INDUSTRY 

SERVICES 


CIRCULATION  CONSULTANTS 


KA/4EN  &  CO.  GROUP  SERVICES 
Evaluations  •  Expansion  •  Training 
Bulk,  Home  Delivery,  Single  Copy. 
(51 6)  379-2797/(727)  786-5930 


CIRCULATION  SERVICES 


II!  1  ANSWER 

METRO  NEWS  SERVICE,  INC. 
Nationwide  TELEMARKETING 
Horace  Southward 
(877)  550-1515 
E-mail:  mnsl@metro-news.com 
www.metro-news.com 


CIRCULATION  SERVICES 


Mil!  ONE  ALTERNATIVE  FOR 
PRUDENT  NEWSPAPERS  Ml!! 
Circulation  Development,  Inc. 
Teleservices  For  Newspapers 
(800)  247-2338 
www.circulatian.net 


HEADUNE  PROMOTIONS,  INC. 

TELEMARKETING  SERVICES 

NEW  START  GENERATION 
STOP  SAVER  PROGRAMS 
VERIFICATION  CAIIING 

Our  programs  are  tailared  to  meet 
your  circulation  needs. 

Every  subscription  guaranteed. 

RATES  BASED  ON  RESULTS 

Dennis  McQuillan 
(800)  260-9823 


CIRCULATION  SERVICES 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  A4ARKETING 
TOM  ZGONC  (800)  776-6397 


SPEaRUM  MARKETING  SERVICES 
A  teleservices  solution  for 
•Cold-call  prajects 
•Stop-saver  projects 
•Up-grade  projects 
Call  Doug  Reese  at  (800)  972-6778 


WE  ACCEPT 

MASTERCARDMSA/AMERICAN  EXPRESS 
CHECKS  FOR  CLASSIFIED  ADS 


CIRCULATION  SERVICES  '  CIRCULATION  SERVICES 


CIRCULATION  SERVICES,  INC. 

Professional  Telemarketing  &  Database  Services 

PAID  IN  ADVANCETELEMARKETING 

Credit  Cards  or  FoneChex™-  Thousands  Processed  Weekly 
25%  Minimum  PIA  Guaranteed 
PrOTrams  Powered  By  INSOURCE™  -  Data  From  experian™ 
the  leading  source  of  consumer  marketing  info  available 
Great  Rates,  the  most  accurate  data  and  the  highest  quality  representation  available 
1  -888-343-0470  Offices  Nationwide 
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CLASSIFIED 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 


TELE  DIREa  MARKETING,  INC. 

(91 2)  226-6100  Fax  (91 2)  226-541 4 
"newspaper  telemarketing  experts' 

COMPUTER  SOFTWARE 

SOFTWARE  for  AR,  classifieds,  sched¬ 
uling  &  circulation.  Fake  Brains, 

Tel:  (303)  791 -3301 
hltp://www.fakebrains.com 


PRESSROOM  SERVICES 

PRESSRCX)M  SERVICES 

TRAINING 

DO  YOU  NEED  HELP  ON  YOUR 
ELEaRICAL  DRIVE  SYSTEM? 

MASTHEAD  con  provide:  New  or  used 
drive  motars  and  consoles  for  single  or 
double  width  presses.  Also:  Parallel 
drives,  horsepower  upgrades  or  new 
AC  Drive  Conversions. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908, 24  hour  line 
(505)  842-1357 

P.O.  Box  1952 

Albuquerque,  NM  871 03 

PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Contracts 

One  Time  Service 

ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFAaiON! 

30  Years  experience! 
PRESSROOM  CLEANERS 

CALL  TOLL  FREE  (800)  657-2 1 1 0 

f 

t 

t 

i 

NEWSPAPER  SALES  MAGIC.  Subscrip- 
ion  sales  training  tapes.  4  upbeat 
apes  show  how  to  close/objections. 

American  Reading  Association 
(888)  747-2949  sales@nKigicm.com 

SEND  E&PBOXREPUESTO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

1 1  West  19th  St.,  NY,  NY  1001 1 

HELP  WANTED 


_ ACCOUNTING _ 

ASSISTANT 

CORPORATE  CONTROLLER 

Community  Newspaper  Holdings,  Inc., 
located  in  Birmingham,  Alabama  is 
seeking  candidates  (or  the  position  of  j 
Assistant  Corporate  Controller.  Appli¬ 
cants  (or  this  position  must  have  a 
Bachelor's  degree  in  accounting;  7  to 
1 0  years  of  experience  in  accounting 
with  at  least  5  years  of  experience  in 
an  accounting/finance  management 
position  in  the  newspaper  industry. 
This  position  will  also  require  strong 
supervisory  skills  and  intermediate  to 
advanced  Excel  spreadsheet  and  gen¬ 
eral  computer  skills.  Experience  in  the 
preparation  of  consolidated  financial 
statements  for  multiple  subsidiaries  is  a 
plus. 


The  Assistant  Controller  directs  the 
accounting,  finance  and  accounts  pay¬ 
able  function  for  a  division  of  cnhi  that 
consists  of  approximately  100  news¬ 
paper  properties  and  supervises  a  staff 
of  17.  Responsibilities  will  include 
financiol  statement  preparation,  design 
and  maintenance  of  internal  control 
systems,  review  of  monthly  financial 
statements  and  reconciliations  of 
newspaper  properties,  coordination 
and  preparation  for  internal  and 
external  audits  and  more. 

This  is  on  excellent  career  opportunity 
to  join  a  dynamic  and  growing  com¬ 
pany.  cnhi  offers  a  competitive  com¬ 
pensation  and  benefits  package  that 
includes  health,  dental,  life,  long-term 
disability  insurance  and  a  401  (k)  plan. 
Qualified  applicants  shauld  forward  a 
resume  and  cover  letter  to: 

Lynn  O.  Pearson 
Sr.  Vice  President  and  Controller 
cnhi 

3800  Colonnade  Parkway,  Suite  450 
Birmingham,  AL  35243 

ADMINISTRATIVE 

UVE  AND  WORK  IN  PARADISE! 
Maui's  alternative  newsweekly  is 
searching  (or  an  Associate  Publisher 
and  partner.  Cash  investment  in  com¬ 
pany  is  required.  Good  growth  and 
future  assured.  Contact  HT  Recruiting 
Services,  P.O.  Box  2478,  Vashon 
Island,  WA  98070  or  Fax  (206)  463- 
3535  or  E-mail 

soundmarketing@msn.com 


_ ADMINISTRATIVE _ 

PUBLISHING  DIREaOR 
Parenting  Magazines 

United  Parenting  Publications,  the 
nation's  largest  publisher  of  regional 
parenting  magazines,  is  seeking  an 
experienced,  innovative  publishing  pro¬ 
fessional.  This  high-energy  leader  will 
expand  sales  revenues  and  oversee 
operations  for  4  established,  award¬ 
winning  monthly  magazines  in  the  NW- 
Seattle's  Child,  Eastside  Parent,  Puget 
Sound  Parent,  and  Portland  Parent. 

Based  in  Seattle,  this  senior  position 
will  report  directly  to  the  division's  vice 
president.  Our  ideal  candidate  will  have 
excellent  management,  interpersonal, 
multi-tasking,  and  marketing  skills. 
Candidates  must  also  be  able  to 
demonstrate  a  strong,  innovative  track 
record  and  the  ability  to  effectively  lead 
an  experienced  and  talented  team  of  both 
field  and  in-house  staff.  Magazine  or 
newspaper  experience  preferred.  We 
offer  a  flexible  work  environment, 
competitive  salary  and  excellent  benefits 
with  401  (k)  plan.  Please  fax  resume  and 
salary  requirements  to  A.S.  at  (206) 
441-4919. 

United  Parenting  Publications,  head¬ 
quartered  in  Dallas,  is  part  of  United 
News  &  Media,  the  publicly  traded 
international  medio  group  including 
Miller  Freeman,  PR  Newswire  and  MRI. 
Our  portfolio  includes  23  parenting 
titles  which  are  market  leaders. 


REGIONAL  GENERAL  MANAGER 

Aggressively  growing  national  pub¬ 
lisher  of  weekly  classified  and  auto/ 
photo  publications  is  looking  for  a 
person  to  work  cooperatively  with  pub¬ 
lishers  in  growing  their  businesses. 
Publishing,  distribution,  and  sales 
experience,  multi-unit  management, 
profit  and  loss  responsibilities,  and  a 
proven  track  record  of  identifying 
goals  and  producing  realistic  business 
plans  to  achieve  results.  Basic  PC  skills 
(ward,  excel,  QuarkXPress,  distribution 
systems).  Home  base  is  flexible,  travel 
required,  benefits,  401  (k)  plan.  Send 
resume  to: 

Targeted  Media  Partners 
Human  Resources 
5900  Wilshire  Blvd.,  Suite  650 
Los  Angeles,  CA  90036 

ADVERTISING 

AD  DIREaOR/SALES  MANAGERS  - 
Visit  www.marks-ferber.com  for  current 
list  of  top  career  opportunities. 


Everyone,  without  exception,  is  search¬ 
ing  tor  happiness 

Blaise  Pascal 


ADVERTISING 

ADVERTISING  DIREOGR 


ADVERTISING 

ADVERTISING  DIREaOR 


Come  grow  with  us!  We  just  added 
our  seventh  day  and  are  looking  to 
grow  circulation  in  this  fast  growing, 
sunny,  southern  California  community. 
We  are  looking  for  an  experienced,  com¬ 
munity  minded,  advertising  pro¬ 
fessional  with  exceptional  people  skills 
to  lead  our  talented  staff  into  the  new 
millennium.  If  you  are  looking  for  an 
opportunity  to  make  a  difference  in  the 
community;  if  you  are  interested  in 
working  (or  an  organization  where 
your  contributions  will  be  recognized 
and  rewarded;  if  you  are  able  to 
inspire  teamwork  and  cooperation 
among  the  advertising  sales  staff  and 
with  other  departments  of  the  newspa¬ 
per,  then  send  us  a  resume,  and  cover 
letter  that  demonstrates  your  sales  and 
marketing  skills,  and  your  passion  for 
excellence.  We  are  the  Antelope  Valley 
Press,  a  family  owned,  midsize, 
award-winning,  community  daily  serv¬ 
ing  the  rapidly  growing  communities  of 
the  Antelope  Valley  including 
Palmdale,  and  Lancaster,  CA.  Send 
your  application  material  to: 

William  C.  Markham 
Publisher 

The  Antelope  Valley  Press 
P.O.  Box  4050 
Palmdale,  CA  93590-4050 

ADMINISTRATIVE 


Due  to  promotion,  there  is  a  career 
opportunity  for  an  experienced  Ad 
Director  at  a  40,000-t-  daily  newspa¬ 
per  in  central  Washington  state.  We 
focus  on  revenue  goal  achievement  in 
an  environment  that  maximizes  work 
place  satisfaction.  Key  member  of 
leadership  team  that  sets  and  achieves 
the  newspaper's  long-range  goals  and 
mission.  Successful  applicant  will  be  an 
aggressive  advertising  sales  pra- 
(essional  with  proven  soles  and  lead¬ 
ership  experience,  a  history  of  increas¬ 
ing  ad  revenues  and  strong  communi¬ 
cation  skills.  Send  or  fax  resume,  cover 
letter  and  salary  history  to  Kay  Gause, 
j  HR  director,  Yakima  Herald-Republic, 
P.O.  Box  9668,  Yakima,  WA  98909. 
I  Fax  (509)  577-7722.  We  are  a 
j  member  of  The  Seattle  Times  group 
and  an  equal  opportunity  employer. 


E&P*s  ClasBified 

- ►  ◄ - 

The  newspaper 
industry’s  meeting 
place.  (112)  6754380 


ADMINISTRATIVE 


National  Press  Foundation 


PROGRAM  DIRECTOR 

The  National  Press  Foundation  seeks  energetic  and  creative 
person  to  originate  and  run  its  growing  number  of  issue-oriented 
programs  for  journalists.  Significant  news  experience  required 
(reporting,  editing  or  broadcast  production).  Proven  knowledge  of 
Washington-based  organizations  and  speakers  important.  Must  be 
able  to  organize  complex  subjects  into  manageable  form  for 
balanced  presentations  that  help  journalists  deeply  understand  and 
anticipate  news  stories.  Computer  literacy  and  awareness  of  the 
Internet's  potential  is  essential.  Winning  candidate  will  work  closely 
with  board  and  staff  on  programs  such  as  politics,  sports,  insurance, 
foreign  affairs,  health,  business,  family  matters,  law,  etc. 
Competitive  salary  and  benefits.  NPF,  a  501  c(3),  is  one  of  the 
nation's  premier  developers  of  on-the-record  programs  for  print, 
broadcast  and  online  journalists.  See  our  website  at  www.natpress.org 
Send  letter  and  bio  to: 

Program  Director 
National  Press  Foundation 
1211  Connecticut  Ave.  NW,  Suite  310 
Washington,  DC  20036 

No  calls,  please  Deadline  is  September  3  at  5p.m. 


www.medialnfo.com 
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CLASSIFIED 


HELP  WANTED 


_ ADVERTISING _ 

ADVERTISING  SALES 
3-year-old,  Ann  Arbor,  Michigan- 
based  Catholic  newspaper  seeking 
advertising  salespeople,  responsible  for 
securing  new  advertisers.  Advertising/ 
soles  experience,  organizational  skills, 
initiative  and  strong  sense  of  mission 
required.  Must  be  able  to  present  the 
Catholic  character  of  the  publication. 
Knowledge  of  Microsoft  Windows  95 
helpful.  Base  salary  and  generous  com¬ 
mission  structure.  Please  submit  your 
resume  to  Credo  Newspapers,  Attn: 
Clare,  P.O.  Box  504,  Ann  Arbor,  Ml 
48 1 06  or  fax  to  (734)  930-31 79. 


ADVERTISING  SALES 
1 1  year  old  Portland,  ME  alternative 
weekly  newspaper  seeks  account 
representative.  Established  client  base, 
commission,  bonuses.  Sales  experi¬ 
ence,  organization  and  initiative 
required.  Send  resume  to  Kelly 
Armstrong,  Casco  Bay  Weekly,  561 
Congress  Street,  Portland,  ME  04101. 

Fax:  (207)775-1615 
E-mail:  kellya@maine.rr.com 


ADVERTISING  SALES  MANAGER 

Community  Newspaper  Company  is 
eastern  Massachusetts'  fastest-growing 
media  company  publishing  over  1 20 
newspaper  products  reaching  over  one 
million  readers  weekly.  Our  award¬ 
winning  newspapers  and  Internet  pro¬ 
ducts,  combined  with  a  commitment  to 
people,  technology,  promotion  and 
training,  provide  a  perfect  backdrop 
for  success.  You  can  visit  CNC's 
website  at  www.cnc.com 

We  are  seeking  an  aggressive,  sea¬ 
soned  Advertising  Sales  Manager  to 
strategically  lead,  manage  and 
motivate  its  recruitment  advertising 
sales  team.  Responsibilities  will  include 
exceeding  budget,  increasing  market 
share,  and  surpassing  customer 
expectations.  Lead  our  sales  team  into 
the  next  century  through  innovative  out- 
-of-the-box  thinking.  Provide  employers 
and  job  seekers  with  the  products  and 
tools  they  will  keep  coming  back  to 
use. 

Qualified  candidates  must  possess  3-5 
years  hands  on  management  experi¬ 
ence,  outstanding  presentation  skills, 
project  development  and  business  plan¬ 
ning  techniques.  Preferred  candidates 
will  have  direct  and  agency  recruitment 
experience.  A  commitment  to  staff 
development  and  one  on  one  coaching 
is  essential.  If  you  are  ready  to  join 
CNC  send  resumes  to  Mario  Cullen, 
human  resource  manager.  Community 
Newspaper  Company,  254  Second 
Avenue,  Needham,  MA  02494.  Fax 
resumes  to: 

(78 1)433-6740  or 
E-mail:  mcullen@cnc.com 


Some  like  to  understand  what  they 
believe  in.  Others  like  to  believe  in  what 
they  understand 

Stanislaus  Lee 


11  W  19th  Street,  New  York,  NY  10011  Phone  (212)  675-4380  Fax  (212)  929-1259  •  hazelp@mediainto.com  •  michelea@mediainfo.com 


_ ADV'ERTISING _ 

AUTOMOTIVE  ADVERTISING  SALES 
MANAGER 

The  San  Jose  Mercury  News,  a  Knight 
Ridder  newspaper  serving  Silicon 
Valley,  has  an  immediate  opening  for 
an  Automotive  Advertising  Sales  Man¬ 
ager.  The  person  hired  for  this  job  will 
oversee  a  staff  of  about  20,  including 
j  sales,  marketing,  creative  and  finance 
professionals,  mis  team  is  responsible 
for  building  revenue  from  local  car 
dealerships  and  National  Manufacturers. 
This  job  offers  a  competitive  salary  and 
bonus  program  and  is  a  great  opportunity 
to  join  0  powerful  advertising  team. 

We  prefer  to  receive  resumes  by  E-mail 
(no  attachments).  Paste/type  your 
resume  in  the  body  of  the  message. 
Specify  the  position  you  are  applying 
for  in  the  subject  box.  You  may  Also 
mail  your  resume.  You  must  specify  the 
position  you  are  applying  for  in  your 
cover  letter. 

Human  Resources  Department 
jobs@sjmercury.com 

(Re:  Automotive  Sales  Manager) 

San  Jose  Mercury  News 
750  Ridder  Park  Drive 
j  San  Jose,  CA  95 1 90 

I  EQUAL  OPPORTUNITY  EMPLOYER 


CLASSIFIED  MANAGER 
Take  charge  leader  sought  to  jump 
start  classified  department.  Join  the 
team  of  the  largest  shopper  in  the 
I  Washington  DC  area.  Minimum  5 
j  years  management  experience 
required.  Top  Salary,  Bonuses,  401  (k). 
Benefits  &  More.  Fax  resumes  only  The 
!  Merchandiser  Newspaper  (301)  258- 
i  0423,  Attn:  M.L.  Griswold,  Publisher. 


CLASSIFIED  ADVERTISING  MANAGER 
A  rare  opportunity  to  join  progressive 
over  100,000-F  circulation,  indepen¬ 
dent  daily  newspaper  with  state-of-the- 
art  sales  system,  technology  and  pro¬ 
duction  plant.  Candidates  preferably 
will  bring  both  classified  and  retail 
management  experience  to  the  assign¬ 
ment.  Job  features  include  beautiful 
NW  city,  nice  salary  and  employee 
benefit  package.  Please  respond  by 
I  sending  a  cover  letter,  resume  and 
salary  requirements  to  Dan  Grady, 
advertising  director.  The  Spokesman- 
Review,  999  W.  Riverside,  Spokane, 
WA  99201. 

Equal  Opportunity  Employer 


NEWS  Makes  The  Difference 

♦  Editor  &  Publisher  is  NOT  a 
monthly  journalism  review. 

♦  Editor  &  Publisher  is  NOT  a 
monthly  association  house  organ. 

♦  Editor  &  Publisher  IS  the 
only  independent  weekly 
NEWS  magazine  covering  the 
newspaper  industry. 
EDITOR  &  PUBLISHER 
11  West  19th  Street,  NY,  NY  10011 
(212)675-4380 


_ ADVERTISING _ 

CLASSIFIED  ADVERTISING  DIREaOR 

The  Pittsburgh  Tribune-Review,  one  of 
the  nation's  fastest  growing  newspa¬ 
pers,  is  currently  recruiting  for  a  pro¬ 
ven  Classified  Advertising  Director. 
This  is  an  exceptional  opportunity  to 
join  a  growing  and  dynamic  organiza¬ 
tion  in  a  revitalized  region  that  has 
also  been  named  one  of  America's 
most  liveable  cities.  We  are  seeking  an 
ambitious,  self-motivated  candidate 
that  displays  strong  leadership  and 
communication  skills  as  well  as  an 
extensive  knowledge  of  classified 
marketing.  Vision  to  develop  and  imple¬ 
ment  marketing  plans  to  grow  revenue 
and  market  share  is  essential.  Com¬ 
petence  to  coach  sales  staff  and  train 
them  on  new  print  and  Internet  market¬ 
ing  opportunities  is  also  beneficial. 

The  qualified  candidate  will: 

•Have  3  to  5  years  Classified  Advertis¬ 
ing  management  experience. 

•Be  detailed  oriented  with  the  ability  to 

handle  multiple  projects 

•Enjoy  a  competitive  fast-paced, 

changing  environment 

•Be  experienced  in  Internet  ad  sales 

We  offer  a  competitive  salary  and 
benefits  package  that  includes  a  choice 
of  healthcare,  dental  and  eye  care 
plans,  paid  vacation,  long  and  short 
term  disability  and  a  matching  401  (k) 
j  program.  Please  send  resume  and 
salary  requirements  to  Tribune-Review, 
Attn:  A.  Mroz,  622  Cabin  Hill  Drive, 
Greensburg,  PA  1 5601  or  E-mail  to: 
amroz@tribweb.com 
No  phone  calls,  please 

CLASSIFIED  ADVERTISING  MANAGER 
A  rare  opportunity  to  join  progressive 
over  100,000-H  circulation,  indepen¬ 
dent  daily  newspaper  with  state-of-the- 
art  sales  system,  technology  and  pro¬ 
duction  plant.  Candidates  preferably 
will  bring  both  classified  and  retail 
management  experience  to  the  assign¬ 
ment.  Job  features  include  beautiful 
NW  city,  nice  salary  and  employee 
benefit  package.  Please  respond  by 
sending  a  cover  letter,  resume  and 
salary  requirements  to  Dan  Grady, 
advertising  directar.  The  Spokesman- 
Review,  999  W.  Riverside,  Spokane, 
WA  99201. 

Equal  Opportunity  Employer 


CLASSIFIED  ADVERTISING  DIREOOR 

1 1 6-year  old  award  winning  newspa¬ 
per  seeks  an  aggressive  individual  who 
possesses  strong  sales,  marketing,  and 
management  skills  as  well  as  dedica¬ 
tion  to  quality  customer  service  to  lead 
our  classified  advertising  department. 
Will  also  be  responsible  for  developing 
on-line  classified  opportunities.  Lucrative 
financial  package  for  the  right  person. 
This  position  reports  directly  to  the 
Publisher,  Minimum  5  years  classified 
advertising  background.  Send  resume  to 
Joy  Williford,  The  Town  Talk,  P.O.  Box 
7558,  Alexandria,  LA  71 306  or  E-mail 
to: 

personnel@thetowntalk.com  EOE 
Drug  free  workplace 


_ ADVERTISING _ 

CLASSIFIED  SALES  MANAGER 
The  Natchez  Democrat,  an  award  win¬ 
ning  13,000  circulation  newspaper 
located  in  historic  Natchez, 
Mississippi,  is  seeking  a  classified  sales 
manager.  Ideal  candidate  will  have 
experience  in  developing  and  imple¬ 
menting  successful  sales  campaigns 
and  a  proven  track  record  of  increas¬ 
ing  classified  word  and  display  sales. 
Must  be  hands  on  individual  as  you 
will  be  expected  to  generate  your 
share  of  revenue  and  manage  two 
other  inside  sales  representatives  to 
meet  and  exceed  their  goals.  Top 
performer  could  expect  to  earn  in 
excess  of  $40,000  per  year.  Excellent 
benefits  opportunity  for  advancement 
with  Boone  Newspapers,  Inc.  Please 
send  resume  with  salary  history  to  The 
Natchez  Democrat,  Attn:  Dennis 
Palmer,  P.O.  Box  1447,  Natchez,  MS 
391 20.  You  may  also  fax  yaur  resume 
to  (60 1 )  442-73 1 5  or  E-mail  to: 
dennis.palmer@natchezdemocrat.com 

DIREaOR  OF  SALES  AND 
MARKETING 

S-T-M  Trade  Publisher  for  Boston 
based  $16M  division  of  international 
Publisher.  Re  quires  innovative,  out-of- 
the-box  marketing  skills  developed 
through  7-10  years  in  S-T-M  market. 
Manage  staff  of  14,  develop/oversee 
Web-based  initiative,  participate  with 
Executive  Committee  in  development  of 
strategic,  long-term  business  objectives. 
Base  of  80-100K,  plus  bonus  and 
benefits.  Send  resume: 

Fax  (978)  741 -5203 
E-mail  KSFRARY@TIAC.NET 
Attn:  Ted  Hubbard 


!  MAJOR  ACCOUNTS  MANAGER 

j  The  Commercial  Appeal,  a  leader  in 
I  the  E.W.  Scripps  Company,  has  an 
opening  for  a  Major  Accounts  Man¬ 
ager.  This  is  an  exceptional  opportu¬ 
nity  for  a  creative  manager  to  lead  a 
staff  and  to  grow  revenue  in  our  expan¬ 
ding  market.  Memphis,  home  of  the 
blues  (and  Elvis),  has  large  city 
amenities,  with  small  town  living  within 
minutes.  We  offer  competitive  salary, 
bonus,  excellent  benefits  and  a  good 
work  environment.  If  you  are  interested 
in  being  part  of  our  team,  and  have  a 
proven  track  record  in  sales/sales 
management,  send  resume  to  Linda 
Steen,  employment  manager,  495 
I  Union  Avenue,  Memphis,  TN  38103. 


METRO  MANAGER 

Looking  for  an  aggressive  creative 
manager  to  help  lead  our  sales  team  to 
success  in  this  competitive  market.  Pre¬ 
vious  sales  management  experience  a 
must!  We  offer  an  attractive  package 
for  a  person  who  has  3-5  newspaper 
years  sales  experience,  has  strong 
background  in  competitive  marketing, 
budgets,  and  forecasts.  All  resume  and 
salary  history  to  Lou  Barnes,  Savannah 
Morning  News,  111  W.  Bay  Street, 
Savannah,  GA  3 1 402. 

Whatever  course  you  have  chosen  for 
yourself,  it  will  not  be  a  chore  but  an 
adventure  if  you  bring  it  to  a  sense  of 
the  glory  of  striving. ..if  your  sights  are 
set  tar  above  the  merely  secure  and 
mediocre 

David  Samoff 
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CLASSIFIED 


HELP  WANTED 


_ ADVERTISING _ 

RETAIL  ADVERTISING  MANAGER 
The  Delaware  County  Daily  Times 
(50,000  circ.),  a  suburb  of  Philadel¬ 
phia,  PA,  is  searching  for  a  Retail  Ad 
Manager  to  lead,  motivate  and 
develop  our  staff.  Must  be  experienced 
in  a  competitive  print  market,  have  a 
proven  record  for  increasing  revenue 
through  implementing  print  and 
Internet  sales  strategies,  and  have  the 
ability  to  work  effectively  in  a  Guild 
environment.  Only  resumes  with  salary 
requirements  will  be  considered.  Mail 
or  E-mail  to  D.L.  Fox,  Delaware  County 
Daily  Times,  500  Mildred  Avenue, 
Primos,  PA  1 8.  dfox@op.net 

SALES  MANAGER  NEEDED  to  lead 
our  experienced  retail  and  classified 
outside  sales  farce.  We  require  an 
aggressive  and  participatory  manager 
who  is  dedicated  to  making  customers 
successful.  Strong  desire  to  succeed 
and  advance  necessary.  Prior  classified 
and/or  retail  sales  experience 
required.  Send  resume  including  pres¬ 
ent  compensation  to  Kevin  Hoezebroeck, 
advertising  director.  The  Herald  News, 
207  Pocasset  Street,  Fall  River,  MA 
02722. 


U.S.  SUBURBAN  PRESS  Inc.,  a 
national  newspaper  network  is  looking 
for  a  Marketing  Director/Newspaper 
Publisher  Relations  person  to  be 
responsible  for  expanding  networks, 
developing  new  sales  strategies  and 
creating  new  sales  materials.  Also 
responsible  for  maintaining  current 
newspaper  networks,  negotiating  rates, 
and  gathering  data.  Person  will 
manage  outsourcing  vendor  for  billing 
and  rates  and  will  manage  several 
employees.  Should  have  priar  sales/ 
newspaper  experience  ta  come  up  with 
revenue  generating  ideas  for  the  com¬ 
pany  and  its  members.  Will  work 
closely  with  VP  Sales  and  VP  Media 
Director  to  expand  the  business.  Posi¬ 
tion  is  located  in  Schaumburg,  IL.  EOE 
E-mail  adams@altposd.com 
Fax:  (203)  849-7587 

ART/GRAPHICS 

NEWSRCX5M  ARTIST  for  30,000  AM 
which  is  part  of  New  York  Times 
Regional  Newspaper  Group.  Photoshop, 
Illustrator,  Quarl^Press  skills  needed. 
Position  involves  creation  of  freehand  and 
computer  graphics/illustrations  along 
with  feature  pages  and  sections.  Send 
resume  to  Ron  Reaves,  executive  editor. 
The  Gadsden  Times,  P.O.  Box  188, 
Gadsden,  AL  35901  or  E-mail  to; 
recives@nytimes.com 


Your 

communication 
link  to  the 
newspaper 
industry  every 
week 

since  1884. 


_ ART/GRAPHICS _ 

MARKETING  GRAPHIC  DESIGNER 

ARIZONA'S  LEADING  NEWSPAPER 
has  a  place  for  you  and  OUR  AWARD 
WINNING  MARKETING  TEAM  IS 
WAITING.  Abilities  must  include 
designing  ad  layouts  for  magazines, 
newspapers,  signage,  sales  support 
pieces  and  brochures.  Experienced  in 
production  methods,  illustration  and 
typography.  Macintosh,  QuarkXPress, 
Photoshop,  Illustrator  and  Word  expe¬ 
rience  required.  Power  Point,  Director 
and  HTML  knowledge  a  plus.  Voca¬ 
tional  or  Associate's  art  degree  in 
graphic  design  and  two-H  years  experi¬ 
ence,  as  a  graphic  artist  required.  Com¬ 
petitive  salary,  great  benefits,  won¬ 
derful  people  to  work  with.  No  reloca¬ 
tion  cost  reimbursement. 

Mail  resume  and  3  non-returnable  sam¬ 
ples  (may  be  photocopies)  to  The  Ari¬ 
zona  Republic  Marketing  Artist  M. 
Fox,  AD-43,  200  E.  Van  Buren,  Phoe¬ 
nix,  AZ  85004.  Fax  to  (602)  444- 
8813  or  E-mail  to  jobs@pni.com  All 
resumes  and  samples  MUST  be 
included  in  the  body  of  the  E-mail  -  no 
attachments.  NO  CALLS. 


_ CIRCULATION _ 

A  GREAT  OPPORTUNITY  to  take  a  step 
up.  Weekly  law  newspaper  in  New 
Jersey  needs  Circulation  Manager.  This 
is  a  hands-on  job.  Work  directly  with 
publisher  to  expand  10,000  circula¬ 
tion.  Minimum  two  years  experience  in 
publication  circulation.  Direct  mail 
marketing  helpful.  Send  resume  and 
salary  requirements  to  Publisher,  New 
Jersey  Lawyer,  485B  Route  1 ,  Suite 
100,  lselin,NJ  08830. 


CIRCULATION  DIREaOR 
The  Delta  Democrat-Times  (circ. 
13,500)  in  Greenville,  MS,  has  an 
immediate  opening  for  Circulation 
Director.  An  excellent  staff  is  in  place. 
All  they  need  is  a  leader  to  keep  the 
DDT's  circulation  on  the  grow.  We're 
looking  for  a  hands-on  Circulation 
Director  with  solid  marketing  ideas  and 
the  p>eople  skills  to  handle  a  diverse 
staff.  If  you're  never  quite  satisfied  with 
circulation  numbers,  send  a  letter 
explaining  why  you're  the  right  person 
for  our  newspaper,  a  brief  statement  of 
your  vision  for  growing  circulation  and 
readership,  resume,  and  three  pro¬ 
fessional  references  to  Rick  Thomason, 
publisher.  The  Delta  Democrat-Times, 
P.O.  Box  1618,  Greenville,  MS 
38702.  Or  E-mail  to: 

rick_thomason@link.freedom.com 
No  phone  calls,  please 

ASSISTANT  CIRCULATION  MANAGER 
Family-owned  group  of  daily  and 
weekly  newspapers  in  Loveland,  CO, 
gateway  to  the  Rocky  Mountains,  seeks 
professional,  sales-oriented  assistant 
circulatian  manager.  Qualified  appli¬ 
cants  must  have  at  least  four  years 
experience  in  circulation  management. 
Excellent  pay,  benefits  package  includ¬ 
ing  health,  dental,  life  insurance,  paid 
vacation,  401  (k).  Send  resume  and  let¬ 
ter  to  Personnel,  Reporter-Herald,  P.O. 
Box  59,  Loveland,  CO  80539  or 
E-mail: 

vzimmerman@reporter-herald.com 


_ CIRCULATION _ 

CIRCULATION  MANAGER 

Zone  5  newspaper  seeks  organized 
individual  to  lead  division  staff. 
Responsibilities  include  management  of 
circulation  staff;  carrier  recruitment,  col¬ 
lections,  and  delivery  management. 
Reports  to  Circulation  Director.  Must 
have  a  minimum  of  10  years  circula¬ 
tion  experience  with  a  minimum  5  years 
ci  rculation  supervi  sory/ management 
experience.  Salary  plus  bonus,  401  (k) 
and  excellent  benefits  package.  Send 
resume  and  cover  letter  with  salary 
requirements  in  confidence  to  Box  08897, 
Editor  &  Publisher. 


CIRCULATION  MANAGER  FOR  5  NC 
weeklies.  Ideal  opportunity  for  DM  or 
second  in  command  in  smaller  opera¬ 
tion  to  join  fastest  growing  newspaper 
group  today.  Promotions  for  the  right 
candidate  who  can  handle  and  grow 
circulation  in  a  beginner's  situation. 
Well-rounded  from  single  copy  to 
marketing  home  delivery  very  helpful. 
Write/fax  with  letter,  resume  and 
salary  expectations  to  C.F.  McClughan, 
Box  669,  Fuquay-Varina,  NC  27526. 

Fax:  (919)552-7564 


There  is  nothing  on  this  earth  more  to  be 
prized  than  true  friendship 

Saint  Tnomas  Aquinas 


ADVERTISING 


_ CIRCULATION _ 

CIRCULATION  SALES  AND 
MARKETING  REPRESENTATIVE 

P.C.F.  Inc.,  a  national  circulation  ser¬ 
vices  company,  seeks  a  Chicago  based 
circulation  sales  and  marketing 
representative  to  oversee  single  copy 
soles  of  The  New  York  Times.  Candi¬ 
dates  must  be  sales  driven,  self- 
motivated  with  excellent  written  and 
verbal  communication  skills,  able  to 
handle  multiple  projects,  meet 
deadlines,  computer  literate  with  solid 
organizational  skills.  Knowledge  of  the 
newspaper  industry  is  a  plus. 

To  excel  in  this  fast  paced  environment, 
the  candidates  should  have  the  ability 
to  create  and  execute  sales  plans  to 
drive  new  business,  develop  college 
sales  programs,  chain  stor^romotions 
and  retail  merchandising.  This  position 
requires  interaction  with  local  newspa¬ 
pers  and  independent  newspaper 
wholesalers.  Regular  overnight  travel  is 
necessary.  Called  degree  preferred. 

Good  starting  salary,  bonus,  company 
car  and  benefits.  Fax  cover  letter  and 
resume  to  (708)  403-8265  or  mail  to: 

Publishers  Circulation  Fulfillment 
1 5255  94th  Avenue,  Suite  500 
Orland  Park,  IL  60462 
Attn:  Don  Lunnermann 


The  two  most  important  things  in  life  are 
good  friends  and  a  strong  bull  pen 

Bob  Lemon 


ADVERTISING 


ADVERTISING  DIRECTOR 
MAJOR  ACCOUNTS 


Community  Newspaper  Company  is  Eastern  Massachusetts' 
fastest-growing  media  company  publishing  over  1 20  newspaper 
products  reaching  over  one  million  readers  weekly.  Our  award¬ 
winning  newspapers  and  Internet  products,  combined  with  a 
commitment  to  people,  technology,  promotion  and  training, 
provide  a  perfect  backdrop  for  success.  You  can  visit  CNC's 
website  at  www.cnc.com 


If  you  are  an  energetic,  creative  motivating  sales  leader,  thrive  in 
an  environment  that  encourages  out  of  the  box  thinking,  and  are 
willing  to  do  whatever  it  takes..  Community  Newspaper  has  the 
opportunity  for  you.  We  are  seeking  a  talented  individual  with 
strong  leadership  skills  who  has  a  proven  track  record  in  coaching, 
leading  and  motivating  a  major  accounts  sales  team.  Your 
responsibilities  will  include:  increasing  sales  revenue,  developing 
business  plans  and  the  operating  budget  to  achieve  them,  and 
strategic  product  development  as  it  relates  to  major  accounts. 

A  minimum  of  10  years'  experience  in  sales  and  marketing 
management  with  demonstrated  success  identifying  and 
developing  major/national  account  growth  strategies.  A 
background  in  multi-media  retail  advertising  and  outstanding 
written  and  verbal  communication  skills  are  required. 


Interested  candidates  should  mail  resumes,  cover  letter  and 
salary  requirements  to: 

Matt  Poland,  SVP  Human  Resources 
Community  Newspaper  Company 
COMMUN ITY  254  Second  Avenue 

NEWSPAPER  Needham,  MA  02494 

COMPANY  mpoland@cnc.com  Fax  (781 )  433-6740 
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HELP  WANTED 


_ CIRCULATION _ 

CIRCULATION  ZONE  MANAGER 

The  Ventura  County  Star  has  an 
immediate  opening  for  a  Circulation 
Zone  Manager,  who  is  highly 
motivated  with  management  experi¬ 
ence  in  home  delivery,  promotions, 
and  collections.  Previous  experience 
with  independent  contractors  is  a  plus. 
Must  be  customer  service  oriented, 
possess  the  ability  to  train,  motivate, 
and  lead  home  delivery  staff.  Excellent 
communication  skills  required. 

We  offer  a  competitive  salary  and 
benefit  package.  Interested  applicants 
are  asked  *0  apply  or  fax  resume  to: 
Ventura  County  Star 
Human  Resources  Department 
5250  Ralston  Street 
Ventura,  CA  93003 

Fax:  (805)  644-5633 
No  phone  calls,  please 
Ventura  County  Star  is  an  EOE 


EDITORIAL 


_ CIRCULATION _ 

CIRCULATION  SYSTEMS 
DATABASE  ADMINISTRATOR 

Copley  Newspapers,  a  leading  Chi¬ 
cago  suburban  newspaper  chain  is 
seeing  a  full-time  Circulation  Systems 
Administrator  to  maintain  the  integrity 
of  our  circulation  database.  The  posi¬ 
tion  will  be  located  in  our  Aurora 
offices  at  the  Beacon  News. 

The  ideal  candidate  will  have  a  back- 
round  in  newspapers  and  a  working 
nowledge  of  the  Circulation  Database 
System;  experience  with  the  Collier 
Jackson  system  preferred.  Candidate 
should  also  be  a  self-starter,  with 
strong  math,  organizational  and 
customer  service  skills. 

We  offer  a  competitive  salary  and 
benefits  package.  For  consideration, 
please  send  resume  and  salary  history 
in  confidence  to: 

Human  Resources  Department 
Copley  Newspapers 
101  S.  River  Street 
Aurora,  IL  60506 
OR  Fax  to  (630)  844-5863 
No  phone  calls,  please 
EOE 


EDITORIAL 


_ CIRCULATION _ 

HOME  DELIVERY  MANAGER 
Pennsylvania  newspaper  in  a  com¬ 
petitive  market  is  looking  for  an  expe¬ 
rienced  Home  Delivery  Manager  with 
strong  service  skills.  Responsibilities 
include  supervising  a  field  staff  of  25 
managers,  maintaining  a  high  stan¬ 
dard  of  service  to  our  customers,  car¬ 
rier  cantracting  and  bonding,  circula¬ 
tion  growth  and  accounts  receivable  con¬ 
trol.  Excellent  salary  and  incentives 
package.  Send  resume  and  salary  his¬ 
tory  to  Box  08888,  Editor  &  Publisher. 

HOME  DEUVERY  MANAGER 
Opportunity  knocks  for  a  dynamic 
individual  to  oversee  the  operational 
side  of  a  40,000  daily  in  the  West 
Sound  area  of  Seattle.  An  ideal  candi¬ 
date  would  be  a  current  #1  or  #2  at  a 
smaller  paper  or  a  star  DM  with  a  pro¬ 
ven  track  record.  If  you  have  an 
absolute  commitment  to  customer  ser¬ 
vice,  are  team-oriented  and  have  a 
strong  sales  background,  we  want  to 
talk  to  you.  The  Sun  offers  a  complete 
benefit  package.  Robert  Simonoff, 
circulation  director,  P.O.  Box  259, 
Bremerton,  WA  98337.  Fax  (360) 
377-9237  or: 

bsimonoff@thesunlink.com 


EDITORIAL 


a  message  for  everyone  who  worked  at 

sidewalk.com 

Congratulations  on  a  good  run. 
Now  come  and  join  the  snail  press. 


Newltmes  publishes  magazine-style  weekly  newspapers  -  covering  local  news 
and  features,  restaurants  and  sports,  film  and  music  -  in  Phoenix,  Denver, 
Miami,  Dallas,  Houston,  San  Francisco,  Los  Angeles,  R.  Lauderdale,  Cleveland 
and  St.  Louis.  Our  stories  inform  and  entertain  readers,  provoke  strong 
reactions  and  win  national  awards. 

We’re  looking  to  hire  writers  and  editors  companywide,  including  managing 
editors  in  Phoenix  and  Houston,  an  associate  editor  in  Ft.  Lauderdale, 
a  music  editor  in  Cleveland,  a  restaurant  critic  in  Houston  and  numerous 
staff  writer  positions. 

Interested  applicants  should  send  a  cover  letter,  resume  and  clips  to: 

Christine  Brennan,  Executive  Managing  Editor,  New  Times,  Inc. 

P.O.  Box  5970,  Denver,  CO  80217 


To  learn  more  about  New  Times,  visit  our  website  at  www.newtimes.com. 


_ CIRCULATION _ 

DIRECTOR  NEEDED  FOR  sharp,  grow¬ 
ing  morning  daily  in  No.  CA.  Paper  is 
solid  product,  with  clean  design,  mak¬ 
ing  it  attractive  to  readers.  Staff  needs 
a  motivator,  leader  and  mentor.  Part  of 
Freedom  Communications  Inc.  Good  pay, 
benefits.  Contact  Assistant  Publisher  M. 
Olaf  Frandsen,  1530  Ellis  Lake  Drive, 
Marysville,  CA  95901 . 

No  phone  ca[ls,^lMse _ 

~  DISTRIBUTION  DIREaOR 

The  Milwaukee  Journal  Sentinel,  a 
285,000  daily  and  460,000  Sunday 
circulation  newspaper  currently  has  a 

great  opportunity  for  a  Distribution 
irector.  This  position  will  manage, 
organize,  direct  and  provide  lead- 
er^ip  to  all  Journal  Sentinel  distribu¬ 
tion,  sales,  transportation  and  night 
circulation  management.  In  addition, 
the  Distribution  Director  will  work  with 
the  Marketing  Director  to  effectively 
implement  all  department  sales  and 
marketing  programs. 

The  qualified  candidate  will  have  a 
minimum  of  5-8  years  of  experience  in 
newspaper  circulation  distribution, 
sales,  marketing  and  operations  as 
well  as  supervision  in  these  areas, 
including  distribution  and  marketing 
plan  development  and  implementation. 

The  Milwaukee  Journal  Sentinel  is  one 
of  seven  subsidiaries  that  make  up 
Journal  Communications  Inc.,  an 
employee-owned  diversified  communi¬ 
cations  company.  We  offer  a  com¬ 
petitive  wage  and  comprehensive 
benefits  package,  including:  stock 
ownership,  health,  dental,  vision, 
401  (k),  pension  and  tuition  reimburse¬ 
ment. 

Milwaukee  Journal  Sentinel 
Attn:  Human  Resources 
333  W.  State  Street 
Milwaukee,  Wl  53203 
Fax:  (414)  224-2897 


SALES  AND  MARKETING  MANAGER 

The  award  winning  Corpus  Christi 
Caller-Times  (E.W.  Scripps  Company), 
7  times  voted  Best  Newspaper  in 
Texas,  has  an  opportunity  for  a 
dynamic  sales  manager  who  can  han¬ 
dle  multiple  tasks  in  a  fast-paced 
environment. 

Person  selected  will  be  a  key  member 
of  the  circulation  management  team 
and  report  directly  to  the  VP/Director 
of  Circulation.  This  person  will  lead  all 
circulation  home  delivery  sales  and 
marketing  activities  including  sub¬ 
scriber  acquisition  and  retention 
efforts.  They  will  also  work  with  our 
single  copy  department  to  increase 
volumes  tnrough  creative  promotions 
and  integratecTmarketing  plans.  If  you 
have  a  proven  track  record  of  devel¬ 
oping  effective  marketing  strategies, 
building  and  retaining  a  results 
oriented  organization  and  have  supe¬ 
rior  communication,  coaching  and 
training  skills,  this  may  be  the  job  for 
you. 

This  position  offers  a  competitive  salary 
with  success-based  bonus,  a  compre¬ 
hensive  benefits  package  and  reloca¬ 
tion  assistance.  Please  send  your 
resume  with  salary  history  and  cover 
letter  to: 

Human  Resources 
Corpus  Christi  Caller-Times 
820  N.  Lower  Broadway 
Corpus  Christi,  TX  78401 
cthr@caller.com 
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HELP  WANTED 


CIRCULATION 


CIRCUIATION 

MANAGEMENT  OPPORTUNITIES 

Scripps  Media  Access,  Inc.,  is  seeking 
experienced  newspaper  circulation 
individuals  to  join  our  progressive  dis¬ 
tribution  team  in  Boulder  County,  Col¬ 
orado  with  a  combined  circulation  of 
55,000. 

ZONE  MANAGER 

Primary  functions  and  duties  are 
supervising  the  home  delivery  service 
and  some  sales  operations  within 
defined  districts  to  achieve  both  the 
circulation  statistical,  revenue  and 
customer  satisfaction  goals  for  the 
zone.  The  ideal  candidate  should  have 
2-5  years  distribution  experience  and 
1  -2  years  newspaper  marketing  expe¬ 
rience.  Strong  interpersonal,  verbal, 
written  and  analytical  skills  are  critical 
and  strong  management  and  lead¬ 
ership  skills  are  highly  desired.  A 
Bachelor's  degree  is  preferred.  A  gen¬ 
eral  knowledge  of  PCs  and  computer 
software  and  hardware  is  required. 

DISTRia  MANAGER 
We  are  seeking  excellent  com¬ 
municators  with  strong  leadership  skills 
and  the  ability  to  manage  multiple 
priorities  to  meet  and  exceM  projected 
customer  service  goals  in  your 
designated  district.  The  ideal  candidate 
will  have  1  -2  years  supervisory  experi¬ 
ence,  preferably  in  newspaper  circula¬ 
tion.  A  valid  drivers  license,  and  a 
reliable,  insured  vehicle  are  essential. 
The  ability  to  lift  50  lbs  and  to  get  in 
and  out  of  a  vehicle  frequently  is 
required. 

Scripps  Media  Access  is  a  part  of  the 
E.W.  Scripps  Company.  We  offer  a  com¬ 
petitive  salary,  excellent  benefits  pro¬ 
grams  and  outstanding  advancement 
opportunities. 

Please  contact  Chuck  Serracino,  train¬ 
ing  &  recruitment  manager  at  (303) 
892-2534  for  more  information  or  fax 
your  resume  to  SMA,  attn:  Chuck, 
(303)  443-6465. 


EDITORIAL 


$45,000-t  for  Managing  Editor  of  6- 
day  daily  in  Alabama.  Apply  in  con¬ 
fidence  to  Paper  People,  Jerry  Turner 
at  jturner@mmind.net  or  (918)  542- 
8861.  Other  positions  available 
include  Ad  Director,  GM  (both  in  Ala¬ 
bama  and  pay  more  than  $60,000); 
Ad  Director  and  ME  in  Minnesota;  ME 
in  Oklahoma.  All  small  dailies. 


AGRICULTURAL  REPORTER:  Daily 
newspaper  in  the  “Salad  Bowl  of  the 
World”  seeks  reporter  experienced  in 
agriculture,  world  trade,  markets  and 
government  policy  to  cover  a  coveted 
beat  in  the  most  important  industry  in 
exciting,  ever-changing  business. 
Apply  to  Julie  Copeland,  city  editor. 
The  Californian,  1 24  W.  Alisal  Street, 
Salinas,  CA  93901 ,  or  E-mail: 

jcope@salinas.gannet.com 


_ EDITORIAL _ 

ASSISTANT  CITY  EDITOR/ 
PROJEa  TEAM  LEADER 

National  and  regional  acclaim  and 
prizes  have  followed  the  Mobile  Regis¬ 
ter's  rise  to  become  one  of  the  most 
aggressive  daily  newspapers  in  the 
Southeast.  Now  is  your  chance  to  join 
the  team.  The  100,000-plus  circulation 
Register  -  a  Newhouse  newspaper  on 
Alabama's  beautiful  Gulf  Coast  -  seeks 
an  experienced,  hard-hitting  journalist 
to  join  its  city  desk.  Responsibilities 
include  story  development,  editing  of 
daily  copy,  overseeing  projects/ 
enterprise  work,  and  staff  manage¬ 
ment/administrative  duties.  Candidates 
must  display  strong  word  editing  skills, 
as  well  as  the  ability  to  lead  in-depth 
projects.  Coordination  of  graphics/ 
photos  and  ability  to  coach  reporters 
essential.  Send  resume,  clips  to  Dewey 
English,  managing  editor.  Box  2488, 
304  Government  Street,  Mobile,  AL 
36652. 


ASSISTANT  EDITOR 

Looking  for  a  chance  to  move  up? 
Prove  yourself  at  a  5,500  daily  North¬ 
east  Colorado  newspaper.  Assistant 
editor  needed  to  paginate  with  QuarkX¬ 
Press,  fill  in  for  editor  and  cover  a 
beat.  Great  potential  with  large  media 
group  for  good  reporter  who  wants  a 
career  as  an  editor  but  needs  experi¬ 
ence  to  move  up  the  ladder.  Send 
resume,  clips,  salary  requirements  to 
Todd  Hepler,  editor,  Journal-Advocate, 
P.O.  Box  1 272,  Sterling,  CO  80751 . 

(970)  522-1 990  Fax  (970)  522-2320 

E-mail:  editor@journal-advc)cate.com 

ASSISTANT  EDITOR  WANTED  for 
10,000  circulation  daily  in  the  heart  of 
Colorado  ski  country.  3-5  years  expe¬ 
rience,  QuarkXPress,  strong  writing 
skills,  etc.  Resume  and  clips  to  Alex 
Miller,  editor.  Summit  Daily  News,  Box 
329,  Frisco,  CO  80443. 


AWARD-WINNING  INTERNATIONAL 
science  and  technology  magazine  is 
expanding  and  needs  experienced 
journalists  for  new  positions. 

SENIOR  EDITORS:  Write  news  and 
feature  articles;  edit  contributed  arti¬ 
cles.  Ideal  candidates  have  full-time 
experience  as  both  reporter  and  metro 
or  copy  editor. 

NEWS  EDITORS:  Write  news  and 
application  articles.  Candidates  should 
have  full-time  writing/reporting  expe¬ 
rience.  All  positions  require  strong 
knowledge  or  AP  style  and  interest  in 
science  and  technology.  Periodic  travel 
is  reguired.  Send  cover  letter,  resume 
and  three  writing  samples  that  explain 
difficult  subjects  to  Carol  Atwater, 
Laurin  Publishing  Co.  Inc.,  Berkshire 
Common,  P.O.  Box  4949,  Pittsfield, 
MA  01 202-4949. 


Send  K(?i'P  Box  Replies  to: 


Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  10011 


NEWS  &  RECORD  ^ 

COME  GROW  WITH  US  I 


The  News  &  Record,  a  1 00,000  daily  in  Greensboro,  North  Carolina, 
is  expanding  its  news  coverage  and  we're  adding  to  our  talented 
news  and  sales  staff.  We  invite  you  to  learn  more  about  one  of  the 
South's  best  newspapers  and  the  leading  multimedia 
communications  company  in  central  North  Carolina.  We've  built  a 
reputation  on  customer  service  and  staff  development.  Now  we're 
getting  bigger  and  better. 

We're  making  room  on  our  team  for: 

•NEWS  REPORTERS:  Cover  government,  public  safety, 
criminal  justice,  education,  sports.  Require  at  least  two  years'  daily 
newspaper  experience  and  solid  portfolio  of  deadline  news  clips 
reflecting  depth,  breadth  and  enterprise. 

•PRINT  AND  ONLINE  ADVERTISING  REPRESENTATIVES: 

Aggressively  prospect  and  sell  advertisers  into  print  and  online  pro¬ 
ducts.  Deliver  multimedia  presentations  driven  by  customer  needs. 
Requires  sales  experience,  excellent  communication/presentation 
skills,  solid  online/computer  skills  and  demonstrated  success 
meeting  revenue  goals. 

•COPY  EDITORS:  Word  editing,  headline  writing,  and  page 
layout.  Requires  at  least  two  years'  daily  newspaper  experience 
and  demonstrated  copy  editing  and  layout/design  skills. 

•ONLINE  CONTENT  PRODUCER:  Support  news  content  and 
develop  features  for  our  online  site  and  related  sites.  Requires 
HTML  fluent,  PC  and  Mac  literate.  World  Wide  Web  intimate. 

•ARTISTS:  Work  with  reporters  and  editors  to  provide  a  visual 
interpretation  of  news  stories.  Must  know  Mac-based  systems  and 
Adobe  Illustrator  and  Freehand. 

•ECONOMIC  DEVELOPMENT  WRITER:  Coverage  issues 
include  corporate  community  leadership,  growth  and  development, 
public-private  relationships.  Requires  a  self-starting,  resourceful 
journalist  with  a  minimum  of  5  years'  daily  newspaper  experience 
covering  business  or  city  government. 

•ASSISTANT  CITY  EDITORS:  Drive  intensively  local  news 
coverage,  help  set  news  direction,  coach  and  develop  news  staff. 
Requires  minimum  six  years'  daily  news  reporting  and  editing 
experience  and  demonstrated  leadership  skills. 

•PHOTOJOURNALISTS:  Provide  a  visual  report  of  daily 
events.  News/feature  packages.  Requires  minimum  3  years' 
experience  in  newspapers.  Knowledge  of  digital  photography 
preferred. 

•COPY  DESK  CHIEFS:  Supervise  copy  editors,  assist  News 
Editor,  help  set  editing  and  design  direction.  Requires  minimum  5 
years'  experience  in  newspapers. 

•GENERAL  ASSIGNMENT  FEATURE  WRITER:  Cover  a 
range  of  lifestyle,  arts,  entertainment  issues  and  in-depth 
enterprise.  Requires  minimum  of  5  years'  experience.  Prefer  hard 
news  background. 

We  seek  goal-oriented  people  who  are  nimble  in  a  fast-paced 
environment  and  who  can  contribute  to  a  team-based  company 
culture  with  1 09  years  of  tradition  behind  it.  The  News  &  Record,  a 
division  of  Landmark  Communications,  offers  a  competitive 
salary/benefits  package,  an  excellent  staff-development  program 
and  an  energizing  work  environment  that  fosters  professional 
growth  and  achievement. 

To  apply,  send  a  cover  letter,  resume,  salary  history  and  appropriate 
work  samples  to: 

Ed  Williams,  Recruitment  Coordinator 

News  &  Record 

200  E.  Market  Street,  Greensboro,  NC  27420 
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HELP  WANTED 


_ EDITORIAL _ 

BUSINESS  JOURNAUST 
Highly  regarded  and  fast-growing 
energy  industry  publishing  company 
looking  for  full-time  business  news 
reporter  for  its  Houston  office.  We  ore 
investigative,  intelligent  and  analytical 
and  our  newsletters  ore  read 
worldwide.  Ideal  candidate  would 
have  at  least  two  years'  journalism 
experience  and  strong  reporting  and 
writing  skills.  Plenty  of  opportunities  for 
advancement.  Excellent  salary  and 
benefits.  Learn  more  at 

www.petroleumargus.com 
Send  resume  and  cover  letter  to 

pai|obs@petroleumargus.com  or 
by  fax  to  (71 3)  622-2991 


AWARD  WINNING  daily  in  Ohio's 
fastest  growing  county  seeks  an  expe¬ 
rienced  newsroom  professional  who 
can  handle  both  desks  and  reporting 
assignments.  Ideal  candidate  will 
possess  strong  news  judgment  and 
skills  in  writing,  editing,  designing  and 
use  of  QuarkXPress.  Experience  with 
Freehand  would  be  a  plus.  Send 
resume  and  samples  of  work  to  Larry 
Gibbs,  ME,  The  Delaware  Gazette, 
P.O.  Box  1 00,  Delaware,  OH  4301 5. 


7b  accept  whatever  comes,  regardless  of 
the  consequence,  is  to  be  unafraid 

John  Cage 


EDITORIAL 


_ EDITORIAL _ 

BUSINESS  REPORTER 
The  Orange  County  Business  Journal 
wants  to  upgrade  an  already  outstand¬ 
ing  staff  by  adding  an  exceptional  busi¬ 
ness  journalist.  Reporters  with  a  desire 
to  truly  shine  are  urged  to  inquire  - 
pay  is  commensurate  with  the  position. 

What  can  the  Orange  County  Business 
Journal  offer  you? 

•A  desirable  place  to  live  -  the 
southern  California  coast. 

•Great  stories  in  one  of  the  world's  hot¬ 
test  economies,  the  “Tech  Coast.” 
Orange  County  is  a  multi-cultural  com¬ 
munity  filled  with  high-growth  com¬ 
panies,  creative  individuals  and  risk¬ 
taking  entrepreneurs. 

•High  pay. 

•Excellent  career  develapment.  OCBJ 
staffers  have  gone  on  to  Forbes,  Bloom¬ 
berg,  Reuters,  Bridge,  Investor's  Busi¬ 
ness  Daily,  the  Las  Angeles  Times,  The 
Orange  County  Register,  the  Min¬ 
neapolis  Star  Tribune  and  many 
editorships. 

CONTACT  Editor  Rick  Reiff  at  the 
OCBJ,  2600  Michelsan  Drive,  Suite 
170,  Irvine,  CA  92612.  Phone  (949) 
833-8373.  Fax  (949)  833-8751 . 
reiff@ocbj.com  www.ocbj.com 


BUSINESS  REPORTER  NEEDED  by 
Thoroughbred  industry's  leading 
weekly  magazine  based  in  Lexington, 
KY.  Send  resume  to  The  Blood-Horse, 
P.O.  Box  4038,  Lexington,  KY  40544- 
4038.  rpaulick@bloodnorse.com 


I  The  courage  we  desire  and  prize  is  not 
I  the  courage  to  die  decently,  but  to  live 
■  manfully 

Thomas  Carlyle 


EDITORIAL 


THE  NEWS  &  OBSERVER,  A McClatchy  newspaper  (circ.  1 59,000  daily, 
207,000  Sunday)  based  in  Raleigh-Durham-Chapel  Hill,  North  Carolina, 
has  2  openings  on  its  business  desk  for  experienced  journalists  who  want 
to  join  a  growing  staff  in  the  dynamic  Research  Triangle. 

TECHNOLOGY  REPORTER 

This  reporter  is  part  of  a  three-person  team  that  covers  the  companies 
and  the  culture  of  one  of  the  nation's  fastest-growing  high-tech  regions. 
Research  Triangle  Park,  with  more  than  100  companies  and  research 
institutions,  is  at  the  heart  of  software,  networking  and  e-commerce 
companies.  IBM,  SAS,  Cisco,  Nortel,  Lucent  and  Red  Hat  are  just  some  of 
the  global  leaders  that  make  covering  business  in  this  area  challenging 
and  exciting.  We  are  looking  for  an  individual  who  has  a  proven  record  of 
being  able  to  break  news  and  demonstrated  writing  ability.  A  fascination 
and  familiarity  with  technology  is  essential. 

COMMERCIAL  REAL  ESTATE  REPORTER 
This  reporter  covers  one  of  the  hottest  commercial  real  estate  markets 
in  the  country.  Our  changing  economy  and  lifestyles  are  fundamen¬ 
tally  altering  the  way  offices,  apartments  and  shopping  districts  are 
being  shaped  and  marketed.  This  beat  goes  beyond  the  deals  to 
chronicle  how  these  economic  and  demographic  trends  are  being 
reflected  in  the  urban  landscape.  Commercial  real  estate  is  an 
excellent  opportunity  for  a  metro  reporter  with  experience  covering 
growth  and  development  to  gain  a  business  journalist's  understanding 
of  markets  and  companies. 

Successful  candidates  will  have  daily  deadline  experience.  Business 
journalism  experience  preferred  but  not  required.  Please  send  cover  letter, 
r6sum6,  three  references  and  work  samples  to: 

Melanie  Sill,  Managing  Editor 
The  News  &  Observer 
215  S.  McDowell  Street,  Raleigh,  NC  27602 


_ EDITORIAL _ 

BUSINESS  WIRE  EDITOR:  Golfweek, 
the  national  leader  for  news  of  com¬ 
petitive  golf  and  the  golf  Industry,  is 
expanding  its  business  section.  We 
need  an  energetic  editor  to  scrutinize 
press  releases  for  the  hidden  stories, 
surf  the  Web  for  leads,  help  fill  holes  in 
stories  on  deadline  -  and  coordinate 
the  packaging  of  all  this  information 
among  a  weekly  consumer  newspaper, 
a  biweekly  trade  publication  and  daily 
reports  on  our  Web  site.  Fast-paced 
position  requires  three  years  of  copy 
editing  experience  on  a  daily  newspa¬ 
per  business  desk  or  trade  publication. 
Must  relocate  to  Orlando.  Understand¬ 
ing  of  Golf  and  knowledge  of  QuarkX¬ 
Press  Page  layout  preferred.  Com¬ 
petitive  salary  and  benefits.  EOE.  Send 
resume  to  Dale  Gardner,  deputy 
editor/Business,  Golfweek,  7657  Com¬ 
merce  Center  Drive,  Orlando,  FL 
328 1 9  or: 

E-mail  dgardner@golfweek.com 


BUSINESS/GOVERNMENT  REPORTER 
Weekly  newspaper  in  beautiful  Savan¬ 
nah,  GA  is  seeking  an  experienced, 
ambitious  reporter  to  analyze  and 
write  about  topics  of  critical  public 
interest.  Must  be  able  to  see  the  big 
picture  and  thoroughly  cover  the  sub¬ 
ject.  Ideal  candidate  will  have  at  least 
three  years  experience  in  journalism 
and  strong  reporting  and  writing  skills. 
Salary  commensurate  with  experience. 
Excellent  benefits  package.  Send 
resume  and  clips  to  Rick  Green,  Con¬ 
nect  Savannah,  1 800  E.  Victory  Drive, 
Savannah,  GA  3 1 404. 


CHIEF  PAGINATOR/COPY  EDITOR 
Lead  editorial  production  for  suburban 
Atlanta  4-day-per-week.  Hands-on 
position  requires  supervisory,  organi¬ 
zational  skills.  Could  be  managing 
editor  position  for  right  person.  Coll 
Norman  Baggs,  Forsyth  County  News, 
(770)  887-31 26  or: 

editor@forsythnews.com 


CITY/COUNTY  Government  Reporter 
wanted.  The  Citizen,  16,000  circula¬ 
tion  daily  newspaper  in  Finger  Lakes 
Region  of  New  York  state  is  looking  for 
a  reporter  who  can  dig  up  the  facts 
and  turn  them  into  stories  our  readers 
will  care  about.  Send  resume  and  clips 
to  Thomas  W.  Seeley,  city  editor,  25 
Dill  Street,  Auburn,  NY  1 3021 . 


COPY  DESK  CHIEF 

Peninsula  Daily  News  on  Washington's 
beautiful  Olympic  Peninsula  seeks 
experienced,  take-charge  wordsmith 
and  pagination  wiz.  16,000  AM,  6- 
day  editorially  oriented  newspaper  in 
garden  spot.  Half  the  rain  of  Seattle; 
national  park  and  Canada  ferry  at 
doorstep.  Three  years  newspaper 
experience,  degree.  Starting  salary  in 
$30,000s.  Letter,  resume,  nonreturna- 
ble  samples  to  Rex  Wilson,  executive 
editor.  Peninsula  Daily  News,  P.O.  Box 
1 330,  Port  Angeles,  WA  98362. 

Fax  (360)  41 7-3521  or  E-mail 
rex.wilson@peninsuladailynews.com 


_ EDITORIAL _ 

COPY  EDITOR/PAGINATOR 
The  Kokomo  Tribune,  a  25,000  circula¬ 
tion  morning  newspaper,  is  seeking  a 
creative  news  designer  with  good  copy 
editing  skills.  Job  duties  include 
designing  accessible,  exciting  and 
accurate  news  and  features  pages, 
including  some  section  fronts.  Send 
resumes  to  Dan  McCaleb  at  the 
Kokomo  Tribune,  P.O.  Box  9014, 
Kokomo,  IN  46904. 


COPY  EDITOR/PRODUCTION  liaison: 
The  Fulton  County  Daily  Report, 
Georgia's  award-winning  legal  news¬ 
paper  where  content,  accuracy  and 
fairness  come  first,  seeks  a 
sophisticated  professional  to  help  our 
production  system  evolve.  This  editor 
will  write  headlines  and  cutlines;  pro¬ 
vide  a  critical  final  eye  to  each  story; 
and  work  with  our  art  department  to 
ensure  the  timely  production  each  eve¬ 
ning.  No  weekends,  no  holidays. 
QuarkXPress  experience  and  a  col¬ 
laborative  attitude  are  key.  Send  cov¬ 
er  letter  that  includes  your  knowledge  of 
legal  systems,  six  samples  of  your  work 
and  references  to  John  C.  Drucken¬ 
miller,  managing  editor.  Daily  Report, 
190  Pryor  Street  SW,  Atlanta,  GA 
30303.  Fax  (404)  525-1738.  E-mails 
encouraged: 

jdruckenmiller@amlaw.com 


COPY  EDITORS  SOUGHT  by  Asahi 
Evening  News,  English-language  arm 
of  Tokyo-based  Asahi  Shimbun,  the 
world's  second-largest  newspaper. 
Strong  rewriting  skills  required  for 
locally  written  copy.  Pagination  expe¬ 
rience  a  plus,  in  addition  to  knowledge 
of  Japan.  A  minimum  5  years'  experi¬ 
ence.  Relocation  and  housing  expenses 
will  not  be  paid.  Salary  based  on 
experience.  3-month  probation  period. 
Cover  letter  and  resume  to  Manabu 
Hara,  AEN  managing  editor,  3-2 
Tsukiji  5  chome,  Chuo-Ku,  Tokyo  104- 
8011.  After  screening,  candidates  will 
be  tested  by  E-mail,  No  telephone  or 
fax  inquiries. 


COPYEDITORS 

The  Anchorage  Daily  News,  a 
McClatchy  newspaper,  is  looking  for 
copy  editors  to  join  its  lifestyles  desk 
and  news  desk.  If  you  are  one  of  the 
best  at  what  you  do,  please  send  your 
best  work  samples,  resume  and  a  list  of 
references  to  the  Anchorage  Daily 
News,  Attn:  HR,  P.O.  Box  149001, 
Anchorage,  AK  99514-9(X)1 .  A  mini¬ 
mum  of  three  years  experience  is 
required  and  QuarkXPress  knowledge 
preferred. 


COPYEDITORS 

The  Tribune  Chronicle,  a  40,000 
circulation  daily  in  an  extremely  com¬ 
petitive  northeast  Ohio  market,  has 
positions  open  on  its  copy  and  pagina¬ 
tion  desk.  Applicants  should  have 
strong  editing  and  design  skills,  be 
team  oriented  and  thrive  on  deadline 
and  competition.  Send  resume  to  Guy 
C.  Coviello,  assistant  news  editor,  240 
Franklin  Street  SE,  Warren,  OH 
44482. 
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HELP  WANTED 


_ EDITORIAL _ 

COPYEDITOR 

Small  central  Florida  daily  has 
immediate  opening  for  news  copy 
editor.  Experience  preferred.  Call  Tom 
Dardenne,  executive  editor,  (941 )  294- 
7731 .  EOE 


COPYEDITOR 

Small  daily  newspaper  in  northeastern 
Maryland  has  opening  for  a  copy 
editor  who  not  only  enjoys  editing  local 
news  and  wire,  but  also  has  some 
design  skills  and  is  good  with  writing 
snappy  headlines.  QuarkXPress  helpful 
but  not  essential.  Schedule  is  Sunday 
thru  Thursday,  night  shift  for  5-day 
AM.  Send  resume  to  Terence  Ped- 
dicord,  editor,  Cecil  Whig,  601  Bridge 
Street,  Elkton,  MD  21921. 

No  phone  calls,  please 


COPYEDITOR 

Suburban  Philadelphia  35,000  AM 
seeks  accurate,  design-oriented  copy 
editor  with  pagination  experience.  We 
have  received  national  recognition  for 
local  news  and  sports  coverage  and 
are  part  of  a  growing  group.  Send  let¬ 
ter,  resume,  samples  to  Raymond  J. 
Lamont,  managing  editor.  Daily  Local 
News,  250  N.  Bradford  Avenue,  West 
Chester,  PA  1 9382. 


COPYEDITOR 

The  Daily  Times,  a  growing  and 
energetic  paper  serving  states  in  the 
Four  Corners  region,  seeks  a  copy 
editor  with  layout  skills. 

Our  attraction  is  that  we  offer  one  of 
the  most  fascinating  spots  in  the  coun¬ 
try  with  the  Rocky  Mountains,  desert 
monuments,  Navajo  Nation,  whitewater, 
fishing,  biking  and  the  fun  town  of 
Durango,  CO,  all  within  an  hour's  drive. 
Yours  is  the  skill  to  edit  and  design, 
including  help  on  our  20K  Sunday  edi¬ 
tion.  Send  clips  and  resume  to  Troy 
Turner,  editor.  The  Daily  Times,  P.O. 
Box  450,  Farmington,  NM  87499. 


COPYEDITOR 

The  Environmental  News  Network,  the 
No.  1  environment  daily  news  service 
on  the  Internet  www.enn.com  has  an 
immediate  apening  for  a  wordsmith  to 
join  its  editorial  staff.  This  hybrid  editor 
must  be  able  to  copy  edit  to  several  dif¬ 
ferent  sets  of  editorial  styles,  make 
jargon-ridden  prose  sing  like  a  James 
Taylor  ballad,  write  enticing  headlines 
and  have  a  working  knowledge  of 
HTML.  Each  day  will  include  wark  on 
breaking  news  stories  and  features 
stories.  Please,  only  apply  if  you  have 
at  least  five  years  of  deadline  daily 
news  editing  experience.  Send  resumes 
and  samples  to  ENN  Human 
Resaurces,  P.O.  Box  1 996,  Sun  Valley, 
ID  83353,  jobs@enn.com 


_ EDITORIAL _ 

COPY  EDITOR 

We're  looking  for  a  literate,  versatile, 
detail-oriented  self-starter  who  knows 
how  to  make  copy  better.  If  you  have 
some  copy  editing  experience  and 
want  to  join  a  hard-working  team  work¬ 
ing  morning  and  daytime  hours,  con¬ 
tact  Rick  Rimelspach,  copy  desk  chief. 
The  News-Sentinel,  600  W.  Main 
Street,  Fort  Wayne,  IN  46802,  or 
E-mail:  rrimelspach@news-sentinel.com 
An  Equal  Opportunity  Employer 

EDITOR  -  The  award-winning  Los 
Angeles  Business  Journal  seeks  high- 
energy  reporter  looking  to  break  news. 
Applicants  should  have  1-3  years  of 
experience,  business  journalism  and/ 
or  daily  newspapers  a  plus.  Please 
send  resume/clips  to  Mark  Lacter, 
editor,  Los  Angeles  Business  Journal, 
5700  Wilshire  Blvd.,  #170,  Los 
Angeles,  CA  90036. 

EDITOR  WANTED  for  rapidly  growing 
suburban  newspaper  chain.  Full  or 
part-time,  competitive  wages  and 
benefits,  flexible  work  schedule.  Must 
have  experience  in  community  journal¬ 
ism,  editing,  reporting  and  photog¬ 
raphy.  Send  resume  to  White  Pub¬ 
lishing,  106  South  Street,  West 
Hartford,  a  061 10. 


EDITORIAL  UAISON 

CNSNews.com  one  of  the  fastest  grow¬ 
ing  original  news  sites  on  the  Internet, 
is  lookina  for  an  Editorial  Liaison  to 
work  with  think  tanks,  policy  groups 
and  news  media.  Demands  oroad 
knowledge  of  national  policy,  solid 
background  in  promotions,  keen  eye 
for  news.  Pay  commensurate;  health, 
dental,  retirement  and  more.  Join  a 
solid,  growing  news  group  by 
E-mailing  resume  to: 

dcooke@cnsnews.org  EOE 


EDITORIAL  PAGE  EDITOR 

The  Portland  Press  Herald/Maine  Sun¬ 
day  Telegram,  Maine's  largest  news¬ 
paper,  is  seeking  an  editorial  page 
editor  to  lead  the  editorial  board  and 
to  guide  and  articulate  the  newspa¬ 
per's  viewpoints.  The  editor  writes 
editorials  and  a  weekly  column,  con¬ 
ducts  daily  editorial  meetings,  meets 
with  the  community  and  manages  a 
staff  of  three.  This  is  a  high-visibility 
job  that  requires  at  least  five  years' 
experience  in  editorial  or  commentary 
writing  or  related  newspaper  experi¬ 
ence.  Qualified  candidates  should 
send  a  resume  and  writing  samples  to 
Jeannine  A.  Guttman,  editor,  390  Con¬ 
gress  Street,  Portland,  ME  04101 . 


Classifieds 

SUBSCRIBE 
TO  E^P 

,.TODAY 


_ EDITORIAL _ 

EDITORIAL  WRITER 

The  UNION  LEADER,  one  of  the 
nation's  most  outspoken  conservative 
editorial  voices,  seeks  a  strong  writer 
to  direct  its  editorial  page.  Persuasive 
writing,  solid  knowledge  of  American 
histary,  politics,  and  culture,  and  a 
good  sense  of  humor  are  musts.  Duties 
include  daily  editorials,  staff 
supervision,  and  advocacy  of  the 
newspaper's  positions  on  TV,  radio 
and  in  public  forums.  Send  resume  and 
clips  to: 

Human  Resources 
The  Union  Leader  Corporation 
P.O.  Box  9555 

Manchester,  NH  03 1 08-9555 
FAX:  (603)668-8920 

NO  PHONE  CALLS,  PLEASE 
EOE 


EXCEPTIONAL  COPY  EDITOR 
Opening  on  news  desk  of  one  of  Cali¬ 
fornia's  better  community  dailies. 
Good  editing,  headline  writing  and 
design  skills  are  a  must;  pagination 
experience  and  familiarity  with  QuarkX¬ 
Press  are  big  pluses.  We're  fully 
paginated.  Shift  includes  nights  and 
weekends.  Will  cansider  talented 
reporters  wanting  to  learn  copy  edit¬ 
ing.  Send  letter,  tear  sheets  and 
references  to  Maureen  Fissolo,  news 
editor.  Daily  Republic,  Box  47, 
Fairfield,  CA  94533. 


EDITORIAL 


_ EDITORIAL _ 

EXPANDING  DAILY  and  weekly  news¬ 
paper  operation  accepting  applications 
from  experienced  personnel,  including 
reporters.  Send  resume,  references  and 
salary  expectations  to  Managing 
Editor,  Casa  Grande  Valley  Newspa¬ 
pers  Inc.,  Box  15002,  Casa  Grande, 
AZ  85230-5002. 


EXPANDING  DC  AREA  daily  paper 
group  seeks  editors,  writers  all  sec- 
tians.  All  experience  levels.  Join  us  in 
an  exciting  period  of  expansion.  Send 
cover,  resume,  clips  to  Jim  Farrell, 
9410  Annapolis  Road,  Lanham,  MD 
20706.  E-mail:  jfarrell@jrnl.com  or 
Fax  to  (301)  731 -8363. 

No  calls.  EEO  Employer 


FEATURES  DESIGNER 
We  anticipate  an  opening  for  the  posi¬ 
tion  of  lead  features  designer.  In  addi¬ 
tion  to  a  flair  for  contemporary  feature 
design,  we  also  require  an  understan¬ 
ding  of  news  and  AP  style.  Some  daily 
experience  will  be  required.  Job  con¬ 
centrates  on  designing/editing  primary 
features  fronts,  but  may  also  include 
designing/editing  one  A1  each  week. 
We  are  a  seven-day  70,000  daily 
located  in  a  progressive  Midwest  city. 
Excellent  pay  and  benefits.  Send 
resume,  brief  cover  letter  and  at  least  3 
samples  of  recent  page  design  work  to 
E)ox  08905,  Editor  &  Publisher. 


EDITORIAL 


New  Times  is  XTT  T  T  "K  T 

lookingfora  rlU  U  O  1  ON 

dynamic  arts 
and  features 

editor  to  manage  its  124-page  Houston 
Press,  a  news  and  entertainment  weekly 
(110,000  circulation).  The  managing  editor 
works  directly  with  writers  to  help  shape 
local  arts  coverage  and  to  edit  magazine- 
length  feature  stories.  The  managing  editor 
also  supervises  the  day-to-day  operations 
of  the  editorial  department.  Fine  writing 
and  editing  skills  are  a  must;  the  interview 
process  includes  a  test. 

New  Times  offers  competitive  salaries  and 
benefits.  Interested  candidates  should 
send  cover  letter,  resume  and  clips  to; 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

RO.  Box  5970 
Denver,  CO  80217 

To  learn  more  about  New  Times,  visit  our  website  at  www.newtjmes.com. 
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HELP  WANTED 


_ EDITORIAL _ 

FOOTBALL  BEAT  WRITER 
Aggressive  Soufheasf  PM  daily  has  an 
opening  far  a  football-basketball  beat 
reporter.  We  value  work  ethic  and 
enthusiasm  and  are  consistent  APSE 
award  winners.  Can  you  help  us  excel? 
Send  resume,  clips  to  Chet  Fussman, 
Birmingham  Post-Herald,  P.O.  Bax 
2553,  Birmingham,  AL  35202. 

GENERAL  ASSIGNMENT  REPORTER 
for  The  Victoria  Advocate,  a  40,000- 
circulation  daily  on  the  Texas  Gulf 
Coast  at  our  Bay  City  office.  The 
Advocate  is  a  thriving,  family-owned 
regional  paper  that  prides  itself  an 
local  news.  We're  willing  ta  train  a 
recent  college  graduate  who 
demonstrates  an  outstanding  aptitude. 
Far  more  information  call  Mike  Hayes, 
(409)  244-1330.  Fax  resume  to  (409) 
244-1708  or  E-mail  to 
dovepro@wcnet.net  To  learn  a  little  about 
our  paper  and  our  community,  visit  our 
Web  site  at: 

www.victoriaadvacate.cam 

GLOBAL  NEWS  AGENCY  seeks 
dynamic  cub  reporter/ researcher  for 
DC  bureau.  News  gathering  duties 
include  attending  congressional  hear¬ 
ings  and  government  press  briefings 
for  correspondents.  Overtime  flexibility 
essential,  knowledge  of  US/Asia  rela¬ 
tions  a  plus.  Fax  or  E-mail  (MS  Ward 
or  pdf)  clips,  resume  and  letter  and 
salary  requirements  to  (202)  393- 
2342  or  wtn@kyododc.com 
No  calls,  please 


_ EDITORIAL _ 

GOVERNMENT  REPORTER 
I  The  Porterville  Recorder,  an  1 1 ,500 
circulation,  6-day  PM  paper  in  Cali¬ 
fornia's  San  Joaquin  Valley  has  an 
opening  for  a  government/general 
assignment  reporter.  We  want  stories 
on  issues  important  ta  readers'  lives 
from  a  reporter  who  con  explain  cam- 
plicated  issues  simply  and  cancisely. 
Ability  to  speak  and  write  in  English 
and  Spanish  preferred.  Schedule 
includes  weekends,  some  evenings. 
Send  resume  and  clips  to  City  Editor  S. 
Mallory,  115  E.  Oak  Avenue, 
Porterville,  CA  93257. 

HARRIS  PUBLISHING  SYSTEMS  COR¬ 
PORATION  is  seeking  high  energy, 
talented  professionals  to  develop  next 
level  user's  manuals  for  the  publishing 
industry.  The  successful  candidate  will 
interact  regularly  with  design  engineers 
and  product  managers  to  develop 
these  manuals.  This  position  requires  a 
background  in  copy  editing  and/or 
writing  and  a  Bachelar's  degree  in  an 
appropriate  discipline.  Experience 
utilizing  QuarkXPress,  Newsmaker 
editarial,  or  similar  prepress  software 
I  is  a  plus.  Individuals  with  interest 
I  encouraged  to  apply  to: 
j  Human  Resources 

Harris  Publishing  Systems  Carporation 
I  P.O.  Box  8700,  Building  1 
I  MailstopRl/6610 

j  Melbourne,  FL  32902 

I  E-mail  a  scannable  resume  to 

jlightha@harris.com  or 
Faxitto(407)242-5151 


EDITORIAL 


Cleveland 

two  more 

experienced  writers  to  the  staff  of  its 
newest  weekly,  Cleveland  Scene.  The 
paper  publishes  hard-hitting,  magazine- 
style  news  stories  as  well  as  provocative 
music  and  arts  coverage.  This  work  goes 
beyond  mere  fact-finding-we  want  writers 
who  can  craft  compelling  narratives, 
analyze  complex  subjects  and  put  the 
city’s  news  in  perspective. 

2^ 

1 

New  Times  offers  competitive  salaries 
and  benefits.  Interested  candidates 

S' 

should  send  cover  letter,  resume  and 
clips  to: 

Christine  Brennan 

Executive  Managing  Editor 

New  Times,  Inc. 

RO.  Box  5970 

Denver,  CO  80217 

To  learn  more  about  New  Times,  visit  our  website  at  www.newtimes.com. 

_ EDITORIAL _ 

IOWA  EDUCATION  WRITER 
This  is  not  the  school  board  beat. 
Cover  the  hottest  education  trends  for  a 
statewide  audience.  The  Des  Moines 
Register  seeks  a  talented  reporter  and 
writer  ta  fill  this  statewide  educatian 
writing  past,  covering  issues  at  all 
levels  -  fram  early  learning  through 
graduate  study.  It's  a  watchdog  role 
for  a  sophisticated,  big-picture 
reporter.  Reporters  with  at  least  five 
years'  experience  preferred,  but  we'll 
consider  any  talented  qualified  appli¬ 
cant.  Send  a  cover  letter,  work  samples 
and  resume  to  The  Des  Moines  Regis¬ 
ter,  Human  Resources,  715  Locust 
Street,  Des  Moines,  lA  50309.  The 
Register  is  an  equal  oppartunity 
employer. 


KEY  JOBS  -  Feisty  tabloid  voice  in  2- 
paper  capital  market  seeks: 

EDITORIAL  PAGE  EDITOR 
Insightful  writer  to  cut  through  the 
politics,  take  a  stand;  crisp,  clear,  blue- 
collar  style. 

NIGHT  CITY  EDITOR 
Main  gatekeeper  for  local  content  must 
be  both  wordsmith,  skilled  assignment 
editor. 

Resume,  samples  current  salary  ta 
Norm  Bell,  editor.  The  Trentonian,  600 
Perry  Street,  Trenton,  NJ  08602. 


AAACON  TELEGRAPH  ACCEPTS 
applications  for  news,  business 
reporters.  Prefer  2-5  years  daily  expe¬ 
rience.  We  are  a  newsy  Knight  Ridder 
daily,  75,000  daily/ 100,000  Sunday, 
in  Middle  GA,  near  Atlanta.  Also  seek¬ 
ing  assistant  metra  editor  to  lead 
young  staff.  Resume,  clips  ta  James 
Palmer,  metro  editor,  P.O.  Box  4167, 
Macon,  GA  3 1 208. 

MANAGING  EDITOR  -  The  Enterprise 
Mountaineer,  a  Western  North  Caro¬ 
lina  tri-weekly  newspaper  is  looking  for 
an  experienced  leader  for  its  award 
winning  10-person  news  staff.  Position 
requires  strong  writing,  editing  and  com¬ 
munity  oriented  leadership  skills.  Pho¬ 
tography,  layout/design  skills  a  plus, 
j  Excellent  wark  enviranment  with  good 
I  salary  and  benefit  package.  Send 
resume  and  references  to  Editor  Posi¬ 
tion,  The  Enterprise  Mountaineer,  P.O. 
Box  1 29,  Waynesville,  NC  28786. 

MANAGING  EDITOR 

Take  over  the  newsroom's  top  spot  at 
the  Idaho  State  Journal,  SE  Idaho's 
20,000  daily.  We're  grawing  after  7- 
day,  AM  conversion  in  May.  Seeking 
experienced  journalist  to  bring  strong 
leadership  skills,  innovatian  and 
marketing  savvy.  Enjoy  the  outdoors 
lifestyle,  2  1/2  hours  from  Jackson, 
WY,  Sun  Valley,  ID  and  Salt  Lake  Citv, 
UT,  and  a  community  based  on  family 
values.  Please  send  resume,  wark  sam¬ 
ples  and  salary  requirements  to  Pub¬ 
lisher,  Idaho  State  Journal,  P.O.  Box 
431,  Pocatello,  ID  83204-1510  or 
send  E-mail  to  spressly@journalnet.com 

A  Pioneer  Newspaper 


_ EDITORIAL _ 

MANAGING  EDITOR  TO  write,  edit, 
and  teach  in  talented  newsroom  at  com¬ 
munity  daily  in  Liberal,  Kansas.  Prefer 
experienced  community  editor,  but 
open  to  someone  in  #2  slot  in 
newsroom  looking  to  move  up.  Good 
pay,  benefits  and  career  growth.  Fax 
resume  to  Barney  White,  publisher,  at: 

(316)  624-0735  or 
E-mail  white@swdtimes.com 


MANAGING  EDITOR 
Philadelphia's  award-winning  1 1 1 ,000 
circulation  news  and  entertainment 
weekly  seeks  talented  journalist  who 
combines  top  writing  and  editing  skills 
with  managerial  experienceand  financial 
knowhow.  Must  be  able  to  work  as  a 
member  of  an  editorial  team  and 
maintain  a  good  sense  of  humor  while 
cracking  the  deadline  whip.  Competitive 
salary  with  good  benefits  package  and 
401  (k).  Send  cover  letter,  resume,  clips  to 
David  Warner,  editor,  Philadelphia 
City  Paper,  1 23  Chestnut  Street,  Phila¬ 
delphia,  PA  1 9106. 

Fax  (21 5)  875-1805 
davwar@citypaper.net 

MEDICAL  WRITER 

The  Virginian-Pilot,  an  award-winning 
daily  newspaper  serving  coastal  Vir¬ 
ginia,  is  looking  for  an  energetic, 
enterprising  reporter  to  join  a  two- 
person  team  covering  health  care.  The 
beat  includes  a  medical  school,  hospi¬ 
tals,  managed-care  issues  and 
advances  in  treatment.  It  demands 
curiosity,  initiative  and  a  strong  track 
record  of  accuracy.  We  want  a  lively 
writer  who  can  make  complex  subjects 
clear  and  bring  the  human  drama  of 
medical  care  to  life.  Applicants  must 
have  five  years  of  daily  reporting 
experience,  at  least  some  of  it  covering 
health  care.  Send  resume  and  work 
samples  to  Bill  Henry,  regional  issues 
editor.  The  Virginian-Pilot,  150  W. 
Brombleton  Avenue,  Norfolk,  VA 
23510. _ 

METRO  REPORTER 

Aggressive  Southeast  PM  daily  needs  a 
metro  reporter  who  enjoys  political 
stories  and  can  explain  how  gov¬ 
ernment  actions  affect  average  people. 
Send  resume,  cover  letter,  clips  to 
Tabitha  Sparkes,  Birmingham  Post- 
Herald,  P.O.  Box  2553,  Birmingham, 
AL  35202. 

MOVING  to  San  Francisco?  We  have 
two  full-time  openings  -  Copy  Editor 
and  Writer/Reporter.  Each  requires 
newspaper  and  Mac  experience  plus 
Jewish  knowledge.  Editor  needs  solid 
rewrite  skills.  Layout  ability  helpful  for 
writer.  Send  clips,  resume  to  Jewish 
Bulletin,  225  Bush  Street,  Suite  #1480, 
San  Francisco,  CA  94104. 

E-mail:  woody@jbnc.com  or 
Fax  (41 5)  263-7223 

NEWS  AND  LIFESTYLE  editors, 
reporters  needed  to  work  for  daily  and 
weekly  newspapers  in  Wiscansin. 
Excellent  salary  and  benefits.  Send 
resume,  clips  to  SCWN  Managing 
Editor,  P.O.  Box  1 1 6,  Wisconsin  Dells, 
Wl  53965. 
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HELP  WANTED 


_ EDITORIAL _ 

NEWS  EDITOR 

A  medium-sized  midweslern  daily  in 
Zone  5  is  looking  for  a  strong  and 
experienced  leader  to  run  a  universal 
news  desk  that  puts  out  two  newspa¬ 
pers  daily;  one  morning  and  one  after¬ 
noon.  The  news  editor  is  responsible 
for  producing  creative,  accurate  news¬ 
papers  with  powerful  headlines.  Also 
responsible  for  getting  papers  out  on 
time.  Job  duties  include  supervising 
eight  desk  editors/paginators,  some 
pagination,  working  closely  with 
metro,  features  staff.  Combined  circula¬ 
tion  of  two  papers  is  45,000.  Please 
send  resume,  cover  letter  and  samples 
of  your  work  to  Box  08903,  Editor  & 
Publisher. 


NEWS  EDITOR 

If  you  have  the  judgment  for  what's 
news,  the  talent  to  design  attractive 
pages  and  the  ability  to  supervise  a 
fully  paginated,  10-member  news  and 
copy  desk.  The  Albany  Herald  has  a 
place  for  you.  Send  your  resume,  letter 
and  references  to  Jim  Hendricks, 
managing  editor.  The  Albany  Herald, 
P.O.  Box  48,  Albany,  GA  31702.  E- 
mail  jim@albanyherald.surfsouth.com 
Pre-employment  drug  screening 
required 


NIGHT  CITY  EDITOR 
THE  ISLAND  PACKET 

The  Island  Packet,  a  growing 
McClatchy-owned  daily  on  beautiful 
Hilton  Head  Island,  SC,  has  an  open¬ 
ing  for  a  night  city  editor.  The  Packet, 
a  daily  serving  an  area  that  is  rich 
both  culturally  and  environmentally,  is 
a  consistent  state  and  regional  award 
winner.  The  night  city  editor  handles 
copy  for  the  next  day's  edition, 
supervises  the  night  news  gathering 
operation,  helps  plan  the  Sunday 
newspaper  and  sees  it  through  to  pub¬ 
lication.  The  ideal  candidate  will  nave 
at  least  five  years  experience  reporting 
and  editing,  including  supervisory 
experience.  Knowledge  of  page  design 
is  desirable.  Send  cover  letter  and 
resume  to  Fitz  McAden,  executive 
editor: 

•Fax  (843)  842-8314 
•One  Pope  Avenue  Mall 
Hilton  Head  Island,  SC  29928 
•E-mail  fmcaden@islandpacket.com 


PAGE  DESIGNERS,  REPORTERS 
New  England  daily  welcomes  editors 
with  creative  design  and  editing  talent. 
We  also  seek  reporter  candidates  with 
some  daily  newspaper  experience.  We 
offer  good  stories,  big  Macs  and  full 
color.  Mail  resume  and  samples  to  Bob 
Veillette,  managing  editor,  Waterbury 
Republican-American,  389  Meadow 
Street,  Waterbury,  CT  06722. 


PENNSYLVANIA  DAILY  has  immediate 
opening  for  a  take-charge  designer 
who  can  make  an  immediate  dif¬ 
ference  in  the  appearance  of  our 
paper.  We  offer  complete  health  plan, 
competitive  salary,  401  (k).  Send 
resume,  references,  salary  needs  to; 
hdeitz@readingeagle.com 


_ EDITORIAL _ 

PEOPLE  WHO  LOVE  PEOPLE. . . . 

...And  love  studying  and  writing  about 
them  -  are  invited  to  apply  to  the 
nation's  fastest-growing  and  most 
innovative  newspaper.  As  part  of  an 
elite  team  of  success  analysts,  you'll 
meet,  earn  fram  and  profile  the  most 
successful  and  outstanding  people  in 
the  world.  Truly  a  rare  journalistic 
opportunity  for  superb  writers.  Fax 
resume  and  writing  samples  to  K.E. 
Grubbs  Jr.,  associate  editor.  Investor's 
Business  Daily,  (310)  577-7350.  Call 
to  confirm  receipt  of  fax  at: 

(310)448-6373 


PHOTO  EDITOR 

The  Panama  City  News  Herald,  a 
35,000  daily  located  on  the  NW  Flor¬ 
ida  Gulf  Coast,  seeks  an  ambitious 
photo  editor  to  lead  the  photo  depart¬ 
ment  into  the  new  millennium.  This  is 
an  opportunity  to  rebuild  a  department 
from  the  ground  up.  We  need  a  team 
leader  who  can  move  forward  the 
paper's  transition  to  digital  technology 
and  provide  strong  visuals  for  its  recent 
redesign.  Please  send  letters  of  inquiry 
and  resumes  to: 

Mac  McKerral,  managing  editor 
Panama  City  News  Herald 
Box  1 940,  Panama  City,  FL  32401 

PHOTO  EDITOR 

You  have  a  passion  for  reporting  the 
news  with  images.  You  have  worked 
the  street  as  a  photographer,  are 
organized  and  imaginative  as  one  of 
the  leaders  in  your  paper's  photo 
department.  Now  you  are  ready  to 
move  into  the  top  position,  one  that  will 
test  your  people  skills,  news  judgment 
and  design  sense.  Your  timing  is 
perfect.  The  Saginaw  News  -  a  50,000 
daily,  60,000  Sunday  mid-Michigan 
afternoon  daily  with  a  proud  tradition 
of  photojournalism  -  is  seeking  an 
editor  to  lead  its  picture  staff.  The  indi¬ 
vidual  we  choose  will  manage  our 
imaging  desk,  direct  our  award¬ 
winning  photo  staff,  work  closely  with 
other  editors  to  produce  a  must-read 
daily  news  report  and  help  with  page 
design.  Familiarity  with  Photoshop  and 
QuarkXPress  a  must.  Send  resume, 
photo  and  layout  samples  and 
references  to  Paul  Chaffee,  editor  of 
The  Saginaw  News,  203  S.  Washing¬ 
ton,  Saginaw,  Ml  48607-1283.  We 
are  an  equal  opportunity  employer. 


REPORTER  -  Strong  hard-news  reporter 
wanted  for  prize  winning  independent 
weekly  newspaper  covering  all  of  Con¬ 
necticut.  Excellent  salary  and  benefits 
to  match  experience  and  capability. 
Send  resume  and  cover  letter  to  NRG 
Connecticut  LLC,  740  N.  Main  Street, 
Suite  W,  West  Hartford,  CT  061 1 7. 


REPORTER  WANTED:  3-year-old,  Ann 
Arbor,  Michigan-based  Catholic 
newspaper  seeking  experienced  reporter. 
High  level  of  organizational  skills, 
initiative  and  strong  sense  of  mission 
required.  Knowledge  of  Windows  95 
helpful.  Salary  dependent  on  experience. 
Submit  your  resume  and  letter  of  intent  to 
Credo  Newspaper,  Attn;  Clare,  P.O.  Box 
504,  Ann  Arbor,  Ml  48106  or  Fax  to 
(734)930-3179. 


_ EDITORIAL _ 

REPORTER  OPENINGS 
Do  you  have  fun  reporting  on  local 
people  and  local  issues?  Are  you 
always  looking  for  non-traditional 
newspaper  stories  that  people  are 
going  to  read  from  start  to  finish?  The 
Kokomo  Tribune  is  an  award-winning, 
25,000  circulation  daily  situated  in 
central  Indiana,  about  50  miles  north 
of  Indianapolis.  We  are  looking  for  a 
general  assignment  reporter  and  a 
government  reporter  who  fit  those 
above  characteristics.  Send  resumes  to 
Dan  McCaleb  at  the  Kokomo  Tribune, 
P.O.  Box  901 4,  Kokomo,  IN  46904. 


REPORTER/ ASSIGNMENT  EDITOR 
The  Daily  Times,  a  30,000  circulation 
daily  newspaper  near  a  major  beach 
resort  on  Maryland's  Eastern  Shore,  is 
looking  for  someone  with  strong  report¬ 
ing  and  copy  editing  skills,  enthusiasm 
for  a  good  story,  and  solid  news  judg¬ 
ment.  The  job  entails  general  reporting 
duties  and  assisting  the  local  news 
editar  in  coordinating  assignments  for 
a  seven  person  reporting  staff.  Daily 
newspaper  experience  preferred.  Send 
resume  and  clips  to  Human  Resources, 
c/o  The  Daily  Times,  P.O.  Box  1937, 
Salisbury,  MD  21 802  or  fax  to: 

(410)742-6142 


REPORTER/WRITER 

For  Central  New  Jersey  (Princeton 
area)  BTB  commercial  real  estate  pub¬ 
lishing  company.  Casual,  smoking 
office.  Good  salary,  401  (k),  medical, 
vacation.  Must  have  great  phone  and 
writing  skills.  Call  Ann  O'Neal,  pub¬ 
lisher,  at  (609)  587-6200. 


_ EDITORIAL _ 

REPORTER:  Live  in  beautiful  Monterey 
County.  Report  on  an  ever-changing, 
lively  news  environment.  Work  for  a  com¬ 
munity-oriented  newspaper  in  a 
newsroom  of  young,  eager,  talented 
journalists.  Desire  to  be  the  best,  work 
for  the  best  and  do  the  best  possible. 
Beat  yet  to  be  determined.  Apply  to 
Julie  Copeland,  city  editor.  The  Cali¬ 
fornian,  1 23  W.  Alisal  Street,  Salinas, 
CA  93901  orE-nrail; 

jcope@salinas.gannett.com 


REPORTER:  Work  for  the  Homer  News, 
named  Alaska's  best  weekly  the  past 
two  years.  Need  a  generalist  who  is 
sharp,  writes  fast,  take  photos,  learns 
quickly.  Homer,  Alaska's  most  interest¬ 
ing  town,  is  on  beautiful  Kachemak 
Boy,  a  4  1  /2  hour  drive  from  Anchorage. 
Send  resume,  clips  promptly  to  Homer 
News,  3482  Landings  Street,  Homer,  AK 
99603. 

Fax:  (907)  235-4199 
E-mail  hnews@alaska.net 


REPORTER 

Small  central  Florida  daily  seeks  city 
reporter.  Daily  newspaper  experience 
required.  Call  Tom  Dardenne,  execu¬ 
tive  editor,  (941 )  294-7731 .  EOE. 


SKI/ENVIRONMENT  REPORTER  for 
the  Vail  Daily  and  Summit  Daily  News. 
3-5  years  experience  required,  with  at 
least  2  years  writing  about  these 
topics.  Strong  skiing/boarding 
required.  Resume  and  clips  to  Alex 
Miller,  editor.  Summit  Daily  News,  Box 
329,  Frisco,  CO  80443. 


EDITORIAL 


EDITORIAL 


Phoenix 


New  Times  is 
looking  for  a 
dynamic  arts  and 
features  editor  to 

manage  its  176-page  flagship  news 
and  entertainment  weekly  (132,000 
circulation).  The  managing  editor  works 
directly  with  writers  to  help  shape  local 
arts  coverage  and  to  edit  magazine-length 
feature  stories.  The  managing  editor  also 
supervises  the  day-to-day  operations  of  the 
editorial  department.  Fine  writing  and 
editing  skills  are  a  must;  the  interview 
process  includes  a  test. 

New  Times  offers  competitive  salaries  and 
benefits.  Interested  candidates  should 
send  cover  letter,  resume  and  clips  to; 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

RO.  Box  5970 
Denver,  CO  80217 

To  learn  more  about  New  Times,  visit  our  website  at  wwwLnewtimes.com. 
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EDITORIAL 


EDITORIAL 


CLASSIFIED 

ADVERTISING 

DEADLINES 


SPORTS  AND  ENTERTAINMENT 
WRITERS 


SUNDAY  EDITOR:  The  Saginaw  News, 
52,000  daily,  62,000  Sunday,  seeks  a 
solid  news  professional  with  exemplary 
news  judgment  for  the  key  position  of 
Sunday  editor.  The  successful  candi¬ 
date  will  work  with  the  editor  and 
news,  sports,  photo,  features  and 
metropolitan  editors  to  ensure  consis¬ 
tent  improvement  in  the  paper's  largest- 
circulation  edition.  Responsibilities 
include  coordinating  production  of 
Sunday  section  pages  as  well  as  daily 
copy  desk  layout,  headline  writing, 
paginating  and  editing.  This  position  may 
especially  interest  a  news  editor  or 
assistant  city  editor  at  a  smaller  paper. 
QuarkXPress  experience  helpful.  Great 
pay  and  benefits.  Resume  to  Brian 
Hlavaty,  news  editor.  The  Saginaw  News, 
203  S.  Washington,  Saginaw,  Ml  48607- 
1283. 


EDITORIAL 


Total  Sports  -  http://info.totalsports.net 
-  is  seeking  talented  freelance  writers 
to  contribute  entertainment  and  sports 
stories  for  its  Web  sites.  If  you  have 
experience  writing  on  books,  music, 
movies,  food,  sports  or  television  we 
want  to  hear  from  you.  E-mail  your 
resume  and  two  copies  of  your  best  work 
(no  attachments  please)  to  Bill  Overton, 
senior  editor,  boverton@totalsports.net  or 
mail  it  to  234  Fayetteville  Street  Mall, 
Raleigh,  NC  27601.  Fax  (919)  573- 
8080. 


REPORTER 


The  Chicago  Daily  Law  Bulletin,  an 
afternoon  paper  (or  the  Illinois  legal  com¬ 
munity,  seeks  a  reporter  who  can  write 
insightfully  about  the  law  and  related 
institutions.  The  newspaper,  directed 
by  veterans  of  major  metros,  values 
enterprise  and  the  ability  to  take  the 
comprehensive  view  of  law  as  it  is 
made  and  interpreted.  Candidates 
should  have  one  or  more  years  of 
experience  on  a  daily  newspaper,  at 
least  some  of  vrhich  involved  the  courts. 
Send  resume  and  clips  to  Bernard  M. 
Judge,  vice  president  and  editor,  Chi¬ 
cago  Daily  Law  Bulletin,  415  N.  State 
Street,  Chicago,  IL  60610. 


In-Column 

Advertisements 

Tuesday  noon  (EST)  for 
following  Saturday  issue 

Classified  Display 

Friday  5pm  (EST)  8  days 
prior  to  publication 


SPORTS  COPY  EDITOR 


The  Post-Crescent,  a  60,000- 
circulation  PM/ AM  in  Appleton,  Wl, 
has  an  opening  for  a  sports  copy 
editor/page  designer  who  shows 
initiative,  attention  to  detail  and  the 
ability  to  design  dynamic  pages. 
We've  been  named  one  of  the  top  sec¬ 
tions  in  the  nation  of  our  size  and  we 
need  someone  to  help  make  us  the 
best.  At  least  two  years  of  daily  copy 
editing  experience  is  preferrM, 
although  talented  recent  college  grad¬ 
uates  will  be  considered.  Experience 
with  QuarkXPress  is  required.  Send 
resume  and  eight  to  10  tearsheets  to 
Larry  Gallup,  sports  editor.  The  Post- 
Crescent,  P.O.  Box  59,  Appleton,  Wl 
54912. 


REPORTER 


The  Southern  Illinoisan  has  an  opening 
in  the  Editorial  Department  for  an 
experienced  reporter.  We  ore  looking 
for  someone  who  is  equally  at  home 
with  features  and  hard  news  and  can 
give  us  an  extra  dimension  with  special 
projects  and  in-depth  reporting.  Can¬ 
didates  must  be  self-starters  vdio  can 
develop  sources  and  have  ability  to  be 
accurate  while  working  under  pres¬ 
sure.  If  interested,  please  send  cover  let¬ 
ter  and  tearsheets  to: 

Bette  Ligon 

Human  Resources  Manager 
Southern  Illinoisan 
P.O.  Box  2108 
Carbondale,  IL  62902 
EOEM/F 


Job^Hunting?, 

:ell,nc"’  ^  Euvuiq^  "  s 

.'ii 

;;:NGv'  ^  Hmng?HP\M 

NC'r'  -'G-  OF 

?  OR  JUST  LOOKING?, 

Bi '  BUYI^;GV  BUYiNG: 
HihiNG?  hiring?  OR  JLO 

OKING? UR  BUONG'^  BUYiNG?  BU 

Use  the  best  read  Classified  Ad 
Pages  in  the  industry 

E&P's  Classifieci  Section  is  where  you'll  find  the  used  equip¬ 
ment  you  need,  discover  new  employment  opportunities,  get  a 
feel  for  who's  hiring  where,  find  the  key  professionals  to  make 
your  newspaper  run,  sell  your  used  equipment,  locate  industry 
service  providers,  even  buy  or  sell  your  newspaper  business. 


SPORTS  WRITER/EDITOR:  Are  you 
equally  content  covering  high  schools 
and  major  league  baseball?  Can  you 
sell  editors  on  stories  and  make  the 
public  read  them  start  to  finish?  Do 
your  headlines  and  page  design  entice 
readers?  The  Press  Journal,  a  vibrant, 
ambitious  Scripps  Howard  newspaper 
needs  a  well-rounded  journalist.  Send 
resume,  clips  and  letter  ASAP  to  Jim 
Saturday,  sports  editor.  The  Press 
Journal,  1801  U.S.  1,  Vero  Beach,  FL 
32961  or  E-mail  them  to 

saturday@veropress.com 


REPORTERS 


Venture  Capital  Journal,  a  leading 
monthly  magazine,  seeks  two  reporters 
with  proven  ability  to  write  hard  news 
and  in-depth  features  about  industry 
trends.  The  ideal  candidate  must  be 
able  to  cultivate  sources,  enjoy  break¬ 
ing  stories,  hove  solid  news  judgment 
and  ability  to  meet  deadlines.  Please 
send  resume  to  Debra  Lau,  Venture 
Capital  Journal,  1290  6th  Avenue, 
36th  Floor,  New  York,  NY  1 01 04. 


SPORTS  WRITER 

The  Panama  City  News  Herald,  a 
35,000  daily  located  on  the  NW  Flor¬ 
ida  Gulf  Coast,  seeks  an  ambitious 
sports  writer  to  join  a  hard-working  six- 
man  staff.  Responsibilities  include  cov¬ 
ering  all  aspects  of  high  school,  college 
and  recreational  sports.  Please  send 
resume/clips  to: 

Pat  McCann,  sports  editor 
Panama  City  News  Herald 
Box  1 940,  Panama  City,  FL  32401 


REPORTER 


The  Vindicator,  a  90,000  PM  daily,  is 
looking  for  an  experienced,  self- 
motivated  reporter  to  tackle  a  highly 
energized  news  environment  of  north¬ 
east  Ohio.  If  you've  got  solid  reporting 
and  writing  skills,  an  interest  in  data- 
based  reporting  and  a  knack  for  meld¬ 
ing  words  with  graphics  and  pictures, 
send  cover  letter,  resume  and  clips  to 
Anthony  G.  Paglia,  senior  regional 
editor.  The  Vindicator,  P.O.  Box  780, 
Youngstown,  OH  44501  -0780. 

No  phone  calls,  please 


SUNDAY  EDITOR  -  Pennsylvania's  best 
1 6,500  daily  seeks  pro  to  shepherd  its 
flagship  product.  LJse  the  latest  G3 
Macs  in  a  great  community.  Send 
resume,  clips  to  Corol  Talley,  editor. 
The  Sentinel,  P.O.  Box  1 30,  Carlisle, 
PA  17013.  Learn  more  about  us  and 
our  community  ot 

wvw.cumberlink.com 


Rates  and  information  are  in  this  section. 

To  place  your  classified  ad. 

FAX:  (212)  929-1259  Phone:  (212)  675-4380  ext.  173 
E-mail:  hazelp@mediainfo.com 

Mail:  E&P  Classified  Ads,  1 1  West  19th  Street,  New  York,  1001 1 


SEND  E&P  BOX  REPUES  TO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

1 1  West  19th  St. 
New  York,  NY  10011 


Whatever  course  you  have  chosen  for 
yourself,  it  will  not  be  a  chore  but  an 
adventure  if  you  bring  it  to  a  sense  of 
the  glory  of  striving...  if  your  sights  are 
set  far  above  the  merely  secure  and 
mediocre 

David  Sarnoff 
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HELP  WANTED 


_ EDITORIAL _ 

THE  BILLINGS  GAZEHE,  a  55,0(K)  AM 
daily,  has  openings  for  a  State  Editor 
and  a  General  Assignment  Reporter. 
The  Gazette  is  Montana's  largest 
newspaper  and  serves  readers 
throughout  a  two-state  area  with  zoned 
editions. 

STATE  EDITOR  -  Join  a  dynamic  team 
of  editors  who  guide  and  direct  an 
aggressive  news  department.  The  State 
Editor  will  help  sharpen  the  daily  news 
report  and  develop  enterprise  stories, 
working  with  both  local  and  bureau 
reporters.  Must  have  a  degree  in  jour¬ 
nalism;  newsroom  supervisory  experi¬ 
ence;  be  skilled  in  editing  and  headline 
writing,  developing  and  directing  news 
coverage  over  multiple  editions;  expe¬ 
rience  in  pagination  with  QuarkXPress. 

REPORTER  -  We  seek  an  aggressive 
reporter  for  the  night  police  beat  and 
general  assignment  duties.  Must  have 
a  flair  for  writing  and  reporting  on 
deadline,  and  an  ability  to  write 
features  and  in-depth  stories.  Must 
have  a  degree  in  journalism  or  related 
field. 

Please  send  resumes,  examples  of  your 
work  and  a  cover  letter  describing  your 
strengths  and  news  philosophy  to: 

Julie  Stickney 

Human  Resources  Manager 
The  Billings  Gazette 
P.O.Box363(X) 

Billings,  MT  591 07-6300 


THE  LEWISTON  TRIBUNE,  a  25,000 
AM  seeks  a  copy  editor  to  join  our 
news  desk.  Excellent  word  skills  and 
experience  writing  headlines, 
designing  pages  required.  We're 
locally  owned  and  are  regularly 
judged  as  the  best  of  our  size  in  the 
region.  ESOP,  good  benefits,  mild 
climate,  low  crime,  good  schools  and 
reasonable  cost  of  living.  Resumes, 
work  samples,  reference  to  Paul 
Emerson,  Lewiston  Tribune,  P.O.  Box 

957,  Lewiston,  ID  83501 . _ 

THE  LONGVIEW  NEWS-JOURNAL  - 
in  the  heart  of  the  East  Texas 
Pineywoods  -  is  looking  for  top-notch 
editors  and  reporters  to  help  continue 
our  quest  for  improvement.  We  are  a 
great  newspaper,  but  we  aim  to 
become  better.  The  openings  include 
NIGHT  EDITOR,  CITY  EDITOR  or 
NEWS  EDITOR,  and  two  STAFF 
WRITERS.  For  job  descriptions,  go  to: 
www.coxnews.com/ careers/ 

We  are  a  Cox  Newspaper  offering  com¬ 
petitive  salaries,  excellent  benefits, 
great  opportunities  for  advancement 
and  an  environment  where  enterprise, 
hard  work  and  high  aspirations  are 
both  recognized  and  rewarded.  Send 
resume,  clips  and  a  letter  which  out¬ 
lines  why  you  believe  you  can  help 
make  this  a  better  newspaper.  Send 
ASAP  to  Pete  Litterski,  editor,  Longview 
News-Journal,  P.O.  Box  1792, 
Longview,  TX  75606.  E-mail: 

plitterski@coxnews.com 


EDITORIAL 


THE  VICTORIA  ADVOCATE,  a 
40,000-circulation  daily  on  the  Texas 
Gulf  Coast,  is  accepting  resumes  from 
both  experienced  and  entry-level  copy 
editors.  The  Advocate  is  a  thriving, 
family-owned  regional  paper  that 
prides  itself  on  local  news,  and  our 
newsroom  leaders  are  dedicated  to 
maintaining  an  atmosphere  for  learn¬ 
ing  and  professional  growth.  Our  news 
copy  editors  do  it  all:  page  design, 
headline  writing,  wire  handling, 
pagination  and  Siting  of  copy.  Our 
ideal  candidates  have  experience  in  all 
these  areas;  they  can  write  crisp,  clear, 
concise  and  compelling  headlines;  they 
have  an  ear  for  the  language;  and  they 
know  how  to  use  QuarkXPress.  But 
we're  willing  to  train  recent  college 
graduates  who  demonstrate  outstand¬ 
ing  aptitude.  Send  your  resume  to 
Julius  Ermis,  news  editor.  The  Victoria 
Advocate,  P.O.  Box  1518,  Victoria,  TX 
77902;  E-mail  jermis@vicad.com  or 
fax  to  (51 2)  574-1220.  To  learn  a  little 
about  our  paper  and  our  community 
visit  our  Web  site  at: 

www.victoriaadvocate.com 


THE  WINSTON-SALEM  JOURNAL  has 
an  immediate  opening  for  a  bureau 
reporter  covering  the  foothills  of  Blue 
Ridge.  Send  resume,  clips  Guy  Lucas, 
state  editor,  P.O.  Box  3159,  Winston- 
Salem,  NC27102. 


WANTED:  Aggressive  reporters  and 
copy  editors.  The  Tribune- Star,  an 
award-winning,  34,000-circulation 
daily  in  Terre  Haute,  IN,  has 
immediate  openings  for  talented, 
motivated  journalists.  Send  clips  and 
resume  to  Trevis  Mayfield,  editor.  The 
Tribune- Star,  P.O.  Box  149,  Terre 
Haute,  IN  47808.  EOE 


WE'VE  SENT  THREE  reporters  to  larger 
papers  in  the  past  six  months.  Now 
we're  looking  to  fill  their  shoes  in  our 
expanding  newsroom.  We're  a 
35,000  AM  in  a  central  PA  city  on  the 
economic  rebound.  Send  resume,  clips, 
references  to  Ray  Eckenrode,  city 
editor,  Altoona  Mirror,  Box  2(X)8, 
Altoona,  PA  1 6602. 


ENTRY  LEVEL 


ENTRY  LEVEL 


GENERAL  ASSIGNMENT  REPORTER 
for  regional  weekly.  Great  opportunity 
for  recent  graduate  to  gain  career 
experience.  Send  resume/clips  to  J. 
Monachina,  The  Advocate,  87 
Marshall  Street,  North  Adams,  MA 
01 247.  Fax  (41 3)  664-7900. 


THE  DAILY  RECORD,  a  23,000  circula¬ 
tion  family  owned  newspaper  in 
Wooster,  <jhio,  is  looking  for  two 
reporters  to  cover  our  business/ 
agriculture  and  health/religion  beats, 
along  with  general  assignment  vMsrk. 

You'd  be  working  on  a  small  staff,  but 
one  that  took  top  honors  and  nearly 
swept  the  breaking  news  category  in 
this  year's  Associated  Press  Society  of 
Ohio  writing  awards. 

Send  cover  letter,  resume  and  clips  to 
Chuck  Cicconette,  managing  editor. 
The  Daily  Record,  P.O.  Box  918, 
Wooster,  OH  44691 . 


THE  VICTORIA  ADVOCATE,  a 
40,000-circulation  daily  on  the  Texas 
Gulf  Coast,  is  accepting  resumes  from 
both  experienced  and  entry-level  copy 
editors.  The  Advocate  is  a  thriving, 
family-owned  regional  paper  that 
prides  itself  on  local  news,  and  our 
newsroom  leaders  are  dedicated  to 
maintaining  an  atmosphere  for  learn¬ 
ing  and  professional  growth.  Our  news 
copy  editors  do  it  ml:  page  design, 
headline  writing,  wire  handling, 
pagination  and  editing  of  copy.  Our 
ideal  candidates  have  experience  in  all 
these  areas:  they  can  write  crisp,  clear, 
concise  and  compelling  headlines;  they 
have  an  ear  for  the  language;  and  they 
know  how  to  use  QuarkXPress.  But 
we're  willing  to  train  recent  college 
graduates  who  demonstrate  outstand¬ 
ing  aptitude.  Send  your  resume  to 
Julius  Ermis,  news  editor.  The  Victoria 
Advocate,  P.O.  Box  1518,  Victoria,  TX 
77902;  E-mail  jermis@vicad.com  or 
fax  to  (512)  574-1220.  To  learn  a  little 
about  our  paper  and  our  community 
visit  our  Web  site  at: 

virtvw.victoriaadvocate.com 

INFORMATION  SYSTEMS 

BASEVIEW  INTERNATIONAL,  a  lead¬ 
ing  provider  of  newspaper  publishing 
systems,  is  seeking  individuals  with 
newspaper  production  or  systems 
experience  to  join  our  team  in  the  role 
of  installer/ trainer.  The  position  would 
be  based  in  Arnhem,  The  Netherlands, 
and  involve  travel  both  inside  and  out¬ 
side  of  Europe.  For  more  information 
I  about  Baseview  and  its  products,  take 
a  look  at  www.baseview-intl.com 
Interested  parties  should  contact  our 
offices  via  E-mail: 

piel@baseview-inH.com 

IT  PROFESSIONALS/NEW  MEDIA 
Visit  www.marks-ferber.com  for  current 
list  of  top  career  opportunities. 


HELP  MARKET,  MANAGE,  write  and 
market  educational  Earth  Science  pub¬ 
lications.  $20K/year  plus  benefits. 
Cover,  resume,  list  of  three  references 
to  Education  Director,  PRI,  1259 
Trumansburg  Road,  Ithaca,  NY  1 4850. 

Info  at  www.englib.cornell.edu/ pri 


E&P's  Classified 


The  newspaper  indnstiy’s 
meeting  place.  (212)  675> 
4380 


In-Column  Advertisements 
Tuesday  noon  (EST)  for  following  Saturday  issue 
Classified  Display 

Friday  5pm  (EST)  8  days  prior  to  publication 


_ MARKETING _ 

CREATIVE  MARKETING  WRITER 
ARIZONA'S  LEADING  NEWSPAPER 
has  a  place  for  you  and  OUR  AWARD 
WINNING  A4ARKETING  TEAM  IS 
WAITING.  Applicant  must  be  able  to 
generate  copy  for  ads,  brochures, 
presentations  and  sales  material  target¬ 
ing  both  consumers  and  advertisers, 
also  partner  with  designers  and 
research  analysts  to  produce 
innovative  print  pieces  supporting  sales 
goals.  Requirements:  Excellent  gram¬ 
mar,  spelling,  proofreading  skills,  posi¬ 
tive  and  professional  attitude,  also  B.S. 
in  communication,  marketing  or  related 
field.  Minimum  2  years  experience  in 
print  and/ar  broadcasting  copy  writ¬ 
ing.  Candidates  will  take  writing  and 
proofreading  tests  at  time  of  interview. 
We  offer  a  competitive  salary  and 
great  benefits.  No  relocation  cost  reim¬ 
bursement. 

Mail  resumes  and  3  non-returnable 
samples  to  The  Arizona  Republic, 
Marketing  Writer  M.  Fox,  AD-43, 
200  E.  Van  Buren,  Phoenix,  AZ 
85(X)4.  Fax  to  (602)  444-8813  or  E- 
mail  to  jobs@pni.com  All  resumes  and 
samples  MUST  be  included  in  the  body 
of  the  E-mail-no  attachments.  NO 
CALLS. 

MARKETING/ 

NEWSPAPER  RELATIONS 

Fast-growing  Newspaper  National 
Network  seeking  NYC  based  pro¬ 
fessional  to  manage  and  enhance  rela¬ 
tionships  with  newspapers  on  behalf  of 
our  $100MM+  national  advertising 
network.  2+  years  experience  in  news¬ 
paper  sales,  marketing,  or  operations 
required.  B.A.  degree,  good  communi¬ 
cation,  and  computer  skills  required. 
Competitive  salary/benefits.  Send 
resume  and  cover  letter  including 
salary  requirements  to  KJ  at 

(212)  856-6343  or 

E-mail  to  jessk@nnn-ncia.com 

MARKET  RESEARCH 

RESEARCH  MANAGER 

The  San  Antonio  Express-News 
(370,000  Sunday)  is  seeking  an  expe¬ 
rienced  Research  Manager.  Position  is 
responsible  for  primary  and  secondary 
studies,  sales  materials  and  major  sales 
presentations,  and  manages  three 
Research  Analysts. 

Qualified  candidates  must  have  a  B.A. 
degree  in  a  relevant  field,  plus  a  mini¬ 
mum  of  5  years'  research  experience. 
Media  marketing  and  management 
experience  preferred.  Literate  in  Win¬ 
dows  NT,  market  segmentation 
systems,  mapping  and  presentations. 

We  offer  a  competitive  salary  and 
comprehensive  benefits  package. 
Qualified  applicants  are  encouraged 
to  send  a  resume  with  cover  letter  to 
San  Antonio  Express-News,  Attn: 
Research  Manager,  Human  Resources 
Department,  P.O.  Box  2171,  San 
Antonio,  TX  78297-2171.  You  may 
also  fax  your  resume  to  (210)  250- 
3977  or  E-mail  to 

bellison@express-news.net 

Equal  Opportunity,  Drug-Free 
Employer 
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CLASSIFIED 


HELP  WANTED 


PHOTOGRAPHY 


PHOTOGRAPHER 

Full-time  photographer  needed  at 
1 3,000  afternoon  daily  on  the  beauti¬ 
ful  southeastern  seaboard.  Must  have 
an  eye  for  feature  photos  as  well  as 
everyday  community  and  hard  news 
photos.  Newspaper  experience  pre¬ 
ferred,  working  knowledge  of 
Photoshop  very  helpful  -  we  run  color 
everyday.  Join  our  team  and  be  only  3 
hours  from  Washington  DC.  Send  your 
resume  along  with  samples  of  your 
work  to  Ronnie  Bell,  Daily  Herald,  P.O. 
Box  520,  Roanoke  Rapids,  NC  27870. 

PHOTOJOURNAUST 
Award  winning  afternoon  daily  paper 
located  in  central  Ohio  is  accepting 
slide  portfolios  and  resumes  for  a  full 
time  photojournalist.  Send  to  Matt 
Emmons,  The  Delaware  Gazette,  P.O. 
Box  1 00,  Delaware,  OH  4301 5. 


_ PREPRESS _ 

PRE-PRESS  MANAGER  wanted  for 
Wisconsin  newspaper.  Must  be  knowl¬ 
edgeable  about  computers  in  a  Mac 
environment  and  color  separation.  Will 
consider  an  up-and-comer.  Send 
resume  and  salary  requirements  to  Box 
08902,  Editor  &  Publisher. 


SALES 


SALES 

REPRESENTATIVE 


Territorial’" 

Large  publisher  of  children's 
books  and  key  business  units 
has  openings  In  the  Midwest  & 
Southeast  for  Sales 
Representatives. 

The  Ideal  candidate  will  be 
responsible  for  increase  sales 
of  our  entire  line  within  an 
assigned  account  base,  while 
providing  profitable  revenue. 
You  will  be  responsible  for 
direct  customer  contact  each 
week  as  assigned  by  personal 
field  sales  calls  and  telephone 
sales  and  establishing  cus¬ 
tomer  specific  programs  and 
plans  to  promote  and  sell 
products.  You  will  also  be 
expected  to  develop  new  busi¬ 
ness  through  aggressive 
prospecting  and  attending  all 
relevant  trade  shows. 

A  bachelor's  degree  In  market¬ 
ing  or  business  management  or 
equivalent  related  experience 
and  a  minimum  of  two  years 
book  or  consumer  product 
sales  experience  Is  required. 
Interested  candidates  should 
send  their  resume  to: 

Box  08904 
Editor  ft  Publisher 
11  West  19^^  St. 

NY.  NY.  10011-4234 
Email  eUeenl@medlalnfo.com 


11  W  19th  Street,  New  York,  NY  10011  Phone  (212)  675-4380  Fax  (212)  929-1259  •  hazelp@mediainfo.com  •  michelea@mediainfo.com 


PRESSRCX>M 


CAMERA/PLATE/PRESS  MANAGER 

The  Herald,  a  McClatchy-owned  news¬ 
paper  in  Rock  Hill,  SC  is  seeking  an 
experienced  Camera/Plafe/Press 
Manager.  Position  is  responsible  for 
overseeing  and  directing  all  activities 
of  the  C/P/P  department  including 
staff  management,  budgeting,  report¬ 
ing  and  quality  improvement. 
Qualified  candidates  will  possess  a 
minimum  of  2  years  supervisory  expe¬ 
rience  and  experience  with  an  urbanite 
press  is  preferred.  Successful  candi¬ 
dates  will  provide  strategic  direction  to 
the  C/P/P  department  enabling  it  to 
achieve  the  newspaper  press  produc¬ 
tion  and  service  objectives  of  the  com¬ 
pany  and  to  maintain  the  competitive 
position  of  the  newspaper  in  the 
marketplace.  Qualified  applicants 
please  respiond  to:  Production  Director, 
The  Herald,  P.Q.  Box  1 1 707,  Rock 
Hill,  SC  29731  or  Fax  to: 

(803)909-4202  EOE 

LEAD  PRESS  OPERATORS 

Daily  newspaper  in  central  Florida  with 
active  commercial  printing  department 
has  openings  for  Lead  Pressmen.  Must 
have  at  least  five  years  Goss  Urbanite 
or  Harris  VI 5  press  experience.  Send 
resume  and  salary  history  to  Opera¬ 
tions  Director,  News  Chief,  P.O.  Box 
1 440,  Winter  Haven,  FL  33882-0998. 


PRESSMEN 

The  Plain  Dealer  is  in  search  of  experi¬ 
enced  Pressmen.  2  years  web  offset 
I  press  experience  in  newspaper  environ¬ 
ment  required.  We  offer  an  excellent 
hourly  rate  and  a  benefits  package. 
Qualified  applicants  may  send  a 
resume  to: 

The  Plain  Dealer 
Human  Resources  Department 
“Pressmen” 

1801  Superior  Avenue 
Cleveland,  OH  44114 

EQUAL  OPPORTUNITY  EMPLOYER 


PRESSROOM  SUPERVISOR 

The  San  Jose  Mercury  News  is  looking 
for  a  pressroom  supervisor  with  offset 
Pressroom  experience.  Must  have 
experience  as  a  manager/supervisor 
working  in  a  newspaper  production 
atmosphere.  Ability  to  establish  rapport 
with  pressroom  employees,  other 
department  managers.  Solid 
interpersonal  skills.  Good  organization 
ability.  Ability  to  manage  several  projects 
at  one  time.  Must  be  flexible  in  work 
hours.  Must  have  good  writing  skills  for 
report  preparation.  Some  PC  knowledge 
desired. 

Willingness  to  contribute  to  pro¬ 
ductivity  and  quality  improvements 
through  additional  education  and  train¬ 
ing.  Must  be  able  to  create  and  sustain 
an  atmosphere  of  cooperation  and  job 
satisfaction  through  employee  involve¬ 
ment.  Ability  to  analyze  and  trou¬ 
bleshoot  mechanical  and  personnel 
problems.  Send  resume  and  salary 
requirements  to: 

Attn:  Human  Resources 
San  Jose  Mercury  News 
750  Ridder  Park  Drive 
San  Jose,  CA  95 1 90 
(RE:  Pressroom  Supervisor) 

A  Knight  Ridder  Newspaper  EOE 


PRODUaiON/MAINTENANCE 

INDUSTRIAL 

MAINTENANCE  ELEaRICIANS 
SOUTH  FLORIDA 

The  Sun-Sentinel  Newspaper  in 
Deerfield  Beach,  Florida,  is  seeking 
qualified  Industrial  Maintenance  Electri¬ 
cians.  Qualified  candidates  will  be 
required  to  work  on  all  production 
equipment  in  our  Operations  Division. 
We  offer  competitive  pay  and  compre¬ 
hensive  benefits  program,  including 
stock  plans. 

The  Sun-Sentinel  is  a  business  unit  of 
the  Tribune  Company,  a  leading  media 
company,  which  owns  more  than  20 
television  and  radio  stations,  and  has 
operations  in  publishing,  education 
and  interactive  ventures.  Tribune  was 
recently  rated  #1  on  Fortune  Maga¬ 
zine's  list  of  most  admired  publishing 
companies. 

These  positions  require  shift  work, 
weekends  and  holidays. 

Job  Requirements: 

•Minimum  of  4  years  newspaper 
experience 

•Must  be  able  to  troubleshoot  and 
repair  equipment  problems  using 
schematics  and  equipment  drawings 
•Experience  on  electronic  controlled 
motor  drive  systems 
•Must  be  able  to  work  with  PLC's 
•Must  be  computer  literate  and  be 
able  to  load  software  on  all  computer 
systems 

•Must  be  able  to  effectively  use  all 
electronic  equipment  necessary  to 
repair  electronic  systems 
•College,  Technical  school  or 
equivalent  experience 

Send  resumes  to: 

Sun-Sentinel  Company 
Attn:  Human  Resources  Department 
333  SW  1 2th  Avenue 
Deerfield  Beach,  FL  33442 

Or  E-mail  to  bfeldkamp@tribune.com 

The  Sun-Sentinel  values  diversity  and 
encourages  those  who  share  our  vision 
to  apply.  We  support  a  smoke-free, 
drug-free  work  environment.  EOE 


PRODUCnON/TECH 


NETWORK  ENGINEERS 
Systems  integration  firm  has  opening 
for  network  installation  and  service 
engineers.  Applicants  must  have  expe¬ 
rience  with  NT  and/or  Novell. 
Nationwide  travel  required.  Please 
include  salary  requirements  and 
include  name  on  subject  line  with  E- 
mail.  Email  jobs@cnicorp.com  or 
Fax  (603)  672-6633 


PLANT  OPERATIONS  MANAGER  for 
electrical,  electronic,  mechanical  and 
facilities  engineering  production  flow, 
quality,  efficiency,  cost  savings  and 
employee  development  functions. 
Degree,  8-t-  years  equipment  main¬ 
tenance  and  4+  years  management 
experience  preferred.  Newspaper 
maintenance  a  plus.  Send  resume  and 
salary  requirements  to  E.  Arnold,  Lex¬ 
ington  Herald-Leader,  100  Midland 
Avenue,  Lexington,  KY  40508  or  fax  to 
(606)  231 -3584  or  E-mail: 

earnold@herald-leader.com 


PRODUaiON/TECH 


PRODUCTION  MANAGER 

The  Jerusalem  Post,  one  of  the  world's 
most  prestigious  newspapers,  seeks  a 
Production  Manager  for  its  Jerusalem 
facility.  Your  proven  and  effective 
management  capability  will  be  key  to 
implementing  cost  controls,  improving 
production  efficiency  while  reducing 
waste  and  increasing  press  output  and 
evaluating  staff  reports--both  finan¬ 
cially  and  professionally. 

Ideal  candidate  will  possess  at  least  1 0 
years  experience  in  either  daily  news¬ 
paper  production  environment  or  a 
cofd-set  web-offset  commercial  printing 
operation  as  well  as  5  to  7  years  in  a 
production  management  position. 
Demonstrable  "hands-on”  press  run¬ 
ning  or  pressmen  experience  essential 
as  well  as  press-related  computer  skills 
and  editorial  and  advertising  page 
processes  including  scanning,  color 
production  and  quality  control  proce¬ 
dures. 

Competitive  compensation  and  bene¬ 
fits.  If  you  are  prepared  for  a  pro¬ 
fessional  and  personal  opportunity  of  a 
lifetime,  please  send  resume  and 
references  to: 

Thomas  A.  Rose 
Publisher  and  CEO 
The  Jerusalem  Post 
401  N.  Wabash  Avenue,  Suite  740 
Chicago,  IL6061 1 

Equal  Opportunity  Employer 


PUBLICATIONS  SPECIALIST,  Software 
Trainer.  Mac/PC  experience  necessary.  If 
you  know  prepress,  SQL,  or  NT,  like  travel, 
and  want  out  of  deadline  dilemmas,  send 
resume  to  Managing  Editor,  Inc.,  Attn: 
Peter,  101  Greenwood  Avenue,  Suite 
330,  Jenkintown,  PA  1 9046  or  fax: 

(215)  8865681 
E-mail:  pkelts@maned.com 


SALES 


TARGETED  MEDIA 
WORLDWIDE,  INC. 

Immediate  openings  for  regional  sales 
positions.  Work  directly  with  prominent 
national/regional  print  publications 
and  the  Internet  to  enhance  a  client 
base  of  recruitment  advertisers. 
Excellent  opportunity  to  demonstrate 
leadership  skills  while  building  a  terri¬ 
tory.  Background  requires  customer 
service,  closing  techniques,  networking 
and  long-term  relationship  skills. 
Knowledge  in  Word  and  Power  Point  a 
plus!  Self  storter  for  homebase.  Contact 
TMW  Inc.  atTMWINC.Com  or 
(203)921-0384 

I  lfsACiassifi^r~ 

Secret.' 

We'll  never  reveal  the  identity 
of  an  E&P  box  holder. 

If  you  don't  want  your  reply  to  go  to  certain 
newspapers  (or  companies),  seal  your  reply 
in  an  envelope  addressed  to  the  E&P 
Classified  Advertising  Department  with  an 
attached  note  listing  the  newspapers  or 
companies  you  do  not  want  the  reply  to 
reach.  It  the  Box  Number  you're  answering 
is  on  your  list,  We  ll  discard  your  reply. 
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www.mediainfo.com 


CLASSIFIED  ADVERTISING 
INFORMATION 


DEADLINES 

LINE  ADS  -  Tuesday  at  noon  (EST)  for  the  next  Saturday’s  issue. 
DISPLAY  ADS  -  Space  reservation  8  days  prior  to  publication 
date;  camera  ready  copy  5  days  prior  to  publication  date. 

LINE  AD  RATES 

Rates  are  per  line,  per  issue,  3  line  minimum,  count  approximately 
34  characters  and/or  spaces  per  line,  no  abbreviations. 


HELP  WANTED 

(includes  online  posting) 

1  week  . $11.75 

2  weeks  . $10.35 

3  weeks  . $9.05 

4  weeks  . $7.85 


POSITIONS  WANTED 

(includes  online  posting) 

1  week  . $5.50 

2  weeks  . $4.60 

3  weeks  . $3.80 

4  weeks  . $3.40 


ALL  OTHER  CLASSIFICATIONS 

(online  not  included) 

1  week . $10.10 

2  weeks  . $8.90 

3  weeks  . $7.80 

4  weeks  . $6.75 

BOX  REPLY  SERVICE 

Count  box  service  as  an  additional  line  in  copy 
Line  Ads  -  Add  $15.00  per  insertion 
Positions  Wanted  -  Add  $7.50  per  insertion  USA 
All  international  box  reply  -  $30.00 

DISPLAY  AD  RATES 

The  use  of  borders,  boldface,  logos,  etc.  on  classified  ads  charged 
the  following  rates  per  column  inch,  per  insertion. 

(1  column  inch  minimum) 

1  week . $121  pci 

2  weeks . $110  pci 

3  weeks . $104  pci 

4  weeks . $100  pci 

PAYMENT 

Make  check  payable  to  Editor&  Publisher 
gggm]  or  charge  to  your  American  Express, 

VIS4  MasterCard  or  Visa.  Please  supply  name 

■■■■  tlggnigr  gggggg  QP  account  number,  expiration  date 
and  card  holder’s  signature. 

Please  note:  International  ads.  new  accounis  and  positions  wanted  ads  must  pre-pay. 

TO  PLACE  AN  AD 


Mail,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following 
information:  1 .  Name,  2.  Company,  3.  Mailing  Address,  4.  Phone, 

5.  Ad  Classification,  6.  No.  of  insertions,  7.  Amount  $  enclosed. 

Or  place  your  ad  online  www.mediainfo.com 

Rease  contact  us  for  contract  rates,  display  ad  copy  specifications  and 
procedures 

MAIL:  Editor  &  Publisher  Classified  Ads 

11  W.  19th  Street,  New  York,  NY  10011 
FAX:  (212)  929-1259 
E-Mail:  ha2elp@mediainf0.com 
michelea@mediainfo.com 
lisad@mediainfo.com 

miEgiiows? 

VOICE:  (212)  675-4380  (Monday  -  Friday  -  9  AM  -  5  PM  EST) 

Hazel  Preuss  /  Extension  171 
Michele  Appello  /  Extension  173 
Lisa  Dixon  /  Extension  174 

FAX:  (212)  929-1259  or  E-mail:  eileenl@mediainfo.com  anytime. 


POSITIONS 

WANTED 

CIRCULATION 

CIRCULATION  CONSULTANT, 

weeklies,  dailies,  small  to  metros.  Over 
35  years  competitive  experience.  Dis¬ 
tribution,  Home  Delivery,  Single  Copy, 
Moilrooms,  Circulation  Computer 
Systems,  Promotions,  Soles,  Service, 
Trucking  and  Office  Pay  Systems.  Long 
or  short  Term.  Call  Vince  Fusco  at; 

(21 0)661 -571 2  or 
E-mail  vincefusco@yahoo.com 


AWARD-VriNNING  SPORTS  writer 
with  7  years  experience  about  half  in 
sports,  seeks  spot  with  1 0OK+  circula¬ 
tion  paper.  Strong  in  features, 
enterprise,  columns  and  editing.  Will 
welcome  feature  or  beat  slot.  Reply  to 
Box  08901 ,  Editor  &  Publisher. 


EDITOR  OF  NATIONALLY  distributed, 
32-edition,  l-million+  circulation,  4- 
color  magazine  in  the  field  of  higher 
education  seeks  greener  pastures  (that 
is,  a  new  challenge)  in  New  England. 
Also  production-  and  Internet-sawy, 
reliable,  experienced,  articulate 
speaker  and  writer.  A  find,  frankly. 
Looking  for  position  as  editor,  educa¬ 
tion  correspondent,  ombudsman,  writer 
-  preferably  with  small  company  ar 
start-up.  Interested?  Hope  so.  Contact 
me  at  cxppcu@tiac.  net 


LONDON  stringer  available  for  steady 
work.  Experienced.  Journalism  degree. 
Specialist  or  general  European  issues. 
Phone  (01 1  -44)-1 71  -630-5535 
Email  mbell@unomail.com 

NEWS  REPORTER  WITH  4  1/2  YEARS 
experience  in  competitive  markets,  all 
beats.  Seeking  reporter  position  with 
10,000+  circulation  daily.  Zone  9, 
Idaho  and  North  Carolina.  Reply  to 
Box  08867,  Editor  &  Publisher. 


LEGAL  NOTICES 


UNITED  STATES  OF  AMERICA, 
Plaintiff. 


THE  KANSAS  CITY  STAR  COMPANY, 
Defendant. 


I  HAVE  THE  EXPERTISE  and  the  experi¬ 
ence  to  be  a  productive  team  member 
immediately.  Eighteen  years  in  the 
newspaper  industry,  the  last  ten  as  con¬ 
troller,  including  all  facets  of  account¬ 
ing.  Experience  includes  two  successful 
computer  conversions,  A/P,  A/R,  GL, 
payroll,  F/A,  EOM  closing,  capital  and 
annual  operating  budget  submissions. 

Telephone:  (217)442-6813 
E-mail:  rmoore50@worldnet.att.net 


NEWS 

MAKES  THE  DIFFERENCE 

•  Editor  &  Publisher  is 
NOT  a  monthly  journalism 

review. 

•  Editor  &  Publisher  is 
NOT  a  monthly  association 

house  organ. 

•  Editor  &  Publisher  is 
NOT  sponsored  by  o  uni¬ 
versity,  society  or  founda¬ 
tion. 

•  Editor  &  Publisher  IS  the 
only  independent  weekly 
NEWS  magazine  covering 
the  newspaper  industry. 

NEWS  mokes  the  difference 

EDITOR  &  PUBUSHER 
1 1  West  1 9th  Street 
New  York,  NY  1001 1 
(212)  675-4380 


LEGAL  NOTICES 


Civ.  Action 
No.  53-7989 


TAKE  NOTICE  that  defendant  in  this  action  Kansas  Citv  Star  Compony  (the  "Stor^)  has  filed 
a  motion  to  modify  the  Final  judgment  entered  herein  on  November  1 5,  1 957  (the  'Judgment'). 
The  proposed  modification  terminates  the  existing  Judgment  in  its  entirety  on6  substitutes  an 
Amended  Finol  Judgment  thot  requires  that  the  Star  provide  the  Antitrust  Division  of  the  United 
States  Department  oT  Justice  with  odvaixe  notification  ocquisitions  valued  at  $5  million  or  more 
but  not  subject  to  the  Hart-Scott-Rodino  Antitrust  Improvements  Act  of  1976,  as  amended,  15 
U.S.C.  §18a.  The  Amended  Judgment  will  expire  in  ten  years. 

The  Complaint  in  this  case  was  filed  on  January  6,  1953,  alleging  that  the  Star  dominated 
the  sole  of  news  and  advertising  in  Kansas  City,  and  erigaged  in  a  variety  of  practices  designed 
to  exclude  competition,  in  violotion  of  Section  2  of  the  Snerman  Act,  15  U.S.d.§2. 

The  Government  has  filed  with  the  Court  a  memorandum  setting  forth  the  reasons  why  it 
believes  that  modification  of  the  Judgment  would  be  in  the  public  interest.  Copies  of  the 
Compbint,  the  proposed  modified  Finol  Judgment,  the  Star's  motion  popers,  the  Stipulation  con¬ 
taining  the  Gov^nmenTs  tentative  consent,  the  Department's  memorondum,  and  all  further  popers 
filed  with  the  Court  in  connection  with  this  nriotion,  will  be  available  for  inspection  at  Room  21 5, 
Antitrust  Division,  Department  of  Justice,  325  7th  Street,  N.W.,  Washington,  DC  20530 
(Telephone;  (202)  514-2481),  and  at  the  Office  of  the  Clerk  of  the  United  States  District  Court  for 
the  Western  District  of  Missouri,  in  Kansas  City,  Missouri.  Copies  of  anv  of  these  materials  may 


Deparhnent  regulations. 

Interested  persons  moy  submit  comments  to  the  Department  regarding  the  proposed  modifi¬ 
cation  of  the  Final  Judgment.  Such  comments  must  be  received  within  sixty  days  of  the  dote  of  this 
publication,  and  will  be  filed  with  the  Court  by  the  Deportment.  Comments  should  be  oddressed 
to  M.J.  Mohenbrey,  Chief,  Civil  losk  Force,  Antitrust  Division,  Department  of  Justice,  325  7th 
Street,  N.W,  Washington,  DC  20530  (telep^rone:  (202)  616-5935). 
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E&P\  SHOP  TALK  AT  THIRTY 


E-mail:shoptalk@mediainfo.com 

by  Carl  Heintze 

Journalist’s  first  job  sets  a  tone 

‘Noisy,  dirty,  sometimes  frantic  ...  it  was  what  newspapering  was  supposed  to  be.’ 


The  other  day,  for  the  first  time  in 
years,  I  got  to  look  at  the  newsroom 
of  the  newspaper  where  I  used  to 
work  —  the  San  Jose  Mercury  News. 

It  was  a  mostly  quiet,  intense  place 
where  everyone  seemed  to  be  staring  into 
computer  screens,  and  if  there  was  any  clat¬ 
ter,  it  was  only  the  subdued  sound  of  fingers 
on  the  plastic  keyboards. 

The  visit  sent  me  back  about  half  a  cen¬ 
tury  to  the  paper  where  I  did  my  journalis¬ 
tic  teething,  as  it  were  —  The  Napa 
Register.  I  was  a  political  science  graduate 
just  out  of  college  waiting  to  go  on  to  grad¬ 
uate  school.  The  Napa 
Register  was  a  small,  six- 
day-a-week  daily  in  a 
town  of  about  7,000  peo¬ 
ple.  (The  paper  was  not 
published  on  Sundays.) 

I  was  hired  for  a  sum¬ 
mer  to  cover  the  things 
no  one  else  wanted  to  or 
had  time  to  cover:  the 
annual  Memorial  Day 
ceremonies  at  the  veter¬ 
ans’  memorial  in  Tulo- 
cay  Cemetery,  city  coun¬ 
cil  meetings,  night  meetings  of  almost  any 
kind.  I  scribbled  my  notes  with  a  heavy  pen¬ 
cil  on  sheets  of  copy  paper  folded  in  thirds, 
carried  them  home  in  my  pocket,  and  then 
in  the  morning  repaired  to  the  Register 
“newsroom”  to  write  the  stories. 

This  was  a  step  up  for  me  because  my 
first  connection  with  the  Register  had  been 
as  a  newsboy.  For  the  princely  sum  of  $13  a 
month,  1  had  a  route  around  Napa’s  busi¬ 
ness  district  six  days  a  week. 

Unlike  most  carriers,  who  rode  bikes,  I 
walked,  distributing  papers  to  downtown 
customers  —  clerks,  lawyers,  and  a  small 
number  of  newsstands. 

It  was,  if  not  a  munificent  living,  at  least 
spending  money,  until  the  Register  institut¬ 
ed  its  “little  merchant”  plan.  That  meant  I 
bought  my  papers  and  had  to  collect  cash 
for  them.  The  newsstand  papers  didn’t 
count,  my  income  halved,  and  I  moved  on 
to  picking  prunes,  which,  while  it  was  hard¬ 
er  work,  meant  I  made  a  little  more  money. 

So  the  rise  to  cub  reporter  was  a  big 
climb  upward,  a  climb  I  made  each  day  to 
the  newsroom.  Literally,  I  rose. 

This  was  because  one  reached  the  news¬ 


room  (sometimes  called  the  city  room)  by 
ascending  a  long,  narrow,  dim  stairway  to 
the  second  floor.  There,  in  a  large  room 
filled  mostly  with  a  very  large  table,  sat  the 
Register  staff:  the  “city”  editor,  although 
Napa  was  hardly  a  city;  a  combined  wire 
and  local  editor;  a  sports  editor,  who  also 
was  the  sports  writer  and  handled  calls  to 
the  sheriff’s  office  and  the  police  depart¬ 
ment;  and  a  woman  of  uncertain  years,  who 
was  the  “society”  editor,  despite  the  fact 
Napa  then  had  little  that  passed  for  society. 

We  all  sat  at  Underwoods  or  Royals  and 
banged  away.  The  “city”  editor,  who  often 
wore  his  hat  all  day,  typed 
with  two  fingers,  sound¬ 
ing  as  if  he  were  firing  a 
machine  gun.  He  spoke 
like  a  machine  gun,  too, 
and  was  always  busy,  us¬ 
ing  the  telephone  or  run¬ 
ning  down  to  the  compos¬ 
ing  room  (downstairs  near 
the  paper’s  flatbed  press). 

The  combined  wire 
and  local  editor  —  who 
also  was  the  makeup  man, 
had  been  married  three 
times,  was  reputed  to  have  a  drinking  prob¬ 
lem,  and  worked  because  he  had  a  lot  of 
alimony  to  pay  —  smiled  all  the  time  but 
didn’t  say  much.  Neither  did  the  sports 
writer-editor  nor  the  “society”  editor.  They 
were  too  busy  either  on  the  phone  or  glaring 
at  their  machines. 

Nearby,  off  the  main  room  in  a  kind  of 
broom  closet,  clattered  the  AP  and  UP 
machines,  disgorging  reams  of  copy  that 
never  made  it  into  the  paper,  which  most 
days  was  only  a  modest  20  pages  or  so. 

It  was  noisy,  dirty,  sometimes  frantic,  but 
I  loved  it.  It  was  what  newspapering  was 
supposed  to  be.  Perhaps  it  didn’t  seem  so  to 
those  who  were  to  spend  the  rest  of  their 
lives  in  that  little  city  room,  but  to  me  they 
weren’t  working  so  much  as  having  fun. 

Napa  back  then  was  a  town  where  every¬ 
one  knew  everyone  else,  a  fact  of  consider¬ 
able  worth  in  working  for  the  newspaper. 
One  did  not  have  to  consult  even  a  tele¬ 
phone  book  on  most  occasions  to  know 
who  to  call  for  information. 

After  this  long  span  of  time,  I  remember 
only  vaguely  what  I  covered,  but  it  all 
seemed  very  impiortant  to  me.  I  felt  I  was 


fulfilling  an  important  civic  function  as  well 
as  gaining  experience  and  training  for  what 
eventually  was  to  become  my  life’s  work. 

I  didn’t  get  to  interview  many  people  be¬ 
cause  there  wasn’t  a  lot  of  time  for  face-to- 
face  interviews  and  even  less  for  reflection. 

Information  came  in  one’s  eyes  and  ears 
and  went  out  one’s  fingers  onto  paper,  and 
the  result  was  not  only  immensely  enter¬ 
taining  but  rewarding  as  well. 

One  got  to  see  one’s  words  in  print  the 
day  they  were  written,  something  that  does¬ 
n’t  hapjjen  with  much  frequency  these  days, 
or  so  I  am  told  by  those  who  are  working. 
Someone  else  told  me  recently  that  any 
story  in  any  modem  daily  is  read  at  least  14 
times  before  it  reaches  the  public.  We  were 
lucky  to  have  it  read  once. 

And  yet  it  was  still  great  fun.  We  were  in 
touch  with  our  community.  Indeed,  we  were 
a  vital  part  of  our  community.  People  de¬ 
pended  on  us  —  and  not  on  TV  or  radio  — 
for  information.  When  heavyweight  boxing 
matches  or  the  World  Series  took  place, 
round  by  round  or  inning  by  inning,  the 
wire  description  was  posted  on  the  bulletin 
board  outside  the  building  for  people  to 
read.  We  even  undertook  extras  for  really 
big  stories,  although  these  were  few  and  far 
between.  Newsrooms,  even  at  The  Napa 
Valley  Register  today,  aren’t  like  that  any 
more.  Nor  are  there  many  small  city  dailies 
left.  For  that  matter,  there  aren’t  many  small 
cities  in  California  anymore. 

More’s  the  pity.  Beginning  reporters 
need  this  kind  of  training  ground,  and  it  is 
hard  to  find.  It’s  harder  still  to  find  people 
who  want  to  start  by  being  something  less 
than  Bob  Woodward  and  Carl  Bernstein. 

No  one  wants  to  be  small  time,  hoping 
that  eventually  it  will  be  big  time.  But  the 
reward  is  in  the  details.  And  there  are  a  cou¬ 
ple  of  other  things,  too.  Journalism  is  learn¬ 
ing,  it’s  always  learning.  And,  equally 
important,  it  also  ought  to  be  fun. 

That  summer  was  all  those  things.  It  led 
me  into  a  career  that  was  all  I  expected  from 
those  few  weeks  of  being  at  the  core  of  a 
small  town,  what  I  thought  was  a  vital  core. 

It  became  not  only  a  treasured  memory 
but  a  true  beginning. 


Heintze  (feodorh@juno.com)  is  a 
columnist  for  the  Metro  newspapers 
in  Santa  Clara  County,  Calif. 


Journalism  is 
learning,  it’s 
always  learning. 

And,  equally 
important,  it  also 
ought  to  be  fun. 
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regime^ North  i^ureacOTfJPreagainst.t^e nei^ 
^  bMi^^ountries.  Bemn^^eacted  angrily  to  reports 
4<ii^Fentagon  was^Ml^idering  allowj^^^waana^ 
cess  to  upgrade<^^triot  missile&j^which  would  153 
i.  deployed  unde?Tne  TMD.  The  Beijing  government 
'^regards  Taiwan  as  a  renegade  province  ^d  has  threap 
ened  to  recover  it  by  force.  A  Pentagon  reporft^ 
month  said  “China  is  engaged  in  an  intense 
'f  ballistic  and  missile  forces  gi\/^ 


Thorough  Journalists  Do  Not  Rely  on  Misleading  Characterizations 

What  is  inept  about  explaining  Beijing’s  actions  toward  Taiwan  by  saying,  “Beijing  considers 
Taiwan  a  renegade  province”? 

It  perpetuates  a  historical  fallacy  that  hinders  understanding  of  a  complex  current  issue  instead 
of  clearly  and  accurately  reporting  the  facts  behind  today’s  news: 

•  Fact:  The  Republic  of  China  was  founded  in  1912  after  the  collapse  of  the  Ch’ing 
dynasty,  which  ceded  Taiwan  to  Japan  in  1895.  Japan  then  surrendered  Taiwan  to 
the  ROC  in  1945. 

•  Fact:  The  ROC  government  has  exercised  sole  jurisdiction  over  Taiwan  since  1945. 

Four  years  later,  it  lost  control  of  the  mainland,  and  the  People’s  Republic  of  China 
was  proclaimed. 

•  Fact:  The  ROC  government  relocated  to  the  remaining  territory  under  its 
jurisdiction — the  Taiwan  Area  in  1949.  Beijing  has  threatened  to  take  Taiwan  by 
force  but  has  never  succeeded. 

So  who  should  be  calling  whom  the  “renegade”?  The  authorities  in  Beijing — not  Taipei — divided 
China  in  1949,  and  nothing  has  changed  since. 

Uncritically  quoting  the  use  of  an  incongruous  label  such  as  “renegade  province”  to  describe 
Taiwan  glosses  over  failure  to  articulate  the  crucial  complexities  of  the  issue. 

Clarify  the  story  by  saying,  “Beijing  wants  to  bring  Taiwan  under  its  rule.”  It  is  clear,  succinct 
and  accurate.  Isn’t  that  the  essence  of  balanced  and  objective  coverage? 


For  further  information,  contact: 

Taipei  Economic  and  Cultural  Office  in  New  York 
Tel:  (212)  373-1800  http://www.taipei.org 


“Excellent  Return.” 


“Pro  Football  This  Week  helped  the  Joplin  Globe 
expand  its  football  editorial  coverage  and  secure 
$42,000  inlVequency  advertising  from  advertisers 
such  as  sports  bars,  electronics  retailers  and 
automobile  dealers.  We  plan  to  catch  more 
revenue  with  the  publication  in  1999- 
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